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What  Kind  of  a  Man 
Is  the  Dealer?  01 


s\n  abstract  quantity — a  creature  apart — a  mere  automatic  link  in  the  selling  chain,  as  so 
many  advertisers  seem  to  visualize  him? 

No.  The  dealer  is  human — just  like  you.  He  reads  what  you  read.  He  buys  what  you 
buy.  He  is  swayed  in  his  purchases  by  exactly  the  same  forces  that  influence  you. 

Newspapers  lay  stress  upon  their  “dealer  influence.”  But  what  is  dealer  influence? 
Simply  mass  reader  influence  applied  and  directed  to  one  individual. 

The  newspaper — the  advertising  medium — that  interests  the  reader  is  the  advertising 
medium  that  interests  the  dealer.  For  the  dealer  is  a  reader  too — never  forget  that. 

The  Chicago  Daily  News,  with  a  circulation  of  400,000,  is  actually  read  by  7  out  of  every 
9  persons  in  Chicago  who  read  the  English  language. 

That  is  reader  influence. 

The  dealer  is  probably  included  among  those  seven.  And  if  he  isn’t,  the  power  of  that 
dominating  group  reacting  upon  him  as  an  individual  must  inevitably  direct  his  actions. 

That  is  dealer  influence. 

So  closely  are  the  two  related,  so  insepaiably  interlocked,  that  one  without  the  other  is 
inconceivable.  Dealer  influence  will  always  follow  reader  influence. 

It  is  the  reader  influence  of  over  1,200,000  persons  and  its  inevitably  resultant  dealer 
influence  that  makes — 


THE  DAILY  NEWS 

First  in  Chicago 


n- 
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Even  If  Every  Family  in 

New  England 


These  papers  will  introduce 
you  to  the  right  people 

KABSACRUBETTS— FopnUtion.  8.606,622. 
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Woonaoekat  Call  . (E)  18,901  ,04 
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Government  Butementa,  October  let,  1920. 

■A.  B.  C.  FubUaber'a  Statement.  October  lat,  1920, 
tRate  on  8,000  linea. 

■■A.  B.  0.  FubUaber'a  Statement,  April  lat,  1920, 
J^Oovarament  Statementa,  April  let,  1980. 


Does  not  own  its  own  home 
Nearly 

40^  Do 

How  does  that  compare  with 
your  territory?  Find  out,  then 
draw  your  own  comparisons 
for  advertising  guidance. 

There  are  upwards  of  1,000,- 
000  homes  in  New  England 
and  you  can  get  over  2,000,000 
daily  circulation  in  the  news¬ 
papers  to  carry  your  message 
of  inspiration  to  all  of  them. 

Use 


NEW  ENGLAND 

Daily  Newspapers 
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MR.  TAFT 

writes  editorials  for  the 
Public  Ledger 


They  are  also  syndicated  to  many  other  newspapers  in  the  United  States 


background  —  his  present  scholarly 
environment  at  Yale. 

Perhaps  no  other  public  man  with 
freedom  to  express  himself,  travels  so 
widely  or  has  such  opportunity  to 
discover  and  compare  conditions  and 
opinions  in  all  parts  of  the  country. 

Newspapers  may  obtain  exclusive  city 
rights  to  this  service  by  arrangement 
with  the  Public  Ledger  Syndicate, 


For  several  years  William  H. 
Taft  has  been  editorial  leader 
writer  for  the  Public  Ledger. 
His  editorials  have  shown  the  former 
president  of  the  United  States  in  a 
new  and  welcome  role  as  a  force  in 
American  journalism.  They  present 
balanced  and  even-tempered  judg¬ 
ments,  reflecting  his  ripe  experience 
as  jurist  and  executive  —  his  political 
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National  advertisers  and  advertising  agencies  wKo  are  now 
planning  “1921”  advertising  campaigns  in  the  daily  news¬ 
papers  think  of  The  Bulletin  first  when  they  think  of 
Philadelphia. 

Practically  every  home,  office,  store  and  factory  in  Phil¬ 
adelphia  and  its  vicinity  is  reached  each  day  hy  The  Bulletin. 

The  Bulletin’s  quick,  careful  and  complete  telling  of  the 
day’s  news  makes  it  Philadelphia’s  preferred  daily  newspaper. 

Dominate  Philadelphia 

You  can  at  one  cost  reach  the  greatest  number  of  possible 
consumers  in  the  Philadelphia  territory  by  concentrating  your 
advertising  in  the  newspaper  “nearly  everybody  reads” — 

The  Bulletin 

Net  paid  average  circulation  for  the  six  months  ending  October  1,  1920,  as 
per  U.  S.  Post  Office  report:  488,151  copies  a  day. 

No  prize,  premium,  voting  coupon  or  other  artificial  methods  of  stimulating  circulation  have 
ever  been  used  by  The  Bulletin. 


C0nfr0nitn0  dmilfeatfon^s  ©Hats 


A  ^0ui  Appeal  bg  ICagtti^n  for  ]^rag^r 


^^^HESE  are  troubled  times.  Every  thoughtful  person  We  crave  for  ourselves  and  for  our  time  a  revival  of  the 
faces  the  New  Year  with  deep  concern.  The  world  sense  of  the  reality  of  God,  and  of  our  dependence  upon  Him, 
outlook  is  deemed  gravest  by  those  who  best  know  and  of  a  spirit  of  loyalty  to  Him. 
international  conditions.  Our  own  favored  America  fronts 
many-sided  problems  that  will  tax  our  every  resource.  We 
are  surely  in  the  midst  of  days  of  destiny. 

In  the  realm  of  individual  life  the  times  are  testing  our 
soul-stuff.  Business  men  are  carrying  burdens  that  fairly 
break  hearts.  Many  workingmen  and  their  families  are  al¬ 
ready  experiencing  the  bitter  pinch  of  real  want.  The  weight 
of  the  world’s  woe  is  pressing  heavily  upon  us  all.  Human 
spirits  everywhere  are  hungry  for  comfort  and  guidance. 

What  shall  we  do  about  it  all?  For  do  something  we 
must;  the  hour  is  too  critical  for  drifting. 


Because  of  the  extraordinary  part  he  must  take  in  the 
affairs  of  our  nation  and  of  the  world,  at  this  most  difficult 
time,  we  also  ask  that  daily  prayer  be  made  for  the  Presi- 
dem;-elect  of  the  United  States,  that  he  may  be  illumined  and 
sustained  for  his  trying  tasks  by  the  very  power  of  the 
Highest. 

As  says  the  Apostle :  “I  exhort  therefore,  first  of 
all,  that  supplications,  prayers,  intercessions,  thanks¬ 
givings,  be  made  for  all  men ;  for  kings  and  all  that 
are  in  high  place;  that  we  may  lead  a  tranquil  and 
quiet  life  in  all  godliness  and  gravity.” 

The  laymen  who  sign  and  issue  this  paper  do  so  because 

of  a  deep  conviction  that  only  by  spiritual  meanp  may  our  Nor  can  we  forget  our  stricken  President,  for  whom  we 
civilization  be  saved  from  the  unprecedented  perils  that  beset  would  also  tenderly  pray. 

it.  The  only  way  out  is  the  way  up.  ,  ,  ,  r  •  ^  t 

By  way  of  the  throne  of  a  prayer-answering  God,  even 

Holding  no  ecclesiastical  positions,  and  representing,  quite  the  least  of  us  may  wield  a  power  for  patriotism  and  for 
unofficially,  various  branches  of  the  Christian  Church,  we  universal  good  will  beyond  all  human  calculation, 
take  this  unusual  step  of  appealing  directly,  through  the  pub¬ 
lic  press,  to  men  and  women  of  all  faiths,  who  believe  in  an 
Omnipotent  God  and  in  the  power  of  prayer,  to  join  us  in  a 
common  and  concerted  and  continuous  exercise  of  interces¬ 
sion,  to  the  end  that  humanity  everywhere,  torn  as  it  is  by 
dissension,  and  suffering  many  kinds  of  ill  effects  of  the 
world-war,  may  turn  to  the  patient  Father  in  Heaven  for 
new  motives  and  guidance  and  succor. 

Our  world  will  never  get  right  with  itself  until  it  gets  right 
with  God.  Only  spiritual  remedies  can  cure  the  present  ills 
of  mankind. 


“Pray  for  my  soul.  More  things  are  wrought,  by 
prayer 

Than  this  world  dreams  of.  Wherefore,  let  thy  voice 
Rise  like  a  fountain  for  me  night  and  day. 

For  what  are  men  better  than  sheep  or  goats 
That  nourish  a  blind  life  within  the  brain. 

If,  knowing  God,  they  lift  not  hands  of  prayer 
Both  for  themselves  and  those  who  call  them  friend? 
For  so  the  whole  round  earth  is  every  way 
Bound  by  golden  chains  about  the  feet  of  God.” 


So  we  entreat  all  spiritually-minded  persons,  in  whatever 
ways  and  at  whatever  times  individual  judgment  may  sug¬ 
gest,  to  engage,  privately  or  publicly,  in  daily  prayer  that  the 
very  gravity  of  present  world  conditions  may  drive  us  all  to 
the  Eternal  God  who  is  our  refuge,  and  who  is  the  only  Light 
in  our  darkness.  In  Him  we  shall  find  peace  and  good  will, 
and  power  for  the  task  of  remaking  the  world. 

“All  things,  whatever  ye  shall  ask  in  prayer,  believing,  ye 
shall  receive.” 


Therefore  we  call  upon  all  who  believe  that  the  living  God 
hears  and  answers  prayer  to  offer  daily  petitions  in  behalf 
of  our  troubled  world — with  all  its  international  strife  and 
jealousies  and  self-seeking;  with  its  industrial  unrest,  its 
social  unrest  and  its  political  unrest, — that  the  Lord  Almighty 
may  suffuse  the  hearts  of  all  people  everywhere  with  a  con¬ 
suming  desire  to  seek  first  the  Kingdom  of  God  and  his 
righteousness.  Then  all  other  things  needful  may  be  added 
unto  us,  as  promised  by  our  Lord  Jesus  Christ. 
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HANSON  PURCHASES  DULUTH  HERALD  ne  ha,  v«y  active  i„ 

^  ^  _  111  the  American  Newspaper  Publishers 

WITH  PAUL  BLCX:K  AS  PARTNER  Association,  serving  as  a  member  of  its 

'  —  ■  . .  newsprint  paper  committee. 

Rowe  Stewart  Succeeds  Him  as  Business  Head  of  Philadelphia  Hanson  is  widely  known  in  busi- 

n  jwi  r\  -Ti  A  “CSS  and  social  circles.  He  was  chair- 

Record— New  Owners  Take  Hold  in  Duluth  Jan.  4—  committee  of  the 

Weiss  Silent  on  Plans.  Poor  Richard  Club  during  the  conven- 

'  tion  of  the  Associated  Advertising  Clubs 

(.Spfcittt  to  Editok  &  PuiLisHER)  of  the  World  in  Philadelphia  five  years 

Philadelphia. — M.  F.  Hanson,  one  of  ficials,  and  Ur.  Wilmer  Krusen,  former  served  as  a  member  of  the  copy 

the  veterans  of  Philadelphia  journalism.  Director  of  Public  Health,  will  speak  passed  on  all  Liberty  Loan 

is  resigning  as  general  manager  of  the  as  a  personal  friend  of  Mr.  Hanson.  adverti^ng  during  the  war. 

Philadelphia  Record  on  January  4  and  The  affair  is  in  charge  of  a  commit-  Hanson  s  home  at  Mount  Airy  is 

is  following  the  advice  of  Horace  Gree-  tee  composed  of  Charles  M.  Wessels,  3  center  of  social  activity,  enlivened  by 
ley  in  going  west.  He,  in  company  with  Howard  C.  Story,  A.  A.  Christian,  David  presence  of  seven  sons  and  two 
Paul  Block,  has  purchased  the  Duluth  B.  Provan,  Harry  T.  Jordan,  Karl  daughters. 

(Minn.)  Herald  from  A.  C.  Weiss  and  Bloomingdale  and  Ex-Governor  Edwin 

will  take  charge  of  that  paper  next  S.  Stuart.  Paul  Block,  Mr.  Hanson’s  associate, 

Tuesday.  Rowe  Stewart,  advertising  There  will  be  about  150  at  the  dinner,  has  been  in  advertising  and  publishing 
manager  of  the  Record,  has  been  ap-  which  will  be  one  of  the  most  inter-  work  for  over  twenty-five  years  and  is 
pointed  to  the  post  of  business  manager  esting  affairs  of  the  kind  ever  given  in  P^rt  owner  of  a  number  of  publications, 


and  a  director  to  succeed  Mr.  Hanson.  Philadelphia. 
Mr.  Stewart’s  Mr.  Hanso 


including  the  Detroit  Journal,  Syracuse 


promotion  was 
decided  on  Tues¬ 
day  at  a  meeting 
of  the  board  of 
directors  of  the 
Record,  at  which 
time  Theodore 
Wright,  who  is 
past  ninety  years 
of  age  and  has 
been  the  editor 
since  1877,  was 
re-elected  presi¬ 
dent  of  the  Rec¬ 
ord  Company. 


Mr.  Hanson  has  also  been  given  fare-  Post-Standard,  Newark  Star-Eagle,  and 
well  dinners  by  the  employees  of  the  Rec-  Toledo  Blade,  besides  a  special  repre- 
ord,  at  Dooner’s  Hotel,  and  by  the  mem-  sentative  business  of  which  he  is  the 
bers  of  The  Goats’  Club  at  The  Sketch  head. 


Club.  - - 

The  publishers  of  Philadelphia  have  Rowe  Stewart  is  looked  upon  as  one 
presented  Mr.  Hanson  with  a  grand-  most  successful  of  the  younger 

Other’s  clock.  newspaper  men  in  the  country.  He  was 

_  born  in  Philadelphia,  November  5,  1876, 

Mr.  Hanson  was  born  in  Philadelphia  and  fir't  entered  the  employ  of  the  Phil- 
and  educated  in  the  public  schools  of  adelphia  Record 
that  city.  As  a  young  man  he  was  cm-  as  an  office  boy 
ployed  as  a  bookkeeper  in  the  office  of  when  he  was  fif- 
re-elected  presi-  Lewis  S'.  Cox,  who  operated  a  jersey  teen  years  old. 

dent  of  the  Rec-  M.  F.  Hanson  mill.  When  that  property  was  bought  During  the  inter- 

ord  Company.  by  the  late  William  M.  Singerly,  young  vening  twenty- 

John  P.  Dwyer,  the  present  managing  Hanson  came  to  the  attention  of  Mr.  nine  years  he  has 
editor,  was  elected  vice-president;  Will-  Singerly,  and  in  1890  Mr.  Singerly  trans-  spent  considera- 
iam  H.  Morrow,  the  present  assistant  ferred  Hanson  from  the  jersey  mill  to  ble  time  with  the 
treasurer,  was  elected  treasurer  to  sue-  the  office  of  the  Record.  After  wcjrking  same  publication, 
ceed  Mr.  Hanson  in  this  capacity,  and  for  several  years  as  bookkeeper  in  the  and  at  the  begin- 
William  H.  H.  Neville  was  appointed  Record  office,  ning  of  the  new 

advertising  manager  to  succeed  Mr.  Hansonwas  war  ii«.  finHc  tum. 

Stewart.  All  of  these  officials  have  been  made  advertising 
connected  with  the  Record  for  a  num-  manager  under 
ber  of  years.  the  business  man- 


Mr.  Weiss,  who  published  the  Duluth  agement  of  Rich- 
Herald  for  many  years  and  has  been  ard  G.  Oeller. 
active  in  the  affairs  of  the  Associated  In  the  late 
Press,  of  which  he  is  a  director,  has  nineties,  when 
not  announced  his  future  plans,  and  will  Thomas  Wana- 
not  do  so,  he  says,  until  he  completes  maker  bought 
negotiations  that  are  now  under  way.  the  North  Ameri- 
Mr. ,  Hanson  will  be  given  a  testi-  can  and  began 
monial  dinner  by  a  group  of  his  personal  making  that  old 
friends  and  business  and  fraternal  asso-  paper  into  a 


ning  of  the  new 
year  he  finds  him¬ 
self  at  the  head 
of  the  paper’s  A.  C.  Weiss 

business  organi¬ 
zation — having  climbed  steadily  from  the 
lowest  to  the  highest  rung  in  the  ladder. 

When  Mr.  Stewart  first  went  to  work 
in  the  Record  office  the  late  William 
M.  Singerly  was  the  publisher,  and  be¬ 
fore  very  long  young  Stewart’s  alert¬ 
ness  and  keenness  attracted  the  attention 
of  his  superior  and  he  was  made  a  copy 
clerk  in  the  advertising  department.  In 
the  course  of  ten  years  he  rose  to  the 
position  of  display  advertising  solicitor. 

Shortly  after  Mr.  Hanson  went  from 


ciates  next  Monday  evening,  January  3,  modern  daily,  he  position  of  display  advertising  solicitor, 

at  the  Ritz  Carlton  Hotel.  engaged  Hanson  as  business  manager.  Shortly  after  Mr.  Hanson  went  from 

Ex-Govemor  Edwin  S.  Stuart,  former  After  serving  the  North  .\inerican  for  the  Record  to  the  North  American,  Mr. 

president  of  the  Poor  Richard  Club,  and  several  years,  Mr.  Hanson  entered  into  Stewart  also  joined  the  staff  of  the 

owner  of  Leary’s  famous  old  book  store,  partnership  with  Powers  &  .Armstrong,  latter  paper.  He  remained  with  the 

will  be  toastmaster.  Speeches  will  be  at  that  time  a  well-kown  advertising  North  American  four  years,  and  in  1907 

made  by  Karl  Bloomingdale.  president  agency,  and  the  firm  became  Powers,  went  to  New  York  City  and  joined  the 


of  the  Poor  Rich¬ 
ard  Club;  George 
Bridgeman,  who 
succeeded  M  r 
Hanson  as  presi¬ 
dent  of  The  Ce- 
darbrook  Country 
Qub ;  Otto  F. 

Schaun,  president 
of  the  White- 
marsh  Valley 
Country  Club; 

Harry  T.  Jordan, 
resident  manager 
of  Keith’s  Thea-  Rowe  Stewaet 
ter,  who  will 

speak  for  the  theaters;  Ellis  Gimbel, 
head  of  Gimbel  Brothers ;  Dr.  Herbert 

J.  Tily,  of  Straw-bridge  &  Clothier,  and 
Thomas  J.  Mulvey.  all  of  whom  will 
speak  for  the  local  merchants;  Cyrus  H. 

K.  Curtis  will  speak  for  the  publishers; 
Charles  S.  Caldwell,  president  of  the 
Com  Exchange  National  Bank,  will 
represent  the  financial  interests;  F.  Wai- 
lis  Arm.strong  will  speak  for  the  adver¬ 
tising  agencies ;  Governor  William  C. 
Sproiil  will  speak  for  public  of- 


.Armstrong  &  Hanson.  staff  of  the  Globe  as  an  advertising 

Mr.  Hanson  had  been  in  agency  work  solicitor;  later  being  made  advertising 
only  about  a  year  when  he  was  sought  manager  of  the  Globe, 
by  the  Wanamaker  interests  to  take  over  His  next  move  was  to  Washington, 
the  business  management  of  the  Record,  H.  C.,  where  he  became  advertising 
that  paper  having  been  purchased  by  the  manager  of  the  Washington  Herald,  un- 
Wanamakers.  That  was  about  1904,  and  der  Scott  C.  Bone, 
since  that  time  up  to  January  1  of  this  Following  several  years  in  Washing- 
year,  Mr.  Hanson  not  only  continued  as  ton,  Mr.  Stewart  returned  to  Philadel- 
business  manager  of  the  Record,  but  was  phia  and  became  a  member  of  the  ad- 
also  a  sort  of  business  overlord  of  the  vertising  agency  firm  of  Tracy,  Parry  & 
Wanamaker  newspaper  properties.  He  Co.,  which  then  became  Tracy,  Parry 
was  business  manager  of  the  Philadel-  and  Stewart.  But  in  1914  Mr.  Stewart 
phia  Press  during  the  several  years  that  was  recalled  to  the  Record  and  made 
it  was  owned  by  the  Wanamakers.  advertising  manager. 

IMPORTANT  TO  EVERY  PUBLISHER 

is  representation  in  EDITOR  &  PUBLISHER  IN-TERNATIONAL  YEAR 
BOOK,  to  be  issued  January  22.  That  is  only  possible  if  you  immediately 
send  us  the  information  that  we  have  asked  yon  to  furnish  about  your  news¬ 
paper.  More  than  a  month  ago  you  received  a  stamped  return  post-card 
requesting  the  name  of  the  publisher,  editor,  managing  editor,  general  man¬ 
ager,  business  manager,  advertising  manager  and  rirculation  manager  of  your 
newspaper.  If  you  have  not  already  done  so,  send  us  that  information 
TODAY. 

You  cannot  afford  not  to  be  fully  represented  in  the  EDITOR  & 
PUBLISHER  INTERNATIONAL  YEAR  BOOK. 


Ill  August  of  last  year  Mr.  Stewart 
succeeded  Charles  A.  Otis,  of  Cleveland 
as  president  of  the  -Associated  Adver¬ 
tising  Clubs  of  the  World. 

END  PUBUCITY  AGREEMENT 

New  York  Globe  and  Mail  Quit  Leagut 
to  Bar  Automobile  “Puffs” 

•Abrogation  of  the  agreement  to  pub- 
I'sh  no  free  publicity  for  automobile 
concerns  by  the  New  York  City  news 
paper  publishers  last  spring  is  believed 
to  be  forecast  by  the  action  of  the  New 
York  Globe  and  the  Evening  Mail  this 
week  in  notifying  fellow  publishers  that 
they  would  not  be  bound  by  the  strict 
terms  of  the  agreement  during  the  com¬ 
ing  automobile  show  and  that  they  did 
not  desire  to  be  parties  to  such  a  strict  1 
agreement  after  the  show.  Another  d^  | 
velopment  was  the  resignation  as  chair-  \ 
man  of  the  publishers’  committee  of  Z,  | 
L.  Potter,  business  manager  of  the  Newi 
A’ork  Evening  Post.  1 

Mr.  Potter,  despite  his  resignation,! 
stated  that  he  hoped  that  a  period  oil 
unrestricted  publicity  would  not  follow  |j 
the  abandonment  of  the  publishers’  agree- 1 
ment.  In  a  statement  to  Edit(»  &  Pub-  3 
LiSHER,  December  30,  Mr.  Potter  said:! 

“Two  New  York  newspapers  have  in-3 
dicated  their  intention  of  withdrawing  8 
from  the  agreement  entered  into  by  th(j| 
New  A’ork  City  publishers  for  the  elimi-H 
nation  of  free  automobile  publicity.  Then 
remaining  newspapers  have  not  yet 
formulated  their  policy  in  the  light  of 
this  turn  in  events,  but  it  seems  likely 
that  (he  agreement  will  be  abandoned 
•Such  an  outcome,  1  am  sure,  will  be  dis¬ 
appointing,  not  only  to  the  majority  of 
the  newspaper  publishers  throughout  the 
country  but  also  to  the  advertising 
agencies,  and,  I  believe,  to  many  leaden 
in  the  automobile  trade.  m 

“The  letter  of  the  exact  rule  which  thtre 
publishers  adopted  is  unimportant.  1|S 
frankly  stated  at  our  meeting  with  tii(|| 
committee  of  the  National  Automobilt™ 
Chamber  of  Commerce  that  I  though^ 
that  it  ‘leaned  over  backwards’  in  elimi-* 
nating  objectionable  publicity  and  thii^^l 
we  were  willing  to  consider  any  pro-  I 
posals  for  changing  it  that  would  na’- . 
return  us  to  the  conditions  we  had^A 
escaped  from.  We  were  considerisgl^ 
some  such  change  when  certain  papenV^ 
withdrew  from  the  agreement.  l  ? 

“But  I  insisted  then,  and  I  still  1*-^  J 
lieve  thoroughly,  that  to  eliminate 
‘puffery’  that  formerly  filled  the  auto-® 
mobile  sections  of  many  newspapers  w*^ 
highly  to  the  advantage  of  all  persoui^ 
concerned — newspaper  readers,  newspapefl 
publishers  and  the  automobile  tradt^ 
Newspapers  with  automobile  sectioB^ 
filled  up  with  such  ‘puffery’  necessarSl® 
lose  the  confidence  and  interest  of  reaHa 
ers  and  as  a  result  their  value  to  auto  j 
mobile  advertisers.  Moreover,  the  oor  S 
stant  contest  between  automobile  adwr^ 
tisers  for  free  publicity,  regardla^ 
usually  of  its  value,  is  a  hindrance,  Htr.  1 
an  aid,  in  the  laying  out  of  effectft^ 
selling  campaigns.  *  *  ♦  It  of#^ 

happens  that  the  least  valuable  adve-S 
tising  medium  is  most  ready  to 
free  publicity.  M 

“I  consider  it  a  real  misfortune  if,  iS 
stead  of  working  out  a  restricting  id* 
more  satisfactory  to  all  concerned,  to* 
must  return  to  a  period  of  unrestridi^l 
publicity.  And  I  find  myself  hoping 
it  turns  out  that  the  publishers  faHlH 
deal  with  this  situation,  that  the 
mobile  industry,  perhaps  with  the  coH^^ 
eration  of  the  advertising  agencies, 
handle  it  themselves.  We  really  oiigl^B 
to  be  able  to  salvage  something  fromiH 
situation  when  mo.st  publishers,  adto^| 
tising  agencies  and  leaders  in  the  ad^| 
mobile  trade  agree  that  unrestricted 
licity  is  a  bad  thing.” 
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WHAT  THE  NEW  YEAR  HOLDS  FOR  NEWSPAPERS 

Views  of  the  Elected  Leaders  in  Publishing  and  Advertising  in  the  United  States  and  Canada  on  the  Out¬ 
look  for  1921 — Hieir  Suggestions  for  Meeting  New  Econcmiic  Conditions 


Reports  to  editor  &  publisher 

from  every  part  of  the  United  States 
indicate  that  a  growing  feeling  of 
optinnsm  will  make  easy  the  solution  of 
the  many  problems  that  we  face  in  1921. 

The  messages  of  the  leaders  in  the 
great  national  organizations  of  adverti¬ 
sers,  advertising  agents  and  newspaper 
publishers  of  the  Untited  States  and 
Canada  reflect  this  state  of  mind.  Their 
views  and  suggestions,  transmitted  by 
telegraph,  follow : 

T.  R.  William*,  president  of  the 
American  Newspaper  Publisher*  Asso¬ 
ciation: 

“The  advent  of  the  New  Year  is  pre¬ 
eminently  a  time  for  optimism.  The 
year  just  closed  has  been  one  of  wide¬ 
spread  deflation  and  liquidation — in  the 
New  Year,  the  country  should  enjoy  all 
the  benefits  of  this  painful  but  health¬ 
giving  process.  The  weaknesses  of  the 
commercial  and  industrial  situation 
having  been  removed,  there  seems  good 
reason  to  believe  that  early  in  1921  bus¬ 
iness  will  start  on  another  upward 
swing,  and  that  prosperity  before  long 
will  again  be  general.  While  business 
and  financial  conditions  are  basically 
sound,  the  revision  of  the  'Federal  tax 
laws  and  the  lightening  of  the  burden  of 
taxes  on  productive  enterprise  is  an 
urgent  need. 

“There  is  no  immediate  prospect  of  a 
reduction  in  publishing  costs  and  in 
many  instances  cost  of  materials  and 
labor  are  still  increasing.  They  will  re¬ 
main  permanently,  or  at  least  for  many 
years,  at  a  higher  level  than  before  the 
war.  Publishers,  therefore,  are  com¬ 
pelled  to  insist  upon  advertising  rates 
that  will  yield  adequate  revenue,  know¬ 
ing  that  any  thought  of  reducing  or  cut¬ 
ting  rates  is  suicidal. 

“With  the  general  business  situation 
settled,  advertising  is  certain  to  increase 
in  volume,  in  keeping  with  normal  and 
healthy  conditions.  Its  value  has  been 
demonstrated  as  never  before  and  it  is  a 
vital  necessity  to  business.” 

Mont  H.  Wright,  president  Associa¬ 
tion  of  National  Advertisers: 

“If  publishers  will  discontinue  editor¬ 
ial  comment  likely  to  disturb  public 
confidence  in  established  and  reliable  man¬ 
ufacturers  and  retailers,  normal  condi¬ 
tions  can  more  readily  be  reached.  One 
of  the  unfortunate  features  is  that  the 
a  proper  relation  between  cost  selling  price 
f  *■**  and  value  has  been  lost  sight  of.  Pub- 
0  aut»  ^  lie  confidence  must  be  re-established  on 
the  idea  of  business  being  conducted  on 
advfr^  a  profitable  basis.  Deflation  is  being  al¬ 
lowed  to  degenerate  into  demoralization 
and  the  time  has  arrived  to  relax  the 
pressure.  I  believe  with  proper  co-op¬ 
eration  and  fair  advertising  rates  a 
larger  volume  of  newspaper  advertising 
can  be  expected  for  1^1.” 

B.  H.  Bramble,  president  Associa- 
[  tion  of  Canadian  Advertisers : 

“From  what  I  know  of  plans  of  many 
national  advertisers  for  1921  my  belief 
IS  that  Canadian  newspapers  will  receive 
a  very  substantial  volume  of  national  ad¬ 
vertising.  The  general  downward  trend 
of  commodity  prices,  combined  with  in¬ 
creased  advertising  rates,  may  result  in 
^  decrease  in  the  total  volume  of  space 
jused  by  Canadian  national  advertisers, 
Dut  the  revenue  of  newspapers  from  this 
source  in  dollars  should  not  compare  too 
unfavorably  with  1920. 


“.\s  you  ask  for  suggestions,  would 
say  that  my  firm  belief  is  that  news¬ 
papers  can  best  co-operate  with  adver¬ 
tisers  by  passing  increased  production 
costs  on  to  their  readers.  Most  Cana¬ 
dian  newspapers  have  increased  subscrip¬ 
tion  rates  and  single-copy  prices,  but  they 
might  go  farther  along  this  line.  While 
higher  prices  to  readers  would  probably 
result  in  a  slight  shrinkage  of  newspaper 
circulations,  publishers  and  advertisers, 
and  eventually  the  general  public,  would 
all  benefit  if  fewer  newspapers  were 
bought  and  each  copy  read  more  thor¬ 
oughly.” 

/ 

W.  Rupert  Davies,  president  Ca¬ 
nadian  Weekly  Newspapers  Associa¬ 
tion: 

“The  weekly  newspapers  of  Canada 
look  forward  with  confidence  to  the 
coming  year.  During  the  past  year  the 
Canadian  Weekly  Newspapers  Associa¬ 
tion  has  carried  on  an  aggressive  edu¬ 
cational  campaign '  by  means  of  district 
meetings  of  publishers  and  semi-month  • 
ly  bulletins  and  as  a  result  weekly  pub¬ 
lishers  have  tried  to  meet  rising  costs 
by  gradually  raising  advertising  and 
subscription  rates.  Reports  from  all 
over  the  dominion  indicate  that  local  ad¬ 
vertising  is  keeping  up  splendidly  in  the 
country  towns.  Labor  costs  are  still 
high.  Postage  rates  go  up  January  1. 
-And  up-to-date  newsprint  has  shown  no 
sign  of  coming  down  in  price.  So  the 
future  does  present  some  real  problems 
to  the  Canadian  weekly  publisher.  But 
our  manager,  E.  Roy  Sayles,  reports  a 
feeling  of  optimism  running  through  the 
letters  coming  to  the  central  office  and  we 
believe  that  the  weekly  publishers  are 
well  prepared  for  conditions  and  will 
successfully  meet  them  with  their  eyes 
open  and  master  them  as  they  arise. 
The 'Canadian  Weekly  Newspapers  As¬ 
sociation  extends  to  Editor  &  Publish¬ 


er  and  to  the  weekly  newspaper  pub¬ 
lishers  of  the  United  States  its  very 
kindest  wishes  for  the  coming  year.” 

L.  J.  Boughner,  president  Associa¬ 
tion  of  Newspaper  Classified  Adver¬ 
tising  Managers: 

“Classified  managers  look  forward  to 
1921  with  optimism.  Of  course,  we  can¬ 
not  expect  the  tremendous  volume  of 
help  wanted  advertising  we  have  had  in 
the  last  three  years  but  this  has  been 
a  greatly  inflated  classification  and  we 
are  not  sorry  to  see  it  back  on  a  con¬ 
servative  basis.  Merchandising  classi¬ 
fications  should  show  material  gains  this 
year,  particularly  real  estate,  which  is 
due  for  a  period  of  pronounced  prosper¬ 
ity.  Qassified  managers  cannot  expect 
business  to  come  without  effort,  how¬ 
ever,  and  those  who  are  most  resource¬ 
ful  and  most  persistent  will  find  present 
conditions  not  a  depression  but  a  chal¬ 
lenge.” 

Marcellus  E.  Foster,  president 
Southern  Newspaper  Publishers'  As¬ 
sociation: 

“I  do  not  anticipate  any  material  de¬ 
crease  in  the  volume  of  newspaper  ad- 
certising  throughout  the  South.  A 
slight  decrease  will  be  helpful  in  that 
it  will  force  a  further  curtailment  in  the 
demand  for  newsprint  and  thereby  ac¬ 
celerate  the  decline  that  has  already  so 
happily  affected  the  spot  market  and 
must  soon  hit  the  contract  price.  While 
some  sections  of  the  South  will  suffer 
from  agricultural  declines  in  prices,  it 
is  comforting  to  know  that  every  State 
has  great  mineral  and  other  resources 
that  have  not  been  badly  hurt  and  which 
will  continue  to  produce  millions. 

“I  believe  the  newspapers  should  look 
to  the  future  with  care  and  forethought. 
But  I  do  not  believe  we  should  preach 
drastic  economies  in  our  own  lines  of 
endeavor,  while  trying  to  instil  faith  in 


Must 'Adjust  Ourselves  to  Conditions  if  1921 
Is  to  Be  a  Successful  Year 


By  JESSE  F.  MATTESON 

President  American  Association  of  Advertising  Agencies 

'T'HOUGHTS  of  better  business  are  in  the  ascendency.  We  shall  see  normal 
conditions— not  abnormal  such  as  we  have  known,  but  normal  in  1921. 
There  will  be  a  gradual  pick-up  from  the  first  of  the  year,  with  normality 
coming  just  as  soon  as  enough  of  us  regain  confidence.  Some  manufacturers 
are  watching  those  industries  which  were  hit  first  for  signs  of  recovery.  We 
are  told  the  signs  in  the  silk  industry,  for  instance,  are  quite  encouraging. 
People  appear  to  have  money  and  are  buying  at  a  price,  but  some  tremendous 
cuts  have  been  necessary.  Buyers  balked  completely  when  prices  went 
beyond  reason,  and  now  tactics  similar  to  building  a  fire  under  a  balky  horse 
seem  necessary.  All  industries  should  learn  a  lesson  from  what  manufac¬ 
turers  and  dealers  have  just  been  through.  It  isn’t  wise  to  think  that  any¬ 
body  simply  must  have  your  product.  That  is  a  pretty  sure  way  to  wake  up 
some  morning  and  find  your  business  has  departed.  Excesses  in  prices  and 
wages  brought  us  where  we  are.  Some  industries  and  some  individuals  still 
seem  to  think  excessive  prices  and  wages  are  fashionable.  What  an  awak¬ 
ening  is  just  ahead  for  them! 

“Practically  all  industries  not  still  using  the  pincers  are  on  the  eve  of 
real  big  selling,  which  will  mean  a  resumption  of  manufacturing  and  jobs  for 
unemployed.  Then  prosperity  will  have  returned.  Let  us  hope  that  no  one 
will  take  a  resumption  of  buying  to  mean  that  prices  can  be  shot  up  again 
to  recover  past  losses  more  quickly.  The  return  to  normal  will  be  guided 
by  the  willingness  to  take  readjustment  losses  at  once.  Those  who  are  on 
the  slide  now  may  count  themselves  lucky,  for  they  will  finish  the  trip  before 
the  others  and  wrill  be  doing  business  while  those  who  are  still  holding  on  are 
making  up  their  minds  to  swim  down  stream  instead  of  np.  If  we  wiU  under¬ 
stand  quickly  that  conditions  don’t  adjust  themselves  to  us  but  that  we  must 
adjust  ourselves  to  conditions,  1921  will  be  a  satisfactory  year." 


the  minds  of  the  general  public.  I  be¬ 
lieve  heartily  in  the  theory  of  spending 
more  money  and  always  getting  out  a 
bigger  and  better  paper  than  the  day 
before.  I  do  not  think  newspapers  will 
curtail  in  number  of  men  employed  or 
in  salaries,  but  that  there  will  mainly  be 
a  reduction  in  tonnage  of  newsprint  used 
and  an  elimination  of  some  features  and 
unnecessary  extravagance.  The  labor 
situation  in  mechanical  departments  may 
get  a  revision  downward  as  the  past 
four  years  have  forced  unusually  high 
prices  on  publishers  in  many  sections.” 

Charles  B.  Nichols,  president  News¬ 
paper  Representatives  Association  of 
Cmcago: 

“A  composite  of  interviews  with  offi¬ 
cers  and  members  of  the  Newspaper 
Representatives  Association  of  Chicago 
— men  who  are  active  throughout  the 
middle  west  and  in  touch  with  condi¬ 
tions  affecting  advertising  appropriations 
for  1921  indicates  a  prospective  volume 
of  newspaper  lineage  which  will  com¬ 
pare  favorably  with  that  of  the  past 
year.  An  encouraging  feature  of  the 
outlook  is  the  number  of  new  accounts 
now  practically  assured.  In  the  face  of 
the  unusual  general  conditions,  a  spirit 
of  optimism  prevails  among  the  larger 
advertisers  who  almost  without  excep¬ 
tion  are  proceeding  with  plans  of  equal 
or  greater  magnitude  than  heretofore. 

“In  meeting  new  conditions  western 
specials  believe  that  publishers  who  will 
make  accurate  trade  surveys  of  their 
local  fields  can  best  serve  the  interests 
of  advertisers  seeking  expansion  of 
their  advertising  plans  and  in  fact  the 
newspaper  representatives  association  of 
Chicago  is  heartily  in  favor  of  a  uni¬ 
versal  adoption  of  the  five  standards  of 
merchandising  practices  as  outlined  in 
Editor  &  Pubusher  of  December  18.” 

Mortimer  D.  Bryant,  president  Six- 
Point  League,  New  York.  (Mr.  Bry^ 
ant  was  Colonel  of  the  107th  Infantry, 
A.  E.  F.): 

“The  newspapers,  on  account  of  white 
paper,  labor  and  volume  of  advertising, 
in  the  past  two  years  have  had  to  care¬ 
fully  consider  costs  and  income  and  this 
has  resulted  in  a  better  knowledge  of 
their  business,  and  a  better  service  to 
the  advertiser. 

“I  predict  a  generous  use  of  news¬ 
papers  during  the  coming  year  with  the 
result  of  volume,  and  offer  the  following 
for  the  consideration  of  publishers: 

“Better  your  service  by  improving 
niake-up,  hand  your  readers  a  well- 
balanced  newspaper  and  not  a  jumbled 
mass  of  copy.  The  agents  will  co-op¬ 
erate  with  early  copy  and  better  copy 
if  given  the  service.  I  hate  to  say  it, 
but  follow  in  the  footsteps  of  the  mag¬ 
azines — they  have  led  the  way  in  this. 

“In  all  my  experience  in  this  business, 
I  have  never  yet  found  a  worth-while 
advertising  agency  that  wanted  to  pass 
a  cash  discount.  If  the  publishers  would 
improve  the  proof-of-service  depart¬ 
ment  they  would  have  less  trouble  in 
securing  payments  and  aid  the  agencies. 
Send  proof  of  service  to  agencies  every 
day  their  advertisements  appear,  by  first- 
class  mail,  or  at  least  carefully  prepared 
wrappers.  Don’t  leave  this  to  your 
mailing  department,  but  make  it  part  of 
your  advertising  department  service  to 
national  advertisers. 

“I  would  like  to  give  the  advertising 
agencies  a  few  thoughts  out  of  my  full 
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experience  ip  the  World  War,  but  before  Council  for  1921  is  most  encouraging,  will  find  competition  more  keen  and  eaily  post-armistice  period,  we  were  all^ 
doing  this,*!  want  to  state  I  realize  that  Several  report  expected  increases  of  25%  business  more  difficult  to  secure  even  deeply  concerned  over  the  effect  of  can- 
the  war  is  over,  but  regret  to  say  its  to  50%.  While  some  cancellations  have  though  the  business  outlook  is  perfectly  cellation  of  war  orders  then  under  way.  E 


lessons  are  being  too  soon  forgotten  or  been  received,  many  advertisers  are  con-  sound  and  promising 


disregarded.  siacring  reinsiaimg  scneauies  ana  new  Rowe  Stewart  president  Associated  “““  7;  7 

“I  recently  used  some  reference  to  the  advertisers  are  developing  as  a  result  of  Advertisine  Clubs  of  the  World:  threshold  of  a  remarkable,  almost  hectic, 

•  _  ^  _  a.  _  _  _ 1  a.  o  c* cil  1  ’  4-av  «  ®  *  npTifvl  r\i  Hmcnpritv 


sidcring  reinstating  Schedules  and  new 


Yet  in  three  months  peace  business  had 
been  resumed  and  we  were  on  the 


war  in  a  letter  to  a  general  agent  and  the  change  from  a  sellers’  to  a  buyers’ 
received  an  immediate  reply  in  which  the  market.  Newspaper  advertising  is  being 


“Next  year’s  national  advertising  vol- 


period  of  prosperity.  I 

“We  have  just  done  a  capacity-plus 


receivea  an  immeaiaie  reply  in  wiiu-ii  uic  auvcmsniK  is  uems  ...  .  j  f  r 

agent  wondered  if  anyone  had  told  me  enaployed  widely  as  a  means  of  stimu-  met Tu\%nhe^overload ''  W 

about  the  war  being  over.  On  the  same  lating  sales  quickly.  aroused  the  determination  of  r  ^ 

day  I  received  this  agent’s  letter  (with-  “Newspapers  can  co-operate  best  by  ,  !!  of  advertising  revenues  will  impair  the 


ing  has  aroused  the  determination  of 
American  business  to  return  to  normal 


m  the  week),  I  was  notjfied  of  the  death  preaching  optimism  in  their  editorials  celling  methods  and  more  and  better  ad-  “ut  off  ratably  wkh  the  loss  or^Tenue 

“It/  ^  T  vertising  must  be  a  part  of  that  effort.  Se  navrS  wi^  rem^^^^ 

of  ^smess  depression.  Newspapers  must  necessarily  play  a  very  .onarT  ?he  newsnrint  hill  for  moe 


payroll  will  remain  practically  sta-  j 
ry,  the  newsprint  bill  for  most  \ 


served  in  my  regiment  overseas  and  had  failures,  money  stringen^,  etc.  They  large  paVt  because  of  t^ir  timeliness  of  ^mJfis’gS’^ 
suffered  for  two  years  from  being  should  urge  consumers  to  buy  now,  when  and  the  opportunity  advertisers  ,h.  mainr 

wounded  and  gassed,  sole  support  of  an  sale  prices  of  many  staples  are  less  than  },ave  through  them  of  meeting  quickly  dLwe.t  davs  nf  1QW  th, 

old  mother  and  father.  At  the  same  fiiture  nrndnrtion  costs  The  feelinor  _ • _ _ _ >•  During  tne  darkest  days  ot  IViU,  the 


old  mother  and  father.  At  the  same  future  production  costs.  The  feeling  changing  conditions 
time  I  was  notified  that  two  of  our  men  future  production  costs.” 


severely  wounded  in  action  have  just 


William  J.  Pape,  president  Publish- 


I’ublishers’  Buying  Corporation  advised 
its  members  to  raise  advertising  and  sub-  ■ 


recently  developed  tuberculosis,  in  one  ^ Chair  dim  New  York  ers’ Buying  Corporation  and  president  scriptioii  rates  to  equalize  10-cent  news- j 
case  where  there  are  children  death  is  American  AMociat, on  of  Ad-  U.  S.  Newsprint  Conservation  League:  print.  Wc  pointed  out  that  they  would 

expected  daily.  A  sergeant.  D.  S.  C..  Agenciea:  ..you  ask  how  conditions  in  1921  are  then  be  better  prepared  for  a  slump  b| 

“During  the  coming  year  it  will  be  to  be  met  by  newspaper  publishers. 


expected  daily.  A  sergeant,  D.  S.  C.,  ^  «  a  •  “You  ask  how  conditions  in  192 

home  well  and  a  hero,  paid  for  his  ser-  “During  the  coming  year  it  will  be  to  be  met  by  newspaper  publii 
vice  in  the  acclamation  of  the  citizens,  necessary  for  publishers  to  change  their  What  are  conditions  going  to  be? 


business  if  it  came  in  1921,  than  news¬ 
papers  which  were  using  their  5-cent 


last  summer  developed  tuberculosis  and  perspective  in  the  same  manner  as  the  “It  is  obvious  that  the  brakes  are  set,  newsprint  recklessly  and  meeting  ad¬ 


vancing  costs  by  overcrowding  their  col-j 


died  less  than  a  month  ago,  forgotten  by  business  man  is  now  doing.  No  matter  but  opinions  vary  greatly  as  to  the  prob-  vancing  costs  by  overcrowding  their  col- 
all  but  his  mother  and  comrades.  how  optimistic  we  may  be,  the  publisher  able  depth  and  duration  of  the  depres-  umns  with  advertising  at  rates  still  based 

“,\n  officer,  once  a  brilliant  lawyer  of  cannot  expect  business  to  come  as  freely  sion.  My  own  guess  is  that  we  have  primarily  on  3-cent  newsprint.  This  ad- 

this  community  and  a  close  associate  or  in  the  same  volume  as  he  has  been  about  touched  bottom  and  in  three  to  's  now  justified, 

with  me  in  all  operations,  lies  at  Sara-  favored  with  during  the  past  two  years,  six  months  business  will  take  the  up-  “The  newspapers  which  suffered  in  the 

nac  Lake,  a  victim  of  gas,  his  wife  and  It  is  time  for  the  publisher  to  carefully  w'ard  turn.  This  conclusion  is  reached  niarket  this  year  are  now  nearly  all 

three  kids  with  him.  These  are  a  few  study  his  rate  card  with  a  view  toward  by  comparing  present  conditions  with  ^  basis  where  even  with  shrinking 
cases  only,  I  could  go  on  and  on,  but  aiding  the  revision  downward  of  prices  those  of  1907-8.  We  should  remember  revenues  they  can  operate  comfortably, 

no  one  can  tell  me  the  war  is  over.  generally.  In  summing  up,  the  publisher  that  exactly  two  years  ago,  during  the  'The  falling  off  in  advertising  is  balanced 


no  one  can  tell  me  the  war  is  over. 

“So  I  insist  that  the  lessons  of  the 
war  are  good  for  the  advertiser  and 
agent,  and  offer  this  for  consideration. 

“Eliminate  the  horrors  and  think  of 
business.  In  the  army,  we  have  differ¬ 
ent  branclws  of  the  service,  trained  into 
a  team  to  accomplish  certain  results. 
Here  are  the  teams: 

Wa«  Business 

Commanding  General  Advertiser 

Staff  Advertisinit  Agent 

Infantry  Salesmen  and  Retail 

Dealers 

Machine  Guns  Newspapers 

Artillery,  Heavy  Magazines 

Artillery,  Light  Weekly  Periodicals 

Other  Auxiliary  Serv-  Bill  Boards 

ices 

Ammunition  Dumps,  Car  Cards,  etc. 


War  Business 

Commanding  General  Advertiser 

Staff  Advertising  Agent 

Infantry  Salesmen  and  Retail 

Dealers 

Machine  Guns  Newspapers 

Artillery,  Heavy  Magazines 

Artillery,  Light  Weekly  Periodicals 

Other  Auxiliary  Serv-  Bill  Boards 

ices 

Ammunition  Dumps,  Car  Cards,  etc. 
etc. 

Enemy  Trenches  Consumers 

“The  above  tables  will  be  a  key  to 
the  following:  Commanding  general 
(advertiser)  starts  a  campaign.  Main 
force — infantry  (salesmen  and  retail 
dealers)  in  continuous  contact  with  en¬ 
emy  (consumers).  If  more  enemies 
(consumers)  wanted,  infantry  (salesmen 
and  retail  dealers)  move  and  get  them. 

“Auxiliary  arms :  Machine  guns 
(newspapers)  rapid-fire  contact  with  en¬ 
emy  (consumers).  Traits — can  be  fired 
at  any  time  or  stopped  any  time.  Statis¬ 
tics  of  World  War  show  machine  guns 
did  60  per  cent  of  the  killing. 

“Artillery  (magazines)  fire  only  occa¬ 
sionally  to  assist  infantry  (salesmen  and 
retail  dealers).  Traits  of  artillery — Fire 
occasionally,  expensive  to  load,  time  nec¬ 
essary  for  preparations  and  movement; 
cannot  without  infantry  gain  ground. 
Credited  in  World  War  with  30  per  cent 
of  killing. 

“Other  auxiliary  arms,  ammunition 
dumps,  etc.  (billboards  and  car  cards), 
a  convenient  place  to  go  get  what  in¬ 
formation  you  want. 

“If  Mr.  Advertiser  will  take  a  lesson 
from  the  war  and  use  his  branches  of 
the  service  in  the  proper  proposition,  I 
am  sure  he  will  get  the  maximum  of 


■ _ ^ _  largely  by  the  reduction  in  their  news-B 

_ _ _ _  _ _  _  print  bills.  Their  condition  is  far  hap-B 

NEWSPAPERS  MUST  SHOW  MARKET  POS-  pier  than  that  of  newspapers  which  haveS 

SIBILITIES  OF  COMMUNITIES  I  falling  revenues  and  increasing  news- 1 

print  bills  under  conditions  which  make^ 
it  difficult  to  establish  higher  advertising  tS 
By  WILLIAM  A.  THOMSON  I  rates.  'For  this  reason,  members  of  thejll 

Buying  Corporation,  now  freed  from  ■ 
Director  Bureeu  of  Advertising,  American  Newspaper  Publishers’  Association  their  newsprint  problems,  take  an  Opti-  B 

66TN  a  recent  communication  to  na-  They  want  to  get  direct  to  the  consumer  view  of  the  future.  E 

•*-tional  advcrti.sers  and  to  advertising  at  the  smallest  possible  cost.  They  don’t  W.  L.  Argue,  president  Interna-  ^ 

agencies  the  Bureau  of  .\dvertising  made  want  to  hit  a  few  consumers  every-  tional  Circulation  Managers’  Associa-  > 


this  statement : 

“  ‘Most  manufacturers  with  whom 
we  have  talked  recently  will  employ 
national  advertising  during  1921  to 
do  two  jobs : 

‘First,  to  sell  goods  to  the  con¬ 
sumer. 

“  ‘Second,  to  hold  down  the  cost 
of  selling. 

“‘To  our  way  of  thinking  this  is 
a  reasonable  requirement  to  make  of 
national  consumer  advertising  at 
any  time;  just  now  it  is  the  least 
that  should  be  expected  of  it. 

“‘This  very  practical  attitude  to¬ 
ward  national  advertising  explains 
in  a  measure  why  so  many  cam¬ 
paigns  for  1921  will  rely  upon  the 
newspapers  for  the  backbone  of  their 
structure. 

“  ‘The  elasticity  alone,  of  the 
newspaper  medium,  which  makes  it 
unnecessary  for  manufacturers  to  tie 
themselves  up  for  large  expendi¬ 
tures  months  ahead,  appeals  strong¬ 
ly  to  advertisers  who  are  tiying  to 
discern  the  future,  but  cannot  see  it 
as  clearly  as  they  would  like. 

“  ‘The  concentration  which  news¬ 
paper  advertising  permits  and  which 
will  give  a  manufacturer  an  oppor¬ 
tunity  to  pick  with  utmost  care  the 
markets  he  wishes  to  saturate,  is 
another  important  consideration.’ 

“Wc  are  optimistic  about  the  newspa- 


where ;  they  want  to  reach  every  con-  tion : 


sumer  at  every  point  where  it  is  profit¬ 
able  to  do  business. 


“The  outlook  is  that  the  year  1921 
will  be  a  difficult  one  for  even  the  most 


“Probably  at  no  time  in  the  history  prosperous  newspapers.  The  cost  oi 
of  national  advertising  has  the  impor-  newsprint  must  come  down;  but  before 
tance  of  the  ‘logical  market’  idea  been  relief  is  obtained  from  this  source  red 
so  deeply  impressed  upon  the  national  figures  in  their  monthly  reports  will  face 
distributor.  In  this  time  of  readjustment  a  majority  of  publishers.  Labor  is  pro- 
buying  conditions  in  many  lines  are  very  tected  in  most  cases  by  agreements,  or 
‘spotty.’  It  behooves  the  national  ad-  >»  their  absence  by  the  resisting  power 
vertiser,  therefore,  to  comb  the  map  with  of  the  unions.  On  the  side  of  revenue, 
utmost  care  to  find  the  right  markets  advertising  volume  is  already  diminish- 
and  then  to  saturate  these  markets  with  ing  and  cannot  be  expected  to  improve 
real  consurner  advertising.  The  large  for  some  months  to  come.  Wherever  it 
increase  in  railroad  rates  for  transpor-  is  possible  subscription  prices  should  be 
tatioa  of  all  kinds  is  another  factor  increased,  but  a  perplexing  element  arise 
which  considered  entirely  by  itself  war-  from  the  belief  that  the  present  abnormal 
rants  the  closest  application  of  the  log-  cost  situation  is  not  likely  to  extend  be- 
ical  market  program.  yond  the  year  of  1921.  If  this  be  the 


which  considered  entirely  by  itself  war-  from  the  belief  that  the  present  abnormal 
rants  the  closest  application  of  the  log-  cost  situation  is  not  likely  to  extend  be- 
ical  market  program.  yond  the  year  of  1921.  If  this  be  the 

“The  new  year  will  be  a  period  of  publishers  will  question  the 

keen  competition  and  at  a  time  like  that,  of  a  further  increase  of  sellinj 

selling  costs  are  the  most  important  fac-  consequent  disturbance  to 

tor  in  national  merchandisinor  circulation  under  pressure  of  what  is  n 


keen  competition  and  at  a  time  like  that,  ''wisdom  oi  a  lurther  increase  oi  selling 
selling  costs  are  the  most  important  fac-  consequent  disturbance  to 

tor  in  national  merchandising.  circulation  under  pressure  of  what  is  m 

“All  these  conditions  spell  NATION-  nature  of  an  emergency. 

-■^L  NEWSPAPER  ADVERTISING,  George  Marble,  preiident  Mid-Wdi 
and  I  believe  our  volume  for  1921  will  Newsprint  Conservation  League: 


not  fall  below  our  volume  for  1920;  in¬ 
deed,  it  would  not  surprise  me  to  find 


“The  tide  of  rising  production  cost! 
in  mid-western  newspaper  shops  has 


the  new  year  s  business  exceed  that  of  somewhat  checked.  Merchants 

the  present  year.  manufartnrere  as  wpll  as  farmers 


me  present  year.  manufacturers,  as  well  as  farmers  ami 

arn  not  giving  here  the  reasons  why  Uyg  stock  producers  and  dealers,  are 
national  advertisers  should  use  news-  taking  appreciable  losses.  While  that 
paper  advertising,  as  a  means  of  demon-  no  tbono-bt  hv  labor  of  wacr» 


results,  and  of  course  the  staff  will  have  advertising  outlook  for  1921,  and  we  manufacturers  tell  us  have  actuated  them  velopment. 


to  function  properly.  feel  our  optimism  is  rooted  in  common  'n  ‘heir  1921  plans.  paper  is  generally  higher  ot!‘| 

“I  almost  forgot  to  state  the  machine  sense  and  practical  experience.  The  ad-  The  newspapers  can  encourage  the  New  Year  contracts,  but  lower  to 
guns  in  the  late  war  were  considered  vertisers  who  have  talked  with  us  are  "atonal  advemser  by  continuing  to  buyers  of  whom  there  were  many  lasM 
part  of  the  infantry  because  of  their  im-  thinking  about  the  definite  application  of  present  unloading  movemol*’®' 

poronc  -  .dvertising  to  produce  direct  result.,  the  Sltioni  ne^".rr  rdVer?  i"  the  tuercutile  business  is  me, ■„taili«t| 

Eugene  Mc(juckin,  chairman  Phila-  •  are  not  much  interested  in  pres-  almost  the  maximum  volume  of  adver-^S 

delohia  Council  American  Association  national  impressions  or  “key  city  the  question,  ‘Why  is  this  com-  tising  but  the  general  trend  has  crearifM 

.  VeOimcu  Amencan  Associanon  consumers  or  the  dozen  or  more  nebu-  miinitv  a  annA  mae-ira,  f^e-  nr/u,i.er-«-  an  ar.nrAV.r>no:run  _ i _ a 


“I  almost  forgot  to  state  the  machine  and  practical  experience.  The  ad-  “The  newspapers  can  encourage  the 

guns  in  the  late  war  were  considered  vertisers  who  have  talked  with  us  are  advemser  by  contmumg  to 

part  of  the  infantry  because  of  their  im-  erdWons  iS  thei?  wmmVtieT"! 


portance. 

Eugene  McGuckin,  chairman  Phila 


of  Advertising  Agencies: 


consumers’  or  the  dozen  or  more  nebu-  munity  a  good  market  for  the  product  an  apprehension  of  a  retrenchment  til*] 


lous  luxuries  which  are  employed  freely  I  make?’ 


will  impair  normal  revenues  in  the  arti 


“The  volume  of  national  advertising  when  business  is  booming  and  ‘general  “My  best  wishes  for  the  New  Year  to  fg^  months.  Publishers  are  universil 
booked  by  members  of  the  Philadelphia  results’  are  the  only  factors  considered.  Editor  &  Publisher."  (Continued  on  page  38)  i 


national  aayertisers  snouia  use  news-  taking  appreciable  losses.  While  th«.„u 
paper  advertising  as  a  nieans  of  demon-  thought  by  labor  of  wage  rednc  *|| 

s  rating  my  belief  that  they  will  use  it ;  tions,  there  is  apparently  a  dispositk*S?,'i 
ave,  rather,  given  the  reasons  which  to  let  old  schedules  stand,  awaiting  tielii' 
manufacturers  tell  us  have  actuated  them  .._i _ 
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BERRY  BROTHERS  EFFECT  COMBINATION 
OF  BIG  BRITISH  INTERESTS 


Their  Position  Today  Gives  Them  Control  of  Publishing  and 
Printing  Properties  Valued  at 
$8,500,000 


rhECEMBER  saw  the  ratification  of 
^  a  deal  in  London  that  placed  two 
brothers,  practically  unknown  twenty 
years  ago,  in  possession  of  a  publishing 
enterprise  of  such  huge  ramifications  that 
they  rank  second 
or  third  only  to 
the  vast  Harms- 
worth  interests. 
The  rise  of  these 
brothers  is  a  true 
Fleet  Street  ro¬ 
mance,  though 
their  hard  work, 
not  unmixed  with 
the  Welsh  gift  of 
discernment  and  a 
streak  of  genius, 
played  its  part  all 
through. 

The  two  broth¬ 
ers  are  William  E.  and  J.  Corner  Berry, 
and  nineteen  years  ago  tliis  month,  prac- 


By  HERBERT  C.  RIDOUT 

London  Editor  Editor  &  Publisher 

its  “’exclusives”  such  news  features  as 
the  Hindenburg  memoirs  and  the  heavily 
quoted  and  much  discussed  autobiog¬ 


raphy  of  Margot  .Vsquith.  Today  it  is 
probably  one  of  the  most  brilliantly  ed¬ 
ited  newspapers  in  the  country,  taking 
rank  with  the  Times  and  the  Daily  Tele¬ 
graph  in  its  high  standard. 

With  the  Sunday  Times  an  established 
success,  they  disposed  of  their  previous 
publishing  interest  and  next  sought  a 
financial  daily  and  purchased  the  Finan¬ 
cial  Times,  a  money  market  organ  of 
liigii  repute,  and  this  has  renewed  its 
youth  under  their  control  in  a  surprising 
fashion. 

Next  came  one  of  the  greatest  coups 


GREAT  BRITAIN’S  ADVERTISING  BILL  REACHES 
$500,000,000  ANNUALLY 


Will 


T,.  Berry 


|XTEREST1N(; 

■"■across  the  water  from  London's  Inter¬ 
national  Advertising  Exhibition,  held  in 
1-ondon  recently,  ”to  illustrate  the  na¬ 
tional  value  of  pulilicity"  and  indorsed  by- 
high  government  officials.  The  first  of 
its  kind,  it  commanded  attention  far  be¬ 
yond  the  confines  of  the  British  Empire, 
and  attended  daily  for  a  week  by  thou- 


By  GEORGE  MacGUIGGAN 

information  comes  Sir  Robert  Horne,  president  of  the 
Board  of  Trade,  and  Sir  Eric  Geddes, 
Minister  of  Transport,  struck  the  same 
note — that  the  trade  of  Great  Britain 
must  gain  its  old  ascendancy  and  it  can¬ 
not  do  that  without  skilled  advertising. 
The  manufacturer  must  go  to  the  adver¬ 
tising  agent  to  obtain  the  right  counsel, 
for  it  has  to  be  applied  by  skilled  brains. 
Beth  speakers,  moreover,  dealt  in  prac- 


sands  of  visitors  from  near  and  far,  it 

gave  siiectacular  evidence  of  the  amazing  tically  the  same  way  with  the  notion  that 
development  which  has  taken  place  in  advertising  increases  the  cost  of  selling 
Bcally  unknown  personalities  to  anybody  tlie  art  t  f  bringing  liiiyer  and  seller  to-  goods.  Sir  Robert  Horne  called  it  ‘‘a 
though  they  were,  they  started  a  mode.st  gether  for  trade  and  mutual  advantage,  complete  fallacy,”  saying  that  "goods  are 
moTrthly  magazine,  the  .\dvertising  One  interesting  titbit  is  the  estimate  actually  cheapened  by  advertising,  seeing 
World  The  project  was  one  that  had  that  Great  Britain’s  advertising  bill  has  that  if  advertising  increases  sales  it  in- 

a  hard  figbt.  but  the  brothers  stuck  to  reached  $.SO(),000.000  and  that  much  high-  creases  the  number  of  articles  which  can 

their  proposition  and  in  a  year  or  two  cr  figures  are  already  in  sight.  be  produced  at  the  same  cost,  so  that  in 

had  the  satisfaction  of  seeing  the  pub-  .\  feature  of  the  o:cas  ini  was  a  mu-  the  end  the  public  gets  commodities  at 
lication  develop  into  a  handsome  record  seuni  siiowing  the  growth  of  newspaper  lower  prices  than  would  be  possible  on 
of  the  publicity  art  as  practised  in  Great  advertising  since  the  first  public  journals  a  smaller  scale  of  production." 

Britain,  .’^nd  the  brothers,  likeable  men  were  issued  a  century  ago ;  another  dis-  Besides  Sir  Eric  Geddes  told  his  au- 

hoth  found  themselves  with  the  entree  played  the  vast  range  of  articles,  from  d  unce  that  ‘‘money  spent  in  advertising, 

to  all  ncw-spaperland.  foed  products  to  autoiiu  biles,  which  have  if  spent  sensibly,  skillfully  and  ably,  is 

»  t  •*  fr,r  tlip  ac-  successfully  advertised  on  a  national  economical”— first  because  ‘‘some  adver- 

quis"tioTo7two  papers  of  sporting  char-  scale :  a  third  took  shape  a.s  a  street  page-  Using  is  needed  to  sell  anything.”  then 
acter  the  brothers  plunged  into  the  task  showing  all  the  methods  of  publicity,  .ie,-ause  if  you  have  good  advertising 
of  revivifying  and  reconstructing  them.  tastefully  arranged  store  win-  .md  push  the  sale  of  your  article  you 

and  although  not  high  literature,  they  ‘o  war  posters.  save  overhead  costs." 

were  transformed  into  -worthy  represent¬ 
atives  of  the  interests  they  served. 

It  was  in  these  early  years  that  each 
brother  found  his  respective  niche  in  the 
building  of  their  joint  fortunes.  W.  E. 

Berrv  was  a  journalist  by  instinct  and 
attached  the  editorial  control  to  him¬ 
self,  while  J.  Gomer  Berry  marked  as 
his  special  care  the  business  and  com¬ 
mercial  side.  That  sharp  division  of 
affairs  exists  today,  and  it  says  much 
for  the  delightful  relation.ship  and  com¬ 
plete  understanding  between  the  brothers 
that  neither  ever  questions  or  criticises 
the  decisions  of  the  other.  Each  is  a 
law  unto  himself,  but  as  the  interests  of 
both  are  identical,  the  result  is  an  or¬ 
ganization  of  perfect  unity  and  .  co¬ 
ordination.  The  result  is  seen  in  their 
positions  today. 

But  if  those  papers  referred  to  laid 
the  foundation  of  their  fortunes,  it  was 
the  purchase  of  the  London  Sunday 
Times  that  gave  them  their  real  oppor¬ 
tunity.  At  that  time,  the  paper,  which 
had  always  enjoyed  a  good  reputation, 
w-as  suffering  from  poor  circulation  and 
a  complication  of  troubles,  and  the  Berry 
brothers  were  able  to  purchase  for 
$500,000.  Immediately  the  editorial 
Berry  set  to  work  to  improve  it,  and  in 
a  few  months  it  had  changed  and  de¬ 
veloped  out  of  all  knowledge.  Simulta¬ 
neously  the  business  Berry  got  into  his 
stride  and  with  the  improved  literary 
and  news  production  was  soon  able  to 
convince  advertisers  that  here  was  a 
Sunday  newspaper  of  new  import — au¬ 
thoritative  sane,  informative,  and  influ-  Y,m«  tvcrid  a  . dr  emos. 

wortly  of  full  support  by  -n,,  lnt»nu«tioo«l  Advertuinc  ExhibiUon  in  London  wa*  attended  by  mcmlMrB  ol 

aavertisers.  Under  their  regime,  the  the  royal  familiet  of  England,  Denmark  and  Norway.  In  tbc  group,  laft  to  right,  ar«: 
Sunday  Times  has  become  the  leadimr  S*"*  Q““"  Motbir  Alexandra,  Princeaa  Mary  of  England,  tbe  Qum  of 

•  ,  J  ,  .  ^  Norway,  Princeea  Victoria,  King  Cbrietian  X  and  tbe  Queen  of  Denmark,  and  Queen 

paper  of  that  day,  and  it  numbers  among  Mary  of  England. 


in  publishing  history.  So  far  as  is 
known,  the  properties  were  not  in  the 
market,  but  the  brothers,  who  knew  their 
Fleet  Street  through  and  through,  de¬ 
sired  to  add  some  weekly  magazines  to 
their  list,  and  accordingly  bought,  for 
$1,750,000,  the  old-established  publishing 
house  controlling  three  picture  papers, 
the  weekly  Graphic,  the  weekly  By¬ 
stander  and  the  Daily  Graphic.  Of 
these  the  Bystander  was  perhaps  the 
outstanding  feature,  and  upon  this  the 
two  brothers  concentrated,  until  today 
it  is  the  most  prosperous  and  successful 
of  the  weekly  magazines.  The  Daily 
Graphic,  too,  is 
making  extraor¬ 
dinary  progress. 

Most  sensa¬ 
tional  of  all,  how¬ 
ever,  was  the  an- 
n  o  uncement 
sprung  upon  the 
public  barely 
three  months 
ago,  that  Messrs. 
W.  E.  and  J. 
Gomer  Berry  pro¬ 
posed  the  pur- 
J.  Gomer  Berry  cha^e  of  the  pub¬ 

lishing  business 
of  Cassell  &  Co.,  Ltd.,  the  price  being 
fixed  at  $2,500,000.  This  acquisition, 
taking  effect  in  December,  places  the 
brothers  in  possession  of  several  success¬ 
ful  monthly  magazines,  including  Cas¬ 
sell’s  Magazine,  New  Magazine,  Story¬ 
teller,  the  Quiver,  Little  Folks,  and  pop¬ 
ular  weeklies  including  the  Saturday 
Journal,  Chums,  Work,  and  a  book  pub¬ 
lishing  business  of  considerable  impor¬ 
tance.  This  purchase  is  undoubtedly  the 
crowning  triumph  of  the  Berry  Brothers’ 
activities,  and  unless  they  hunger  for  a 
chain  or  two  of  provincial  papers  it  is 
difficult  to  see  in  what  direction  they 
can  find  new  fields  to  conquer. 

Their  position  today  gives  them  con¬ 
trol  of  properties  (including  two  fa¬ 
mous  printing  establishments)  roundly 
valued  at  $8,500,000,  an  achievement  that 
is  amazing,  for  despite  rumors  to  the 
contrary,  the  brothers  have  had  no  finan¬ 
cial  backing  of  any  kind.  At  one  time 
rumor  consistently  coupled  the  name  of 
the  late  Lord  Rhortdda  with  their  suc¬ 
cess,  but  beyond  the  fact  of  their  all  be; 
ing  Welshmen  and  that  the  Sunday 
Times  was  a  pronounced  advocate  of 
Lord  Rhondda’s  policy  when  he  was 
president  of  the  Local  Government 
Board,  there  is  no  reason  for  the  belief. 

Their  success  is  a  triumph  of  hard 
work — nothing  less.  Their  human  qual¬ 
ities  are  probably  unique,  for  part  of 
their  policy  in  relation  to  each  business 
they  have  acquired  is  to  refrain  from 
disturbance  in  the  management  or  per¬ 
sonnel,  subject  only  to  overhead  super¬ 
vision  of  an  editorial,  character  from 
W.  E.  Berry  and  of  a  commercial  con¬ 
trol  from  J.  Gomer  Berry. 

I  am  informed  that  it  is  not  unlikely 
that  the  Berry  interests  will  be  consoli¬ 
dated  into  one  big  company  at  some  fu¬ 
ture  date. 


George  H.  Perris  Deed 

London. — George  Herbert  Perris,  aged 
54,  London  journalist,  died  Decemter  23 
of  pneumonia.  He  was  taken  ill  in 
Geneva,  where  he  attended  the  meeting 
of  the  League  of  Nations  Assembly,  but 
came  back  to  England  with  the  British 
delegation  on  a  special  train.  He  had 
been  a  newspaper  man  since  1882.  He 
had  been  foreign  editor  of  the  New  York 
Tribune,  and  later  of  the  New  York 
Daily  News,  and  during  the  war  was 
correspondent  for  the  London  Daily 
Chronicle.  One  of  his  brothers,  Ernest 
Perris,  is  editor  of  the  London  Daily 
,  Chronicle  and  another  is  secretary  of 
the  .Anglo-.American  Society. 
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PROF.  BLEYER  ELECTED 
TEACHERS’  CHIEF 

M*tbo<iU  of  Iiutractioii  Chief  Topic  et 

St.  Louie  Meeting  of  Journaliam 
Educator* — New*  Bureau* 

Elect  Prof.  Adam* 

(By  Telegraph  to  Editor  &  Publisher) 

St.  Louis,  Dec.  30. — Methods  of  teach¬ 
ing  journalism  was  the  subject  most  dis¬ 
cussed  at  the  annual  convention  of  the 
American  Association  of  Teachers  of 
Journalism,  which  ended  its  annual  ses¬ 
sion  here  today.  The  convention  began 
with  a  smoker  Tuesday  evening.  Round 
Table  discussions  of  methods  employed 
by  the  various  schools  resulted  in-  an 
exchange  of  ideas  which  members  say 
made  the  convention  the  most  interesting 
and  lively  of  any  yet  held. 

L'pton  Sinclair’s  book,  “The  Brass 
Check,”  with  its  indictment  of  the  Amer¬ 
ican  press,  was  discussed  and  the  general 
opinion  was  that  it  should  be  answered 
and  by  some  one  in  authority  who  would 
show  clearly  how  false  Sinclair’s  charges 
arc. 

Mrs.  Susan  Shaffer  Dibelka,  manager 
of  the  Woman’s  Journalistic  Register, 
told  of  its  efforts  to  establish  a  nation¬ 
wide  clearing  house  between  the  trained 
woman-writer  and  her  employer.  The 
Register  is  under  the  auspices  of  the 
Theta  Sigma  Phi,  the  journalism  so¬ 
rority. 

President  H.  F.  Harrington,  director 
of  courses  in  journalism  at  the  University 
of  Illinois,  in  the  course  of  his  presi¬ 
dential  address,  said: 

‘‘Young  people  arc  destined  to  read 
the  daily  paper.  It  is  not  our  business 
as  teachers  to  decry  this  growing  habit, 
but  to  dignify  it  with  a  new  purpose. 
The  old  Greeks  had  their  bards,  the  Mid¬ 
dle  .^ges  their  wandering  minstrels,  the 
Elizabethan  era  its  roving  bands  of 
players.  Queen  Anne  her  pamphleteers. 

An  Ody**ey  of  the  Present 

“Today  the  daily  newspaper  is  the 
great  interpreter  of  American  life.  It  is 
a  chronicler,  teacher,  expositor,  exhorter, 
companion.  In  its  enlarged  sphere  the 
newspaper  conveys  information,  furnishes 
entertainment,  constructs  opinion,  arouses 
sympathy,  mirrors  the  daily  adventures 
of  the  human  family.  It  is  on  terms  of 
intimacy  with  all  men.  It  is  an  Odyssey 
in  the  present  tense. 

What  a  grievous  mistake  to  ignore  the 
newspaper  and  the  magazine  simply  be- 
cau'c  they  are  new  and  up  to  date !  It 
is  time  that  many  people  banish  the  idea 
that  all  good  English  prose  and  poetry 
has  I  een  written  by  men  long  since  in 
their  graves.  We  need  to  emphasize  the 
fact  that  great  books,  plays  and  verse 
are  being  produced  today  by  living  men 
and  women.  Reading  of  the  newspaper, 
alive  with  the  actual,  has  already  proved 
a  remarkable  stimulus  to  the  study  of 
many  high  school  and  college  subjects, 
notably  English  and  history.  It  brings 
a  quick  sense  of  reality,  and  has  vital¬ 
ized  the  whole  business  of  acquiring  and 
using  information.” 

Prof.  X.  L.  Flint,  chairman  of  the  de¬ 
partment  of  journalism  at  the  University 
of  Kansas,  in  an  address  on  “Learning 
the  Editorial  Writer’s  Job,”  said; 

There  is  an  inviting  field  for  the 
course  in  editorial  writing,  but  it  is  not 
the  study  of  literature,  history  and  eco¬ 
nomics.  It  is  not  the  study  of  exposi¬ 
tion  and  argument.  It  is  the  study  of 
the  interrelations  between  the  three  terms 
of  the  editorial  trinity:  the  reader  or 
public:  the  materials  or  subject  matter; 
the  medium  or  publication  and  its  pol¬ 
icies. 

“Matters  to  be  considered  are  such  as 


these;  What  is  the  present  information 
of  the  public  on  the  question  in  hand? 
Is  interest  awakened  or  latent?  What  is 
the  receptivity  or  the  prejudice  of  the 
reader?  Is  it  the  ‘thinking  public’  or 
some  other  that  is  to  be  reached?  Is  it 
a  question  of  telling  the  public  something 
that  it  wants  to  know  or  rather  some¬ 
thing  that  it  needs  to  know?  Does  the 
matter  have  close  relations  to  one  of 
those  things  which  the  paper  has  adopted 
as  its  special  concern?  Is  it  likely  to 
initiate  a  long-time  campaign  for  some 
object?  What  are  the  different  aims 
that  might  be  adopted  in  handling  the 
subject?  What  is  the  right  editorial 
purpose?  What  are  the  editor’s  respon¬ 
sibilities  in  the  matter — to  the  reader, 
the  paper,  the  general  public,  himself?” 

The  round-table  discussions  were  on 
“The  Course  in  Reportorial  Writing.” 
“The  Content  of  Journalistic  Course,” 
“How  to  Develop  a  Professional  Jour¬ 
nalistic  Spirit”  and  “The  Department  of 
Journalism  and  the  College  Paper.” 

W.  G.  Bleyer,  University  of  Wiscon¬ 
sin,  in  discussing  “Teaching  Writers  of 
the  Feature  Article,”  pleaded  for  an 
abandonment  of  the  silly  stories  and 
urged  for  more  constructive  subjects. 
He  opined  that  the  feature  article  takes 
the  places  of  scientific  and  technical 
books  and  reaches  the  great  proportion 
of  the  public  who  never  read  such  books. 

George  S.  Johns,  editor  of  the  editorial 
page  of  the  St.  Louis  Post-Dispatch, 
spoke  on  “The  Editorial  Page.”  Max 
Freyd,  of  Carnegie  Institute,  told  of 
“Psychological  Tests  for  Journalists,” 
and  Richard  L.  Stokes,  president  of  the 
.\ssociation  of  American  Journalists,  told 
of  the  work  of  that  organization. 

Professor  Bleyer  was  elected  presi¬ 
dent  :  Harold  H.  Herbert,  University  of 
Oklahoma,  vice-president;  X.  A.  Craw¬ 
ford.  Kansas  State  University,  secretary- 
treasurer  ;  and  the  following  executive 
committee  was  named:  Xorman  Radder. 
University  of  Minnesota,  and  Mr.  Coo¬ 
ney. 

College  New*  Bureau*  Meet 

The  .American  Association  of  College 
Xews  Bureaus  held  their  convention  in 
connection  with  the  meeting  of  the  teach¬ 
ers. 

“We  do  not  call. ourselves  press  agents, 
or  even  publicity  directors  or  propaganda 
pushers,”  said  Secretary  J.  F.  Wright. 
“We  are  news  disseminators.  We  aim  to 
keep  the  world  informed  on  the  dis¬ 
coveries  made  within  the  walls  of  the 
universities  and  colleges.” 

Miss  Alice  C.  Hunter,  of  Nebraska 
Wesleyan  University,  speaking  on  edu¬ 
cating  the  professor  to  a  news  sense, 
said ; 

“CoJlege  professors  become  so  wrapped 
up  in  their  studies  that  they  lose  touch 
with  other  people,  failing  to  retain  a 
proper  sense  of  what  other  people  want 
to  know.” 

Prof.  Bristow  Adams,  of  Cornell  Uni¬ 
versity.  said  that  publicity  methods  are 
due  for  a  radical  change  soon.  He  said ; 

“The  time  ij  almost  at  hand  when 
newspaper  editors  will  realize  that  the 
public  can  see  through  much  of  the  pub¬ 
licity  game  as  it  has  been  carried  on. 
The  three  main  drawbacks  to  usual  pub¬ 
licity  methods  today  are  the  fact  that 
publicity  is  overdone,  the  fact  that  it  is 
crudely  done,  and  the  fact  that  the  idea 
of  publicity  is  permitted  to  influence  the 
program  or  character  of  the  event  or  in¬ 
stitution  seeking  publicity.” 

Irving  Brant  of  the  St.  Louis  Star 
and  N.  A.  Crawford  of  the  Kansas  State 
Agricultural  College  also  spoke.  Mr. 
Adams  was  elected  president,  Miss  Hun¬ 
ter,  vice-president,  and  Mr.  Wright,  sec¬ 
retary-treasurer.  Both  associations  will 
meet  at  Madison,  Wis.,  during  the  Christ¬ 
mas  holidays  in  1921.  They  visited  the 
plants  of  the  St.  Louis  newspapers. 


AGAINST  JOURNALISM  IN 
HIGH  SCHOOLS 

Teacher*  A**ociation  Urge*  Member* 

to  Refu*e  Entrance  Credit  for 
New*paper  Cour*e*  Offered  by 
Lower  ln*titution* 

(By  Telegraph  to  Editor  S:  Publisher) 

Columbia,  Mo.,  Dec.  28. — Questions 
of  research  in  journalism,  of  exchanging 
students  and  possibly  professors  with 
foreign  universities  and  of  discounte¬ 
nancing  the  teaching  of  “journalism”  in 
high  schools  were  taken  up  at  the  two- 
day  session  of  the  Association  of  Ameri¬ 
can  Schools  and  Departments  of  Jour¬ 
nalism  which  closed  at  the  University  of 
Missouri  today. 

The  association  took  formal  notice  of 
the  rising  standards  of  insjfuction  in 
journalism  in  many  colleges  and  univer¬ 
sities  not  members  of  the  association, 
and  made  plans  to  extend  its  member¬ 
ship  to  those  which  can  meet  the  re¬ 
quirements.  At  present  ten  universities 
are  members.  Preliminary  steps  were 
taken  today  toward  the  admission  of  the 
University  of  Oklahoma  and  a  formal 
application  for  membership  will  be  filed 
later. 

The  schools  represented  and  the  dele- 
.gates  present  were :  University  of  Wis¬ 
consin,  W.  C.  Bleyer  and  Grant  M. 
Hyde;  University  of  Texas,  W.  H. 
Mayes;  University  of  Indiana,  Norman 
Radder,  Jr. ;  University  of  Kansas,  L. 
X.  Flint ;  University  of  Oregon,  E.  W. 
.\llen  (represented  by  proxy)  ;  Univer¬ 
sity  of  Oklahoma,  H.  H.  Herbert  and 
Willard  Campbell ;  Ihiiversity  of  Mis¬ 
souri,  Walter  Williams,  Frank  L.  Mar¬ 
tin  and  Robert  S.  Mann.  The  other 
members  are  Columbia  University,  Uni¬ 
versity  of  Montana.  University  of  Wash¬ 
ington,  and  Ohio  .State  University. 

In*uflicient  Groundwork 

The  association  approved  resolutions 
adopted  by  the  Xational  Council  of 
Teacliers  of  English  at  Chicago  a  month 
ago,  deprecating  the  labeling  of  high 
school  classes  as  “courses  in  journal¬ 
ism”  and  urging  that  students  should  not 
be  encouraged  to  go  into  newspaper 
work  on  the  basis  of  such  instruction 
alone. 

The  resolutions,  “while  recognizing  the 
value  of  the  use  of  journalistic  writing 
in  secondary  schools,”  took  the  stand 
that  “journalism  is  now  generally  recog¬ 
nized  as  a  profession,  preparation  for 
which  should  consist  of  specialized  col¬ 
lege  education  comparable  to  that  re¬ 
quired  for  the  professions  of  law,  medi¬ 
cine  and  engineering,”  and  that  “the 
value  of  the  press  in  shaping  public  opin¬ 
ion  depends  to  a  large  degree  on  the 
education,  judgment  and  character  of 
newspaper  reporters  and  editors.” 

The  association  today  backed  up  its 
approval  of  the  resolutions  by  voting  to 
ask  the  entrance  boards  of  the  various 
universities  to  decline  to  accept  for  en¬ 
trance  credit  courses  in  secondary  school 
“journalism.”  The  schools  and  depart¬ 
ments  already  refuse  to  give  advanced 
standing  to  students  on  the  basis  of  high 
school  cour.ses  in  journalism. 

The  report  on  “Journalistic  Writing 
in  Secondary  Schools  in  Relation  to 
University  Instruction  in  Writing”  was 
presented  by  Mr.  Mayes  of  Texas,  yes¬ 
terday.  This  was  followed  by  a  discus¬ 
sion  of  “Schools  and  Departments  of 
Journalism  and  Professional  Organiza¬ 
tion  of  Newspaper  Men,”  led  by  Mr. 
Martin  of  Missouri.  A  general  belief 
was  expressed  that  there  ought  to  be, 
and  some  day  would  be,  a  national  or¬ 
ganization  of  journalists  of  a  standing 
comparable  to  that  of  the  American  Med¬ 


ical  Association  and  the  American  Bar 
Association  in  their  respective  fields. 

Yesterday’s  program  closed  with  a  dis¬ 
cussion  of  “The  Proportion  of  Techni¬ 
cal  Instruction  to  General  University 
Courses  in  Schools  and  Departments  of 
Journalism,”  led  by  Mr.  Flint  of  Kan¬ 
sas.  The  first  speaker  on  today’s  pro¬ 
gram  was  not  a  member  of  the  associa¬ 
tion,  but  a  woman,  Susan  S.  Dibelka  of 
Chicago,  head  of  the  Woman’s  National 
j'ournalistic  Register  of  Chicago.  She 
was  followed  by  Mr.  Bleyer  of  Wis¬ 
consin,  who  led  a  discussion  on  “Re¬ 
search  Work  in  Journalism.” 

W.  H.  Mayes  of  Texas  was  elected 
president  of  the  association  for  the  com¬ 
ing  year  after  Mr.  Williams  of  Missouri 
declined  to  accept  a  renomination  made 
by  Mr.  Mayes.  Mr.  Allen  of  Oregon 
was  elected  vice-president,  and  Mr.  Flint 
of  Kansas,  secretary-treasurer. 

It  was  voted  to  hold  the  next  meeting 
at  Madison,  Wis.,  immediately  before 
the  next  meeting  of  the  American  Asso¬ 
ciation  of  Teachers  of  Journalism.  The 
same  plan  was  followed  this  year  and 
made  it  possible  for  the  representatives 
at  the  meeting  here  to  leave  for  St 
Louis  this  afternoon,  in  time  to  attend 
the  meeting  there  of  the  .Association  of 
Teachers  of  Journalism. 


‘‘Breaking'  In”  to  Journalum 

Madison,  Wis. — The  number  of  aspir¬ 
ing  newspaper  writers  at  the  University 
of  Minnesota  has  increased  50  per  cent 
since  last  year.  Forty-eight  students  are 
enrolled  in  the  department  of  journalism, 
compared  with  33  a  year  ago.  The  class 
in  newspaper  reporting  is  composed  of  34 
young  men  and  women.  The  work  is 
under  the  direction  of  R.  R.  Barlow, 
formerly  state  capitol  reporter,  political 
writer  and  desk  man  in  Madison,  Wis. 
Norman  J.  Radder,  who  was  head  of  the 
department  last  year,  is  in  charge  of 
journalism  at  Indiana  University  this 
year. 

Illinoi*  ‘‘JournaIi*t*”  Number  163 

Urbana,  Ill.  There  are  163  embryo 
journalists  registered  in  journalism 
courses  at  the  University  of  Illinois 
There  are  103  students  taking  the  courses 
in  introductory  journalism;  26  are  study¬ 
ing  feature  writing;  15  study  headlina 
and  copyreading,  and  19  are  in  the  "Mak¬ 
ing  of  a  Country  Newspaper”  course. 
During  the  second  semester  of  the  year 
the  future  journalists  will  study  suck 
courses  as  editorial  writing,  law  of  the 
press,  editorial  policies  and  newspaper 
makeup. 


Joumali*m  Week,  May  23-28 

CoLu.MBiA.  Mo. — The  1921  Tournalisn 
Week  at  the  School  of  Journalism  of, 
the  University  of  Missouri  will  be  held' 
May  23-28.  The  Week  will  mark  tht 
thirteenth  year  of  the  organization  of 
the  Missouri  School  of  Journalism.  Ses-1 
sions  will  be  held  in  jay  H.  Neff  Hall' 
the  new  home  of  the  School  of  Journal-! 
ism,  the  gift  of  one  of  its  alumni,  Wardj 
.A.  Neff,  editor  of  the  Chicago  Daily 
Drovers  Journal.  The  Missouri  Pres 
■Association  and  the  Missouri  Writers' 
Guild  will  hold  meetings  here  during  th 
same  week. 


JoumalUm  School  in  Texa*  j 

Sherman,  Tex. — Austin  College  hei- 
has  announced  that  a  course  in  jourml-j 
ism  will  be  added  to  its  curriculum.  El 
C.  Hunter,  former  editor-in-chief  of  4*1 
Sherman  Daily  Democrat,  will  head  M 
department,  and  lectures  by  leadid 
newspaper  men  in  the  State  will  bei 
feature  of  the  course.  I 
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Editor  &  Publisher  for 

22,373  PUBLICATIONS  IN  0.  S.  AND  CANADA 
AS  NEW  YEAR  IS  USHERED  IN 

Net  Decrease  in  1920  Only  55— Daily  Papers  Now  Number 
2,503,  Twenty-Five  Less  Than  at 
Start  of  1920. 


TABULATED  STATEMENT 


.»viuK  tbeomuber  of  newspapers  and  periodicals  of  all  Issues  published  in  the  United  States, 
I  errltorles,  and  Uoininlon  of  Canada ;  the  number  of  towns  in  which  newspapers  are  pub* 
llshed.  Hiid  the  niiinher  of  towns  which  are  county  seats. 


/MSUJis. 


STATJiS.  TKRRJTOKIKS  AS!) 

CA  NA  I)  I A  y  PRO  viycjcs. 


To  begin  the  year  1921,  there  are  extent  in  the  last  four  year  period. 

22,373  publications  of  all  kinds  in  the  The  great  loss  was  during  the  year 
United  States,  its  possessions  and  the  1918.  Papers  of  every  class  and  period 
Dominion  of  Canada,  according  to  the  of  issue  declined  in  numbers  in  that 
compilation  just  completed  by  the  Amer-  year,  and  the  year  closed  with  1178 
ican  Newspaper  Annual  and  Directory,  fewer  papers  than  were  listed  in  Jan- 
The  1920  net  decrease  was  only  55.  uary.  The  great  decrease  in  that  year 
In  1919  it  was  646.  The  country  week-  was,  of  course,  due  to  the  draft  and  to 
lies,  which  lost  776  in  1919,  lost  but  96  the  demands  of  the  government  and 
last  year.  Dailies  lost  25,  against  34  in  munition  factories  for  men  and  materials 
1919.  of  every  kind. 

The  total  number  of  papers  has  de-  Correspondence  with  publishers  indi-  Maryjand 
creased  each  year  since  1916.  At  the  cates  that  the  scarcity  and  high  price  of 
end  of  that  year  there  were  24,868  papers  new.sprint  is  the  chief  cause  of  the  de¬ 
in  the  United  States  and  Canada,,  17,168  crease  in  the  number  of  newspapers  and 
of  them  being  weeklies.  '  of  the  small  number  of  new  ventures  in 

The  22,373  publications  are  a  decrease  the  newspaper  field.  During  1916,  1,585 
in  four  years  of  2,495.  The  weeklies  new  publications  were  listed  in  the 
number  14,863  having  lost  2,305  in  the  .Annual.  In  1920  there  were  1,086  and 
four  years,  the  dailies  having  lost  163.  in  1918  only  776. 

-Semi-weeklies  lost  120  in  the  same  “The  tide  is  evidently  turning  and  it 
period.  Publications  of  other  issues  such  would  not  surprise  us  to  see  an  increase 
as  semi-monthlies,  monthlies,  etc.,  made  in  1921,  especially  if  it  should  be  made 
up  in  great  part  of  magazines,  class,  a  little  easier  for  the  country  publisher 
trade,  agricultural,  religious  and  scien-  to  get  paper,”  comments  the  Annual’s 
tific  papers,  have  increased  to  a  slight  report. 


NltW  KNeL-ANU  8TATKS. 


.Maine 


MaKsacliuseUi 


New  Haiiipeliire 


(thude  Island 


Vermont 


Alabama 


Arkansas 
Florida  .... 


Georgia 


Lonislana 


Mlsslkslppi  ... 
North  Carolina 


Mouth  Carolina 


Tennessee 


Texas 


Virginia . 

West  Virginia 


lilUDLU  WKSTKRN  STATICS. 


Illinois. 

Indiana. 


.Michigan. 


Ohio . 

Wisconsin 


PEATTIE  RETIRES  FROM  “W.  G.  N. 


publishers  of  the  Tribune,  praising  Mr. 

Peattie  and  explaining  the  Tribune’s 
Chicago  Tribune’s  New  York  Man  Will  pension  system  under  which  Mr.  Peattie  Kansas 

retired  on  an  ample  income.  Mr.  Peat-  jjjgso^^ 
tie  will  go  to  Tryon,  N.  C.,  where  he  Montan 
will  settle  down  with  Mrs.  Peattie  in  a  ncwM* 
rural  home  he  has  purchased  there.  North  i: 


WKSTKRK  STATUS. 


Colorado 


Live  in  Tryon,  N.  C. 

Robert  Burns  Peattie,  who  retired 
December  31  after  twenty  years’  service 
on  the  Chicago  Tribune  editorial  staff, 
was  the  guest  of  honor  at  a  dinner  given 
early  Thursday  morning  at  the  Hotel 
.Astor  by  about  thirty  newspaper  men, 
friends  and  associates,  including  a  score 
of  New  York  correspondents  of  out-of- 
town  papers.  Perley  H.  Boone,  who 
succeeded  Mr.  Peattie  as  head  of  the 
Tribune’s  New  York  bureau,  presided 
as  toastmaster.  Mr.  Peattie  was  pre¬ 
sented  with  a  handsome  gold  watch. 

■Among  the  speakers  were  C.  V.  Van 
-Anda,  managing  editor  of  the  New  York 

Times;  Matty.  White,  night  manager  of  Johnston  Buys  Mexican  Paper 
the  .Associated  Press ;  George  C.  Briggs,  Mexico,  Mo.— Gale  Johnston,  editor  of  Aiberu 
Chicago  Daily  News;  Luther  S.  Horne,  the  daily  and  weekly  Intelligencer  for 
Jr.,  Cleveland  Plain  Dealer;  Burr  the  last  three  years,  has  purchased  these 
Price,  Pittsburgh  Gazette-Times;  C.  .A.  papers  from  Rufus  Jackson  and  Fred  A. 

Lovett,  St.  Louis  Globe-Democrat ;  and  Morris.  Johnston  is  but  21  years  old. 

Paul  Williams,  Paris  Tribune.  Letters  lie  will  continue  as  manager  of  the  pub- 
were  read  from  Col.  R.  R.  McCormick  lications.  The  Intelligencer  was  founded 
and  Capt.  T.  M.  Patterson,  editors  and  in  1862. 


South  Dakota. 


Wyoming 


More  Room  for  Kante*  Daily 

Liberal,  Kan. — The  Liberal  News,  re- 
cently_  made  a  daily,  because  of  an  oil  Oaiifomia 
and  gas  boom  here,  has  begun  construc¬ 
tion  of  additional  building  space.  The 
present  building  will  be  extended  back 
40  feet  on  the  present  lot  and  a  basement 
added  to  accommodate  a  furnace  room. 

•Additional  equipment  has  been  ordered. 


PACIFIC  SLOPK  STATBS. 


Wasiiiiigton 


OUTLYINC  TKRRITORIKS. 


.AluskH 


Philippi 
Porto  B 


_ ;lco . 

V'IrgIn  Islands. 


CANADIAN  PROVINCES. 


Manitoba. 


New  Hrunswlck 

Nova  .Scotia . 

Ontario  . 


Frlnee  Edward  Island 


Quebec . 

Saskatciiewan 


Yukon  . 

Newfoundland 


For  summary  of  totals  see  table  below. 


SUMMAR.Y  AND  COMPARATIVE  STATEMENT 


TOWNS  AND  COPNTY  SKATS. 

No.  of  Towns  in  which  Papers  are 


1920  1921  1920  1921  1920  1921  1920 


1920  1921,1920 


published 


I09K8 


lOltiO  714 


No.  of  Towns  which  are  County 
Heats . . 

NKWSPAPKKS.  I 

Dally . . 

Tri-Weekly . 

Heml-Weekly  . 

Weekly 
Fortnlgl 
Heinl' 


louthly. 


.Monthly . 

Bl- .Monthly  .... 

Quarterly . 

.Miscellaneous 


Total  of  all  Issues 


121012  2U941 
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BOSTON  AGENTS  AWAIT 
BIG  BUSINESS  YEAR 

Major  P.  F.  O’Keefe  and  Allan  Wood 
Say  1921  Will  See  Dollar  on  Old 
Basis,  with  More  of  Them  in 
Adrertising 


By  George  MacGuiggan 

(Special  to  Editor  &  Publisher) 

Boston. — An  optimist,  according  to 
the  latest  encyclopedia,  is  a  believer 
in  the  doctrine  that  the  universe  is 
constantly  tending  toward  a  better 
state — one  who  has  the  disposition  to 
look  on  the  brightest  side  of  things. 
Boston  is  unusually  fortunate  in  har¬ 
boring  a  goodly  portion  of  the  best 
optimists  the  nation  can  boast  of 
and  they  are  keen  and  hard-headed 
business  men.  as  well. 

Major  P.  F.  O’Keefe,  of  the  O’Keefe 
Advertising  Agency,  who  reminds  one 
of  a  pure  India-rubber  ball,  with  his 
live,  bustling,  energetic  nature,  when 
interviewed  by  Editor  &  Publisher 
as  to  the  prospects  for  1921,  expressed 
very  optimistic  views  of  this  coming 
year  as  a  business  year,  fully  as  good, 
if  not  indeed  even  better  than  the 
year  just  closing,  the  greatest  in  the 
history  of  Boston. 

Not  Idle  Speculation 

His  forecast,  he  explained,  was  not 
based  on  idle  speculations,  but  upon 
well-defined  study.  In  his  company 
there  are  some  31  manufacturers,  each 
differing,  in  line  of  manufacture  from 
the  other.  They,  too,  are  as  optimistic 
as  he,  despite  falling  prices  and  pos¬ 
sible  reductions  in  wages.  More  busi¬ 
ness  is  bound  to  come,  and  with  in¬ 
creased  business,  increased  labor,  etc. 

“I  do  not  suppose  the  time  has  ever 
occurred  when  somebody  has  not  fe- 
marked  that  we  were  face  to  face  with 
a  crisis,  or  that  the  immediate  future 
held  epoch-making  opportunities,” 
stated  Major  O’Keefe.  “Crises  have 
always  existed  since  the  world  began. 
Epoch-making  opportunities  are  al¬ 
ways  with  us. 

“.Almost  anybody  can  be  a  prophet, 
and  according  to  what  views  you 
hold,  almost  anything  is  liable  to 
happen.  I  feel  that  in  1921  business 
is  going  to  be  very  good,  yet  after 
gathering  during  the  past  few  months 
facts  and  figures  to  prove  this  conten¬ 
tion,  I  have  met  men  to  whom  the 
same  figures  were  available  who  have 
drawn  anything  but  an  optimistic  pic¬ 
ture  from  the  same  material. 

Ad  Men  as  Forecasters 

“Men  who  see  in  the  future  reasons 
for  hesitation  and  doubt,  however,  are 
those  who  by  the  very  nature  of  the 
business  they  are  in  have  to  be  con¬ 
servative  in  the  extreme.  We  will 
always  have  in  business  two  classes 
of  men — the  bulls  and  the  bears.  That 
is  what  makes  trade. 

“But  in  both  classes,  you  will  find, 
sitting  on  the  side-lines,  as  it  were, 
the  advertising  men.  -And  as  one  of 
these,  viewing  not  with  alarm,  nor 
pointing  with  pride,  but  endeavoring 
to  be  a  true  reporter  of  conditions 
without  any  personal  axe  to  grind, 
I  should  like  to  give  you  a  forecast  of 
business  prospects  for  1921. 

“.An  advertising  man  can  usually 
tell,  by  the  size  of  the  appropriations 
which  his  various  clients  allow  him, 
just  how  courageously  business  is  en¬ 
tering  upon  the  new  year.  And  I 
am  glad  to  be  able  to  say  that  in  our 
case,  with  possibly  one  exception, 
all  of  our  clients  have  renewed 
their  contracts  for  1921  with  increased 
appropriations.  This,  in  itself,  would 


Editor  &  Publisher 

make  me  quite  optimistic  with  regard 
to  business  prospects  for  1921.  I  do 
not  mean  for  personal  profit,  but  as 
an  indication  of  how  manufacturers, 
each  making  a  different  product  with 
nation-wide  distribution,  view  the 
business  outlook. 

“I  do  not  know  whether  our  ex¬ 
perience  is  the  general  rule  among 
all  advertising  agencies,  but  I  think 
it  is.  I  have  heard  no  gloomy  re¬ 
ports  from  the  members  of  the  -Ameri¬ 
can  -Association  of  -Advertising  -Agen¬ 
cies,  to  which  I  belong,  and  which 
sends  monthly  reports  to  its  mem¬ 
bers  as  a  guide  to  them  of  what  to 
look  for  in  the  way  of  business  de¬ 
pression  or  business  chances. 

“So,  I  feel  able  to  say,  without  fear 
of  being  merely  bromidic,  that  we 
face  an  epoch-making  year;  the  signs 
all  point  to  it  and  I  can  think  of  noth¬ 
ing  that  can  interfere  with  the  gen¬ 
eral  business  prosperity  next  year.” 

Housecleaning  Beneficial 

Allan  Wood,  of  the  Wood,  Putnam 
&  Wood  Agency,  states  that  he  has 
more  new  business,  more  new  ac¬ 
counts,  booked  for  1921  that  will  be¬ 
come  operative  in  the  early  spring 
months  than  his  agency  has  ever  had 
in  the  18  years  they  have  been  in 
business. 

“This  to  me,”  states  Mr.  Wood,  “is 
a  most  encouraging  thing,  although 
people  in  the  meantime  are  going  very 
slow. 

“We  can  see  a  very  good  year 
ahead.  It  is  going  to  be  slow  in 
starting.  The  signs  point  to  many 
concerns  that  never  advertised  be¬ 
fore  advertising  in  1921.  Consider  the 
many  that  made  money  through  the 
war  and  have  added  to  their  equip¬ 
ment  in  various  ways — they  have  got 
to  advertise  to  keep  their  business  go¬ 
ing,  to  meet  the  conditions  of  their 
increased  facilities. 

“Do  not  forget  that  hard  times 
make  for  a  good  house-cleaning.  At 
the  present  time  the  public  is  waiting 
to  buy  on  a  falling  market.  People 
are  cautious.  Public  buying  has 
slowed  down.  They  have  been  fed 
up  on  high  prices,  and  have  now  be¬ 
come  slow  and  careful — but  the  public 
must  be  fed,  reclothed  and  amused — 
it  is  a  natural  law.  Conditions  are 
bound  to  change.  Labor  at  the  pres¬ 
ent  time  is  the  fly  in  the  ointment. 
But  'when  the  laboring  man  under¬ 
stands  that  there  are  three  men  wait¬ 
ing  for  his  job,  rather  than  three  jobs 
waiting  for  him,  he  will  begin  to  work 
like  a  real  man  for  normal  pay,  and 
work  normal  hours. 

“There  must  be  a  readjustment  in 
the  advertising  business  as  in  all  other 
lines.  -Advertisers  are  going  to  get 
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back  to  a  normal  basis  again.  "I'liey 
have  been  very  extravagant  the  last 
three  or  four  years. 

“There  is  an  old  New  England  say¬ 
ing  that  when  the  sap  runs  up  the 
trees  business  is  going  to  revive.  This 
applies  now.  The  incoming  year  will 
undoubtedly  prove  a  good  one.  It  is 
going  to  seem  good  to  have  the  ^Id 
dollar  back  to  the  old  basis,  because 
everything  will  be  down  to.  pre-war 
prices,  and  labor  will  be  back  on  a 
scale  that  is  fair  and  just.  There  will 
be  no  more  fat  profits.  Manufactur¬ 
ers  will  make  normal  profits  and  they 
will  sell  their  goods  at  normal  prices. 

“Business  may  come  in  slow  the 
first  two  or  three  months  of  the  year, 
but  this  is  not  indicative  of  a  bad  year 
at  all.  It  may  be  the  Spring  before 
conditions  have  settled  down  for  the 
straight-away.” 


THAYER  ENTERS  AGENCY  FIELD 

Former  Magazine  Publisher  N.  Y. 

Manager  of  A.  O.  Goodwin,  Inc. 

John  Adams  Thayer,  former  publisher 
of  Everybody’s  Magazine  and  for  the 
last  three  years  the  executive  secretary 
of  the  Periodical  Publishers’  Association 
at  New  York,  has  resigned  to  become 
vice-president  of  A.  O.  Goodwin,  Inc., 
•Advertising,  Richmond,  Va.,  in  charge 
of  the  New  York  offices  at  200  Fifth 
avenue.  Before  Mr.  Thayer  became  pub¬ 
lisher  of  Everybody’s  Magazine,  he  had 
been  advertising  manager  of  the  Ladies’ 
Home  Journal,  advertising  manager  of 
the  Boston  Journal,  and  had  been  ad¬ 
vertising  director  of  the  Delineator  and 
the  other  publications  of  the  Butterick 
Company. 

The  Goodwin  Agency,  which  Mr. 
Thayer  will  join  on  January  1,  will  also 
have  a  new  treasurer  and  financial  man¬ 
ager  on  that  day  in  Philip  E.  W.  Good¬ 
win,  who  has  been  vice-president  of  the 
Central  National  Bank  of  Richmond. 


Agate  Club’*  New  Officers 

Chicago. — The  Agate  Club  of  Chi¬ 
cago,  an  organization  made  up  of  mag¬ 
azine  representatives,  has  elected  the 
following  officers  for  1921 :  President, 
Warren  C.  Agry,  Peoples  Popular 
Monthly;  vice-president,  Fred  N. 
Drake,  Good  Housekeeping;  secretary, 
F.  F.  Soule,  Christian  Herald;  treasur¬ 
er,  John  P.  Ahrens,  j'r.,  American  Boy; 
assistant  secretary,  Sam  Smart,  Col¬ 
lier’s.  — 

Opens  Detroit  Branch 
The  Brearley-Hamilton  Company  of 
Grand  Rapids,  Mich.,  has  opened  a 
branch  office  in  Detroit.  Frank  M. 
Bldredge,  who  formerly  conducted  the 
Frank  M.  Eldredge  Company  service 
agency  will  be  in  charge. 


NOTES  OF  THE  AD  AGENTS 


Stanley  G.  Swanberg,  vice-president  of 
the  Alitchell-Faust  .Advertising  Com¬ 
pany,  Chicago,  is  directing  a  course  in 
advertising  in  the  evening  school  of  the 
Mayo  College  of  Commerce,  of  that  city. 

Mrs.  Dorothy  Garrett  has  resigned 
from  the  William  H.  Rankin  Company, 
Chicago,  to  go  with  the  advertising 
agency  of  Benson,  Gamble  &  Slaten,  in 
the  same  city. 

A.  C.  M.  -Azoy,  Sr.,  recently  with 
Louis  C.  Pedlar,  Inc.,  New  York,  is 
now  production  manager  for  Barton, 
Durstine  &  Osborn,  Inc. 

Leddy  &  Johnston  is  the  new  name  of 
the  John  M.  Leddy  -Advertising  Agency. 
There  will  be  no  change  in  the  partner¬ 
ship,  which  was  founded  in  1910  by  j’ohn 
-M.  Leddy  and  James  H.  Johnston,  and 
the  business  will  continue  to  be  con¬ 
ducted  at  41  Park  Row,  New  York. 

Allan  L.  Firestone,  vice-president  of 
the  Corning,  Inc.,  Advertising  Agency 
of  St.  Paul,  Minn.,  has  withdrawn  from 
the  agency  to  become  advertising  and 
sales  manager  for  the  Electrik-Maid 
Bake  Shops,  with  general  offices  in  St. 
Paul.  Mr.  Firestone  has  for  some  time 
past  been  closely  connected  with  this  ac¬ 
count.  Coming,  Inc.,  will  continue  to 
place  the  business. 

Capt.  David  B.  Kinne  has  rejoined  the 
H.  K.  McCann  Company,  which  he  left 
when  commissioned  in  the  United  States 
-Army  in  1917.  'For  the  past  year  he  has 
been  serving  in  South  Russia  and  Trans¬ 
caucasia. 

Seymour  I.  Mittelmark,  for  five  years 
with  the  advertising  department  of 
Women’s  Wear,  New  York,  is  now  asso¬ 
ciated  with  Pencraft,  Inc.,  advertising 
agency.  New  York,  as  secretary-treas¬ 
urer  and  head  of  the  research  depart¬ 
ment.  Miss  C.  Claudia  Moritz,  formerly 
with  the  Liberty  Advertising  Agency, 
Inc.,  has  become  account  manager  and 
head  of  the  production  department,  and 
W.  J.  Duffield,  formerly  with  the  Eth¬ 
ridge  -Association  of  Artists,  has  become 
head  of  the  art  department. 

Frank  H.  Fayant,  assistant  to  the 
chairman  of  the  Association  of  Railway 
Executives,  has  been  made  vice-president 
of  Thomas  F.  Logan,  Inc.,  of  New  York, 
Washington  and  Chicago.  Mr.  Fayant 
directed  the  public  relations  work  of  the 
railroads  leading  up  to  the  enactment  of 
the  transportation  act,  1920.  He  was  at 
one  time  London  correspondent  of  the 
New  York  Herald  and  later  a  member 
of  the  staff  of  the  Wall  Street  Journal. 
For  some  years  he  has  acted  as  adver¬ 
tising  and  publicity  counsel  to  various 
banking  and  industrial  interests. 

Reginald  Perry,  formerly  with  the 
McGraw-Hill  Company,  Inc.,  has  joined 
Walter  B.  Snow  and  Staff,  Boston. 

Hulscher-Rothenburg,  Inc.,  has  been 
organized,  with  offices  at  2  West  4Sth 
street.  New  York,  by  A.  H.  Hulscher 
and  G.  V.  Rothenburg,  who  have  been 
secretary  and  treasurer,  respectively,  of 
the  Liberty  Advertising  Agency.  It  is 
announced  that  all  products  of  the  Postum 
Cereal  Company,  Inc.,  Battle  Creek, 
Mich,,  and  the  Canadian  Postum  Cereal 
Company,  Ltd.,  Windsor,  Ont.,  will  be 
handled  by  Hulscher-Rothenburg,  Inc. 

H.  C.  Marschalk  and  j'.  C.  McMich- 
aell  have  been  elected  vice-presidents 
and  directors  of  Frank  Seaman,  Inc., 
New  York. 

W.  J.  Curley,  formerly  of  New  York, 
has  joined  the  staff  of  Dake-Johanet 
-Advertising  Agency  of  San  Francisco. 

W.  H.  Denney,  formerly  vice-presi¬ 
dent  of  Sherman  &  Bryan,  has  recently 
joined  the  Phillip  Ritter  Company,  Inc., 
New  York,  as  an  account  executive. 


NEW  YEAR  SCALES 

FOR  NEW 

YORK 

BOOK 

AND  JOB  PRINTERS 

! - ^Wage  Scales - n 

Percentage 

Name  of  Union 

1919-1920  1920-1921 

of  Increase 

Typographical  Union  No.  6 . 

.  145 

$50 

11.11 

Press  Assistants  Union  No.  23 . 

.  39 

43 

10.32 

Job  Pressmen  and  Feeders  INo.  1 — 

Pressmen  . 

.  40 

44 

10.00 

Feeders  . 

.  29 

32 

10.30 

Pressmen’s  Union  No.  51 . 

.  46 

51 

10.80 

Paper  Cutters’  Union  No.  119 — 

Cutters  . 

.  42 

45.50 

8.3 

Sheet  Straighteners  . 

.  37 

40 

8.1 

Paper  Handlers  No.  1 . 

.  35 

38 

8.5 

Mailers  No.  6 . 

.  37 

40 

8.1 

Bindery  Women  No.  43 . 

.  27.50 

30 

9.09 

-Average  weekly  wage  1919-1920— 

-S37.75. 

-Average  weekly  wage  1920-1921 — 

S4U5. 

-Average  percentage  of  increase — 

9.46. 

Gorkins  hours  changed  from  48  to  44  per  week  on 

May  1,  1921. 

Increases  retroactive  to  October 

,  1920. 
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Editor  &  Publisher  for  January  1  ,  1921 


NEWS  IS  MIGHTIER  THAN  EDITORIALS, 
WASHINGTON  POLITICIANS  AVER 

Part  Played  by  Newspapers  in  Last  Year’s  Treaty  Fight 
Is  Remembered  by  Republicans  Who  Are  Shaping 
New  Foreign  Policy 

By  ROBERT  T.  BARRY 

l\''a$hini:ton  Correspondent  Kditor  &  I’i'BLisher 

TVr ASIIIN'GTON,  Dec.  30. — A  new  publicity.  All  that  is  changed.  They 


the  ranks  of  the  benedicts.  Mrs.  Baxter,  COL.  DOW  “SURPRISED” 
a  Texas  girl,  formerly  was  Mrs.  ON  80th  BIRTHDAY 

M.  Rust.  Mr.  Baxter  came  to  Wash-  _ 

ington  several  years  ago  from  Louisville  Exprew  -  Advrti«^'.  Pub- 

where  he  was  with  the  Courier  Journal.  •  .  r..  .  am. 

Robert  M.  Ginter,  Washington  corre-  I-**"  Tendered  a  Dinner  by  400 
spondent  of  the  Pittsburgh  Gazette-  Awocinte*  and  Employee* 

Times,  who  has  been  with  Senator  War-  in  Hi*  Enterpri*e* 

ren  Harding  since  the  latter’s  nomina-  — 

tion  at  Chicago,  spent  Christmas  in  the  (Special  to  Edito*  &  Publish**) 

Ciniitol.  He  returned  to  Marion  Tues-  Portland,  Me.— Friends  of  Col.  Fred- 

day.  erick  Neal  Dow,  publisher  of  the  Port- 

J.  Fred  Essary,  chief  of  the  Baltimore  land  Evening  Express  and  Daily 
Sun’s  Washington  bureau,  has  returned  Advertiser,  and  the  Portland  Sunday 


creed  has  been  written  at  the  Capitol,  know  the  newspaper  to  be  the  greatest  ^  Telegram,  ’  took  advantage  of  his  80th 

It  comes  from  Senators  who  learned  dur-  intluence  m  politics  and  political  discus-  "  ^ .  --  •  _ 


It  comes  trom  senators  wno  leari  ea  our-  innnei.ee  m  po.me  a..a  po.uieai  u.seus-  conferences  be-  birthday  on  December  23  tq  show  in  a 

mg  the  League  of  Nations  debates  that  s'ons.  They  learned  the  trick  of  the  President-elect  and  the  “best  small  measure  their  esteem  and  admira- 

the  greatest  forum  in  America  is  the  Monday  morning  release,  in  order  to  America.”  tion  for  a  man  who  for  many  years  has 

news  column  of  the  daily  newspapers,  get  rnore  space ;  they  became  adept  at  prederic  William  Wile,  Washington  been  active,  and  still  is  active  in  the 


Marion  to  cover  the  conferences  be¬ 
tween  the  President-elect  and  the  “best 


Senators  who  were  not  students  of  pub-  selecting  proper  time  and  circumstance  Philadelphia  Pub-  affairs  of  his  city  and  State. 

heity  and  strangers  to  the  technique  of  for  delivery  of  important  addresses  m  P  J  ‘  returned  to  hisMesk  af-  He  was  tendered  a  testimonial  dinner 

journalism.  Their  doctrine  is:  the  Senate;  they  adopted  the  rule  of  the  ^ing  the  ^  of  at  the  Falmouth  Hotel  by  his  business 


“Give  me  space  in  the  news  columns  prepared  speech;  they  welcomed  daily 
of  the  nation  and  I  care  not  who  writes  conferences  with  correspondents. 


his  brother,  Edward  Wile,  who  died  sur-  associates  and  employees  in  the  newspa- 


the  editorials.” 

Now,  that  may  appear  hackneyed  to 
newspaper  men,  but  it  is,  nevertheless. 


An  Inside  Story 


denly  in  New  York. 


pers,  banks  and  public  enterprises  of 
which  he  is  president,  and  representatives 


wspape.  ...CM,  UUI,  IC  ^  ^  ^  ^ 

discovery  for  politicians.  They  have 


One  of  the  inside  stories  of  the  peace  SEES  first  WEDDING 


While  Col.  Dow  has  the  reputation  of 
having  his  ear  closer  to  the  ground  than 


become  to  regard  the  news  column  as  ^  Senate  correspondents  Three  Hundred  Newspaper  Men  At-  most  men  and  of  knowing  what  is  go- 

^e  battleground  for  public  support  bolstered  the  wavering  ranks  of  the  tend  Ceremony  and  Reception  ing  on,  he  had  no  knowledge  of  the 
They  believe  public  opinion  is  controlled  opponents  almost  every  time  For  the  first  time  in  the  fifty  years’  surprise  party  prepared  for  hhn  until  he 

by  space  and  not  by  diction;  that  a  Senators  showed  signs  of  history  of  the  New  York  Press^Club,  a  dining  room  and  faced 

''  sentimental  or  political  Lading  reception  party  was  held  within  more  than  400  of  his  friends  gathered 

■  orie  hTr  AnTmiutv  Time  and  again,  considerable  its  confines  on  the  evening  of  December  about  the  tables. 

^  1^  t  ^  mighty  gentry  of  the  „un,bers  of  Senators  would  have  gone  26.  The  groom,  Andrew  M.  Madigan,  Mr*.  Dow  in  on  Secret 

About  Tvear’^'^o  vo„r  corresoondent  reservation”  program  engaged  in  the  publishing  business,  has  Mrs.  Dow,  who  is  81  and  who  was 

cont  VO.,  a  ^ronort  of  thp  nart  nlLpH  bv  Compromise  on  Article  Ten,  except  been  a  member  of  the  club  for  more  than  married  to  the  well  known  publisher 
i  the  sLate  nr^ss  pallerv  in  the  erLt  de-  hammering  they  received  in  the  twenty  years.  His  bride  was  Miss  Irene  nearly  60  years  ago,  had  been  let  into 

I  bate  over  tL  T  efa.ie  of  Vation^  Manv  columns,  but  after  each  subtle  ref-  Sylvia  Quirk.  Over  300  members  of  the  the  secret  and  fixed  up  his  date  book. 

^  Senators  who  sincl  have  read  that  little  correspondents  to  the  club  were  on  hand  to  extend  congratu-  She  accompanied  him  to  the  party. 

?  tribute  to  tb»  eorresoondents  wbo  kent  “threatened  Surrender  of  American  lations.  Among  the  newspaper  men  Former  Governor  Oakley  C.  Curtis, 

5  A  t-  1  T  .b  f  ^  f  ere  erv  dav  honor,”  the  faint-hearted  bucked  up  and  who  arranged  the  reception  were  John  business  associate  but  of  the  opposite 


Article  Ten  on  the  front  Pap  every  day 


for  over  a  year,  insisted  it  had  not  gone 


A.  Hennessy,  G.  S.  Fougner,  A.  E.  Baer-  political  party  of  Col.  Dow,  presided  as 


The  irreconcilables  know  those  things,  mann,  Charles  Somerville,  Sig  Henschel,  toastmaster  and  Governor  Carl  E.  Mil- 


fbo  *  1 1  1  C  VUii  VI  laUi  VO  .M.V,W  1.1V.OV  IIIIIIKO.  llia.lll,  IVO  .JUl.tVl  Y  .  11 V,  .Jig  IIVIIOVIIVI,  lOaSimaSlCr  HnO  UOVCmOr  V.ari  JL.  iMll- 

•  tu  u-  J’  V  rr  They  have  no  hesitancy  in  saying  that  Patrick  T.  Rellihan,  Nelson  Meade,  Hken  was  one  of  the  principal  speakers, 
press  of  America  in  the  histor^-makmg  j  ^^ohltman,  Paul  Thomp-  Congratulations  were  wired  by  Presi- 

ght.  1  hey  give  grea  er  ere  1  an  was  League  were  played  in  the  news  son.  Jack  Binns,  Tim  Gorman,  Chester  dent-electWarrenG.HardingandGov- 

ta  en  on  e  a  o  e  repor  ers.  columns,  at  a  time  when  editorial  and  Crowell,  George  Dobson,  Charles  Jo-  emor-elect  Frederic  H.  Parkhurst. 


taken  on  behalf  of  the  reporters. 

New  Regard  for  Pre** 

The  subject  is  up  for  new  discussion. 


cartoon  were  pillorying  them  and  their  hansen.  Bill  Curtin,  Connie  Miles,  David  Congratulatory  telegrams  also  were 
views,  did  more  to  give  virility  to  the  Curtis,  Harry  King,  C.  F.  Stansbury,  received  from  former  Governor  Bert  M. 


\\r  A  t  u  b  nn  ^sht  that  ultimately  was  victorious  than  Don  Marquis,  Al.  E.  Ullman,  Sam  Fernald,  now  one  of  Maine’s  Senators; 

Woodrow  Wilsons  covenant  has  been  ,  .  _  '  t  i_..j  _ n _ v  t  _ _ r-  .  t-y-.tt.  »•»••• 


formitive  moTe^s"  a^d  '  vka'l^factor  in  regard  with  unanimity,  there-  William  E.  Singens,  H.  E.  Roden,  P.  J.  of  the  Portland  Daily  Press ;  Congress- 

,  .  .  Y-  ’  f  *1,  *4.  4.b=  fore,  the  possibility  of  another  battle,  Robinson,  Wesley  Hamer,  William  H.  man  Louis  B.  Goodall  of  Maine;  Cyrus 

IS  consi  era  ion  o  e  ma  er  is  should  Senator  Harding  yield  to  the  Clarke,  Harry  Doyle,  Lewis  Shaw,  E.  P.  H.  K.  Curtis,  the  Philadelphia  publish- 
merican  newspaper.  ^  r.  ar  ing  1  ^jjhes  of  the  pro-league  Republicans  Howard,  J.  E.  Dorrance,  Deacon  Irvine,  er;  'Fran^  A.  Munsey  of  New  York; 

represen  e  as  e  leying  e  .  merican  Wilson  cove-  Chan  Leidy  and  Larry  Covington.  Frederick  Roy  Martin,  acting  general, 

people  do  not  want  the  League  yet  the  international  _  manager  of  the  Associated  Press;  Ed¬ 
ward  his  a^socilJioll^of  natfons' would  be  They  have  come  to  know  the  pe  Witt-Her.ld  C.*«  Up  J.n.  6 

1 _ t  — _ _ r _ al.  a _ 


any  other  circumstance. 


Lloyd,  Monte  Cutler,  Charles  K.  Lexow,  Senator  Frederick  Hale  of  Maine,  owner 


De  Witt-Hereld  Casa  Up  Jan.  6 


Frederick  Roy  Martin,  acting  general, 
manager  of  the  Associated  Press;  Ed¬ 
ward  McKernon  of  Boston,  New  Eng- 


,0  ir.hV'x;  oTthVv  ^  '"5  .h.  book, .. Ne»  -r’b'iL^ 

nan,  and  build  on  that.  The  one  real  Herald  Company  and  iu  officer,  ”  RowTlSla^ 


iiatit  auvi  LJUiiTi  uii  tiicti..  x  iic  uiic  i  cai  that  ficld 

deterrent  factor,  according  to  competent  ' _ 

opinion  at  the  Capitol,  is  his  familiarity  WASHINGTON  BUREAU  ACTIVITIES 
With  the  power  of  attack  controlled  by 

the  irreconcilables  in  the  news  columns  ..  _  .  „ 

of  the  American  press.  And,  Mr.  Hard-  bourse  QuiU  Univer**!— Hawley  Re- 
ing  is  regarded  as  unwilling  to  give  the  turn*  to  Pari*  for  United  New*. 
League  opponents  any  such  weapon  in  (Special  to  Editor  &  Publisher) 

a  fight.  It  is  not  doubted  that  a  sub-  Washington.  —  James  R.  Nourse, 


under  a  subpoena  duces  tecum  sworn 


out  by  Edward  D.  De  Witt,  formerly  t  fb  w  Advertising 

advertising  director  of  the  Herald  and  Sml  °  't  r’  Governor 

Evening  Telegram,  was  adjourned  when  William  T.  Cobb  of  Maine;  C^ngress- 


the  case  came  up  December  27.  It  is 
now  on  the  calendar  for  January  6.  Mr. 
De  Witt  is  suing  the  ptfblishers  of  the 
Herald  for  $560,000,  which  he  claims  is 


man  John  A.  Peters  of  Maine,  and 
others. 

Poem  by  Don  Seitx 

A  poem  written  for  the  occasion  by 


stantial  majority  of  the  editorials  would  for  several  years  one  of  the  mainstays  und^r  the  terms  of  his  contract  Don  Seitz  of  the  New  York  World  was 

support  him,  but  so  long  as  the  League  in  the  Hearst  organizations  in  Washing-  advertising  director  which  Frank  A.  read  by  Mrs.  :^ma  W.  Moseley,  society 

foes  possessed  the  power  of  speech  he  ton,  has  resigned  and  returned  to  the  ^nnsey  declined  to  assume  when  he  pur-  editor  of  the  Express-Adverti^r. 


could  not  check  the  hammering  his  pro¬ 
gram  would  suffer  in  the  news  columns. 
The  point  is  that  when  politicians 


scoff  at  unfriendly  newspapers,  and  pro-  bureau  for  a  time. 


Pacific  Coast  from  whence  he  came.  He  January, 

has  been  Senate  correspondent  for  Uni¬ 
versal  Service  and  was  chief  of  the  Wolfe  Paper*  Give  $100,000  Bonus 


ased  the  Herald  last  January.  One  of  the  many  features  of  the  eve- 

-  ning  was  the  presentation  to  Col.  Dow 

Volfe  Paper*  Give  $100,000  Bonus  9^  a  parchment  on  which  all  the  guests 

r*rxvvrv*,>vrrA  c  1  t.  inscfibed  their  names.  It  was  bound  in 

Columbus,  Ohio. — Salary  bonuses  t>  •  i  at.  j  ‘at.  i. 

a  11-  a*  <MAAAAA  •  Russiau  leather  covers  lined  with  bro- 


claim  bumptiously  that  “the  people  don't  Hudson  Hawdey,  after  a  few  months'  totalling  more  than  $100,000  were  given  _'ii_ 

nav  tin  offAnftnv,  4-^  **  _ I ^a  at.  ^  /"'-..Ja.l  _  at--  TT— Ja-J  « «  _ _ 1 ...  at--  CaOeO  SllK, 


pay  no  attention  to  no  newspapers.”  they  service  at  the  Capitol  for  the  United  as  Christmas  presents  to  employes  of  the 
show  just  how  far  they  are  out  of  tune  News,  has  donned  his  wildcat  coat  and  Dispatch  and  the  Ohio  State  Journal 


Another  of  the  features  of  the  evening 


. -  J . .  a*,-  .YCHS,  lldS  uuillll-u  IMS  WllUk.<ll  LUdL  dllU  .-'loi'aiv.ii  .liiu  lllc  WIllU  .TiaiC  JUUllIdl  .U-  ------to*;...,  — f  -  L."  1.- 

with  the  real  thought  of  political  leaders  taken  passage  for  Europe.  He  will  be-  and  other  employes  of  Robert  F.  and  ji  t/  ^  ^a 

whose  reputations  are  international.  come  Paris  correspondent  for  the  United  Harry  P.  Wolfe.  The  bonuses  cover  the  .v,  * 

It  is  purely  a  development  of  the  past  News.  Before  coming  to  Washington,  s'x  months  ending  December  31  and  ^ 

two  years,  that  Senators,  notably  those  Hawley  was  in  the  U.  P.  foreign  service  were  the  second  granted  in  1920. 

of  the  old  school,  have  come  to  have  a  and  served  in  the  A.  E.  F.  He  was  on - ’  °rWe  1,  "I  !l.n  ^  ?! 

n!wsn!n?r?  clC?"  ^^ars  &  Stripes  editorial  staff  Sunday  Paper  in  Albany.  Ore.  action  and  immediately  shouted?  “Here 


newspapers.  U'ntil  Republican  Senators 
realized  their  whole  salvation  in  the 


Robert  B.  Smith — the  popular  “Red” 


Sunday  Paper  in  Albany,  Ore.  action  and  immediately  shouted:  “Here 
Albany,  Ore. — Albany  is  the  only  city  is  your  Evening  Express  and  Sunday 


Smith  who  does  the  Senate  for  the  Chi-  in  Oregon,  except  Portland,  with  a  Telegram  ” 

........  'T'.It- _ _  t _ 9  _  _ «  _  «  _  -  &  • 


thei/viewc  •  ^  treatment  of  cago  Tribune-found  a  real  Christmas  seven-day  newspaper.  The  Albany  Copies  of  a  miniature  Evening  Ex- 

had  nriZ!  1  ?!  Saturday.  Democrat  recently  began  publication  as  press  then  were  distributed  by  several 

♦  telephones  and  denied  them-  His  second  son  was  born  early  Christ-  an  experiment  of  a  Sunday  edition.  It  newsboys  to  the  members  of  the  party 

raSol  thr!'?'’^’’- L  *  "’It  "’‘’’■"'■"f;  „  ,  ,  successful  that  the  pub-  and  guests.  This  little  sheet  was  filled  with 

few  T?  ^  interviews  to  a  chosen  Norman  W.  Baxter,  of  the  Philadel-  lishers,  R.  R.  Cronise  and  W.  L.  Jack-  anecdotes  of  Col.  Dow’s  early  life  and 
CW.  iney  spurned  rather  than  courted  phia  Public  Ledger  Bureau,  has  joined  son,  say  that  it  will  be  permanent.  stories  of  his  political  life. 
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THE  AMERICAN  JOURNALISTS’  FORUM 


A  FEATURE  CONDUCTED  UNDER  THE  AUSPICES  OF  THE  AMERICAN  JOURNALISTS’  ASSOCIATION 

Editorial  Board—Richard  L.  Stokes,  507  Commercial  Building^,  St.  Louis,  Mo.,  representing^  the  American  Journalists* 
Ass^iation;  Paul  Y.  Anderson,  editorial  dep^tment,  the  Post-Dispatch,  St.  Louis,  Mo.,  representing  the  St.  Louis  Asso¬ 
ciation  Jcurnalists;  Arthur  R.  Friedman,  editorial  department,  the  Sun,  Pittsburgh,  Pa.,  representing  the  Pittsburgh  News- 
writes  Association;  and  Walter  Williams,  dean  of  the  School  of  Journalism,  University  of  Missouri,  Columbia,  Mo.,  repre¬ 
senting  the  schools  of  journalism. 


THE  ADVENTURES  OF  ONE 


By  EDGAR  MELS 


'^HIS  is  a  recital  of  the  writer’s  ad- 
ventures  as  newspaper  man,  extend¬ 
ing  over  a  period  of  all  too  many  years. 
Every  newspaper  man  has  had  similar 
experiences,  but  rarely  do  the  stories  be¬ 
hind  the  stories  get  into  type.  This  is 
not  written  in  a  spirit  of  self-exploitation, 
but  in  the  hope  that  the  moral  contained 
there  may  help  some  youngster — some 
ambitious  boy  on  his  path — that  he  may 
avoid  the  mistakes— that  he  may  profit 
by  the  hard  knocks  to  which  the  writer 
has  been  subjected  at  times. 

If,  then,  this  yarn  helps  some  cub  and 
lights  the  path  however  dimly,  the  writer 
will  feel  well  repaid  for  having  set  down 
in  black  and  white  some  of  his — well, 
let  us  say — misadventures.  And  here  be 
it  said  that  these  tales  are  truthful, 
actual  happenings,  to  wit; 


“I’d  veto  it,  by  Godl”  exclaimed  the 
ex-President,  pounding  his  fist  on  the 
table  and  thus  the  pink  sheet  obtained  a 
beat.  Incidentally  Mr.  Cleveland  sus¬ 
pected  the  ex-governor  of  “leaking”  to 
the  end  of  his  days. 

*  *  ♦ 

BEARDING  A  SECRETARY 

William  Jennings  Bryan  was  Secre¬ 
tary  of  State.  He  also  lectured  on  the 
Chautauqua  circuit.  He  also  was  the 
target  of  journalistic  pens.  The  writer, 
then  on  the  staff  of  the  Public  Ledger  of 


Philadelphia,  went  to  Washington  to  call 
on  the  Secretary — who  did  not  know  him 
from  Adam,  or  even  Eve.  Incidentally 
it  may  be  mentioned  that  Mr.  Bryan  has 
refused  point-blank  to  discuss  his  lec¬ 
turing  tours  with  the  Washington  corre¬ 
spondents.  The  writer  bearded  the  Sec¬ 
retary  in  his  den. 

“I  would  like  to  know  how  much  you 
are  making  out  of  your  lectures  and  how 
you  spend  it?” 

“WHAT??????”  exclaimed  the  Secre¬ 
tary.  “Why  should  the  Public  Ledger 
pry  into  my  personal  affairs?” 

“Because  you  owe  it  to  your  family 
to  let  the  people  know  the  truth.  And 
the  Public  Ledger,  which  has  pounded 
you  insistently  and  consistently  will  be 


JOURNALISTS  REPUDIATE  “WHITE  STAR 
LEAGUE”  SOLICITATION 


THE  DISCOVERY  OF  SMITH 

Dick  Burton  was  city  editor  of  the 
Eagle,  and,  despite  this  fact,  was  a 
gentleman.  So  that  when  he  called  the 
writer  to  him,  the  latter  approached 
with  confidence  and  lack  of  guile. 

“A  Mrs.  Smith,  first  name  and  ad¬ 
dress  unknown,  has  sued  a  Mrs.  James, 
ditto,  for  $50,000  for  alienating  the  al¬ 
leged  affections  of  Smith.  ,  There’s  a 
good  story.  Get  Mrs.  Smith  and  induce 
her  to  talk  her  head  off.  Oh,  yes,  I 
believe  that  she  lives  somewhere  on 
Bedford  avenue.” 

Bedford  avenue  is  some  ten  miles  long 
and  Smith  was  not  an  uncommon  name 
even  in  those  days,  but  one  has  to  eat, 
so  with  a  heavy  heart,  the  writer  set 
out  to  find  Mrs.  Smith,  first  game  and 
address  unknown.  In  three  hours  she 
had  been  located?  How?  Here  is  the 
reasoning  followed : 

Mrs.  Smith  is  human.  Mrs.  Smith 
must  eat.  Mrs.  Smith  must  buy  her 
food  somewhere.  So  the  reporter  started 
from  one  end  of  Bedford  avenue,  ask¬ 
ing  every  grocer  and  butcher  whether 
he  knew  a  Mrs.  Smith  whose  husband 
was  valued  at  the  absurd  figure  of 
$50,000. 

But  there  are  times  when  finding  a 
person  is  not  so  easy.  There  was  Grover 
Qeveland  for  instance.  He  had  been 
President  and  he  was  about  to  be  re¬ 
nominated  for  the  third  time.  The  sil¬ 
ver  question  was  just  popping  its  head 
above  the  financial  horizon  and  every 
paper  was  anxious  to  locate  Mr.  Oeve- 
land  and  ascertain  how  he  stood  in  this 
vital  matter.  But  the  ex-President 
seemed  to  have  vanished.  The  writer 
was  then  a  reporter  on  a  certain  pink 
sheet  in  New  York  and  as  it  was  pay 
day,  he  went  to  the  old  .\stor  House 
to  have  some  real  “eats.” 

Hardly  had  he  settled  down  to  his 
meal  when  Mr.  Oeveland,  accompanied 
by  the  ex-governor  of  a  Southern  state 
and  later  its  United  States  Senator, 
entered  and  took  an  adjoining  table.  The 
writer’s  ears  grew  longer  than  usual. 

“Mr.  Qeveland,”  said  the  ex-governor 
in  the  course  of  his  conversation,  “when 
you  become  President  again,  if  a  silver 
bill  should  pass  Congress,  what  would 
you  do?” 


CT.  LOUIS. — The  St.  Louis  Association 
“-^of  the  American  Journalists’  Associa¬ 
tion,  whose  membership  includes  a  ma¬ 
jority  of  the  newspaper  men  of  this  city, 
has  taken  official  cognizance  of  the  work 
of  solicitors  for  the  “White  Star 
League,”  represented  as  a  newspaper 
men’s  organization,  who  are  soliciting 
$10  subscriptions  from  local  business  and 
professional  men  “to  help  the  newspaper 
men  combat  radical  propaganda,”  and 
has  denounced  the  activities  of  the  White 
Star  League,  as  represented  by  their  so¬ 
licitors,  as  not  in  keeping  with  the  ideals 
of  the  profession. 

The  newspapers  of  this  city  have  given 
wide  publicity  to  the  efforts  of  the  St. 
I^uis  .\ssociation  in  this  case. 

The  solicitors  have  been  active  in  St. 
Louis  for  several  weeks  and  are  ob¬ 
taining  small  sums  of  money  from  busi¬ 
ness  and  professional  men  with  which 
to  “arouse  the  people  of  the  United 
States  to  the  machinations  being  com¬ 
mitted  by  communistic  followers  against 
the  Go\ernment,”  according  to  a  folder 
that  is  being  distributed  with  a  subscrip¬ 
tion  card. 

The  emblem  of  the  organization  is  a 
white  star  on  red  background  with  blue 
border,  and  the  slogan  is  “Xo  red  with¬ 
out  the  white  and  blue.”  It  has  a  vigi¬ 
lance  committee,  and  the  folder  states 
that  “.\11  newspapers  of  the  country  are 
automatically  members  of  the  White  Star 
League,  serving  for  the  gathering  and 
dissemination  of  information  pertaining 
to  the  acts  in  violation  of  the  law  of 
the  land.”  It  also  has  a  national  ed¬ 
itorial  board,  “the  purpose  of  which  is 
to  handle  nothing  but  propaganda,” 
which  indicates  that  this  board,  com- 
I)osed  of  many  newspaper  men  of  good 
repute,  are  to  have  nothing  to  do  with 
the  “receipts”  from  membership  sub¬ 
scriptions. 

The  names  signed  to  some  of  the 
cards  requesting  $10  for  membership  are 
Robert  J.  Boylan,  who  is  city  editor  of 
the  Globe-Democrat,  and  Charles  E. 
Cake,  whom  the  folder  identifies  as  of 
the  Chronicle  News  Bureau,  Chicago. 

Boylan  yesterday  told  a  committee  of 
the  Journalists’  .Association  that  he  had 
not  authorized  the  use  of  his  name  by 
the  White  Star  League.  He  said  he 


knew  Cake  as  the  brother  of  a  man  that 
formerly  worked  for  the  Globe-Demo¬ 
crat.  but  otherwise  knew  nothing  of  the 
working  of  the  so-called  league. 

.  The  statement  of  the  Journalists’  As¬ 
sociation,  signed  by  Richard  L.  Stokes, 
president,  is  as  follows : 

“Our  attention  has  been  directed  by 
a  business  man  to  the  activities  of  so¬ 
licitors  for  the  Vigilance  Committee  of 
the  White  Star  League,  in  which  busi¬ 
ness  and  professional  men  are  being  re¬ 
quested  to  help  newspaper  men  combat 
‘the  red  peril.’  At  first  glance  this 
scheme  might  appeal  to  a  great  many 
persons  as  a  laudable  work,  but  closer 
examination  discloses  that  the  so-called 
league  purposes  to  do  no  more  than  what 
all  reputable  newspapers  are  doing  and 
have  always  done. 

“Reputable  newspaper  men  of  St. 
Louis  do  not  countenance  the  solicita¬ 
tion  of  public  or  private  subscriptions 
for  any  purpose.  Newspaper  men  do 
not  need  the  financial  aid  of  anyone  to 
perform  their  duties  to  the  Government, 
and  we,  as  such,  denounce  the  methods 
of  local  representatives  of  this  organiza¬ 
tion  as  inimical  to  the  ideals  of  our  pro¬ 
fession  and  having  no  connection  what¬ 
soever  with  the  work  of  St.  I>ouis  jour¬ 
nalists.” 

Charles  E.  Cake  of  Chicago,  who  with 
C.  R.  Edrington  of  East  St.  Louis,  is 
promoting  the  work  in  St.  Louis,  said 
that  about  $500  had  been  collected  here, 
to  be  used  for  organization  purposes. 

They  related  that  they  called  on  Boy¬ 
lan  at  the  Globe-Democrat  office  and  that 
he  signed  an  agreement,  a  copy  of  which 
was  shown,  to  act  as  supervisor  of  the 
league’s  activities  in  this  zone.  Boylan 
was  to  receive  no  salary,  they  explained, 
but  they  expected  to  remunerate  him  for 
any  “special  services.”  Boylan,  they 
said,  resigned  today,  in  writing,  from  the 
position  of  supervisor. 

Cake  explained  that  the  White  Star 
League  is  not  a  newspaper  men's  organ¬ 
ization.  but  was  sponsored  by  some 
newspaper  men  in  other  cities.  He  and 
Edrington  declared  that  forthwith  the 
newspaper  feature  would  be  el'injuated 
from  the  proposition,  and  that  they 
would  reque.st  the  resignation  of  news¬ 
paper  men  from  the  organization,  to 
avoid  confusion  and  mi.sunder.standhigs. 


believed  if  it  publishes  your  statement.” 

For  a  moment  Mr,  Bryan  thought- 
then  he  opened  his  checkbook  and  told 
how  he  made  the  money  and  how  he 
spent  it — in  paying  for  the  education  of 
half  a  dozen  boys  and  girls,  outside  his 
own  family.  And  twenty-four  hours 
after  the  Public  Ledger  had  scored  a 
“beat”  on  all  other  papers  in  captivity, 
the  Washington  correspondents  came 
across  with  the  story. 

But  all  interviews  are  not  so  pleasant 
as  was  Mr.  Bryan’s.  Years  ago  the  city 
editor  of  the  Brooklyn  Eagle  sent  the 
writer — at  midnight — to  call  upon  a  man 
in  reference  to  a  wire  received  by  the 
paper  that  his  son  has  been  arrested 
for  some  offense  or  other.  The  writer 
rang  the  bell  of  the  house  in  Garden 
Place,  City  of  Churches  (that  was).  A 
man  stuck  his  head  out  of  the  second- 
story  window  and  inquired  as  to  the 
reason  for  the  intrusion. 

“Your  son  has  been  arrested,”  ex¬ 
plained  the  writer.  “Do  you  want  to 
make  a  statement?” 

“Yes,”  responded  the  man  and  then 
he  reached  back  and  emptied  a  pitcher 
of  water  down  upon  the  inoffensive  head 
of  the  reporter. 


INTERVIEWING  BLAINE 

James  G.  Blaine  was  stumping  the 
country  for  Benjamin  Harrison,  when 
the  latter  was  running  against  Qeve¬ 
land.  Blaine  had  been  pictured  with  a 
beard.  Blaine  was  to  be  interviewed 
at  all  costs.  So  the  writer  went  to  the 
old  Hoffman  House,  where  the  Plumed 
Knight  was  staying.  Mr.  Blaine  was  not 
in,  but  was  expected  at  any  time.  So 
the  writer  waited.  After  a  while 
smooth-shaven  man  entered  and  the  clerk 
pointed  him  out  as  Mr.  Blaine.  The 
writer,  youthful,  self-satisfied  and  all¬ 
knowing  scoffed.  The  clerk  persisted. 
The  writer  insisted.  A  bet  was  made. 

“Are  you  Mr.  Blaine?”  the  reporter 
asked  of  the  beardless  man.  The  latter 
looked  dubious. 

“I  have  been  mistaken  for  him,”  hd  | 
replied. 

“But  are  you?”  persisted  the  reporter. 

“Which  Mr.  Blaine  do  you  mean?” 

“The  one  who  got  licked  by  Qeve¬ 
land,”  growled  the  exasperated  reporter. 
Mr.  Blaine  smiled  good-naturedly,  ad-  ] 
mitted  his  identity  and  then  told  this , 
story : 

“A  man  died  and  went  to  the  hot  j 
place  where  he  was  received  by  Sataa 
The  latter,  courteous  to  a  degree, 
showed  the  arrival  the  attractions  of 
hell.  They  came  to  a  section,  white 
hot,  where  sundry  figures  were  hoppinf 
about,  seeking  a  cool  spot. 

“Who  are  they?’  asked  the  arrival 

“  ‘They  are  good  Democrats,’  replied 
Satan.  The  next  room  was  red  hot  and 
filled  with  figures  as  the  first. 

“‘Who  are  they?’  asked  the  arrival. 

“  ‘They  are  bad  Republicans,’  said 
Satan.  The  third  section  was  only  mod¬ 
erately  heated.  In  it  were  inanimate 
forms,  suspended  from  hooks  along  the 
walls. 

“  ‘Who  are  they  ?’  asked  the  arrival 

“  ‘They’re  Mugwumps  hung  up  to  dry)| 
they’re  too  green  to  burn,’  replied] 
Satan.” 

(To  be  continued) 


Editor  &  Publisher  for  January  1 


92 


THE  SIGNIFICANCE  OF  THE  SLUG-III 

On  the  Press 

In  the  hmoTYPE-equipped  shop,  changes  on  the  press  are  made  with  the  same 
ease  and  quickness  that  mark  the  economical  advantage  of  the  Linotype  slug 
throughout  all  the  other  departments.  The  press  is  halted  only  for  the  moments 
necessary  to  change  the  slug.  Before  the  one-type-at-a-time  man's  tweezers  can 
manipulate  an  individual  character,  the  Linotype  man’s  fingers  place  the  whole 
line,  working  with  the  swiftness  due  to  the  fact  that  the  slug  insures 
the  job  against  “pi”  and  other  accident. 


Mergenthaler  Linotype 
Company 


equipped  with  eight  multiple-magazine 
Intertypes,  two  Ludlows  and  an  Elrod 
slug  caster.  The  plant  and  building  are 
stated  by  J.  David  Stern,  editor  and  pub¬ 
lisher  of  the  Courier,  to  represent  an 
investment  of  $250,000.  A  new  48-page 
Hoe  se.xtuple  press  is  erected  in  full  view 
of  the  public  on  the  first  floor  of  the 
new  building,  directly  under  the  stereo¬ 
typing  and  composing  rooms. 


M.  &  O.  PRICE  CUT  TO  $130 
FOR  FIRST  HALF  OF  1921 

Chicago. —  Customers  of  the 
Minnesota  &  Ontario  Paper  Com¬ 
pany  received  a  New  Year’s  gift  from 
that  company  at  a  meeting  here  De¬ 
cember  28  in  the  form  of  an  an¬ 
nouncement  that  its  newsprint  price 
for  the  first  six  months  of  1921  would 
be  $130  a  ton,  instead  of  $138,  to 
which  the  company  would  be  entitled 
under  the  terms  of  the  ten-year  con¬ 
tract  it  recently  closed.  .All  cus¬ 
tomers  were  very  much  pleased,  it  is 
reported. 


_____  ^  »  tons  to  Panama. 

T  ROM  CANADA  The  imports  of  mechanically  ground 

-  wood  pulp  for  October,  1920,  were  8,825 

Federal  Trade  Commusion  Figure*  for  tons  less  than  for  October,  1919.  The 
October  Show*  Germanx,  Finland  exports  of  domestic  wood  pulp  were  115 

and  Denmark  Became  Factor*  tons  more  than  for  October,  1919. 

in  American  Supply  The  comparative  figures  on  newsprint 

_ _  and  wood  pulp  imports  and  exports  for 

T-,  /-  -i-t.  T-  j  1  October,  1920,  and  October,  1919,  follow : 

Washington,  D.  C.-The  Federal 

Trade  Commission  reports  that  standard  1920.  1919. 

newsprint  production  for  November,  Net  Tons  Net  Tons 

a  TO  °  fs.’ia?  62:i60 

ber,  1919,  and  29  per  cent  over  November,  From  Germany .  2,125  62.160 

1OIQ  From  Finland  .  2,125  0 

’  ^  From  Denmark .  120  0 

The  average  or  normal  production  Exports  of  Newsprint  (total)  2.352  7,247 

based  upon  the  total  production  for  the  To  Argentina .  13  1.314 

years  1917,  1918  and  1919  amounted  to  cSina!. .  78  ^  373 

97,500  tons  for  a  period  corresponding  To  Chile . .  .  227  92 

,  X-  x  T-L  ,.1  j  To  Phlippine  Islands...  383  287 

to  November.  The  actual  production  a -tca 

amounted  to  111,313  tons  of  standard 
news,  an  increase  in  the  case  of  stand¬ 
ard  news  of  14  per  cent  over  the  average 
for  the  three-year  period. 

Mill  stocks  decreased  during  Nov¬ 
ember,  1930.  In  addition  to  the  stocks 
given  above,  587  tons  were  reported  on 
hand  at  terminal  and  delivery  points  on 
November  30,  1920. 

Publishers’  stocks  increased  4,664  tons 

during  November,  1920.  The  average  » -o  j  An  c  sne 

.  ?  j  j  •  XT  X  Eight  of  22  Cibe*  and  40  of  106  Now*- 

daily  tonnage  used  during  November  was 

26  tons  less  than  the  average  used  in  paper*  Gained  Over  19 

October.  Newspaper  advertising  for  the  month 

Average  Price*  of  November,  1920,  ran  2,862,470  lines 

D  , .  ,  .  ,  ,  *  .  behind  the  total  for  November,  1919, 

Publishers  stocks  and  transit  tonnage  ..  .  ^  _ ^ 

XT  X  ,  J  1-  xJi  according  to  the  records  ot  lUo  news- 

on  November  30,  represented  slightly  United 

less  than  45  days  supply  at  the  existmg  compiled  by  the  New  York 

rate  of  consumptum.  Evening  Post  Statistical  Department. 

Seventy-five  publishmg  concerns  held 

about  67  per  cent  of  the  tomiage  on  ^^20  period  than  in  1919,  and 

monA.  newspapers  carried  a  greater 

^e  domestic  consumption  by  metro-  advertising  this  November 

pohtan  dailies  using  between  one-half  Losses  were  shown  by  61 

and  three-f^rths  of  a  ^lion  tons  an-  newspapers  and  comparative  figures  were 
nually  for  November.  1^.  when  com-  „„£  ^^^jjable  in  five  instances.  The 
pared  with  November.  1919,  decreswed  grand  total  for  the  month  was  99,539,431 
^e  than  5  per  .c^t  for  Novei^r,  compared  with  102,401,901 

\9X,  compared  with  November,  1919,  November  last  year.  The  sum- 

and  increased  about  20  per  cent  for  Nov-  r  n 

ember.  1920,  over  November.  1918.  *"^7  ? 

The  weighted  average  price  of  con- 
tract  deliveries  from  domestic  mills  to  loss. 

publishers  during  November,  1920,  f.  o.  b.  1919 

mill  in  carload  lot  for  standard  news  New  York...  13,591,746  14,588,298  996,562* 

in  rolls  was  $5,792  per  100  pounds.  - •  2dl0.2O8  2.159,738  19.530* 

•  ...  ,  •  x_  J  Chicago  .  6,490,506  6,665,994  175,448* 

This  weighted  average  is  based  upon  Philadelphia...  7.232,946  7,224,297  8,469t 

November  deliveries  of  about  47,000  t-os  Angeles. . .  7,438,284  6,551,440  886,844t 

.  .  .  •  ,  •  Baltimore  ....  4,947,847  5,303,878  356,031* 

tons  on  contracts  involving  a  total  ton-  Boston  .  5.115,786  5,669,337  553;55l* 

nage  of  approximately  361,000  tons  of  l^troit  .  5,000,982  5,712,042  711,060* 

J  r  J  tliA  Cleveland  ...  4,721,700  5,363,175  641,475* 

undelivered  paper  manufactured  m  the  Washington  ..  4,254.555  4,541,800  287;24.'* 

United  Sutes.  Buffalo  .  3,612.929  4,107.564  494,635* 

St  t^uis .  4,157,860  3,925.700  232,I60t 

The  weighted  average  contract  prices  Indianapolis...  3,228,330  3,306,903  78,573* 

hacod  on  dplivorioc  from  ranadian  mille  Minneapolis...  3,069.276  3,379,292  310,016* 

Based  on  deu^ies  irom  t^anadian  mills  2.404,570  2,5io,i86  105,616* 

of  about  22,000  tons  of  standard  roll  Milwaukee  . . .  2,845,809  2,938,703  92,894* 

news  in  carl^  lots,  f  o  b.  mill  in  I"  Orlea'j,? ?  SdS  slsiom 

November,  1920,  was  $5.5412  per  100  Cincinnati  ...  3.341,400  3,373,200  31,800* 

TWTitnHc  This  weiffhted  Averacre  is  based  Louisville  ....  2,753.501  2,750,593  2,908t 

pounds  inis  weignied  average  is  oaseu  2.690,919  2,396,464  294,455t 

upon  the  November  delivenes  on  con-  Columbus _  3,i64,i80  3,163,900  280t 

tracts  involving  about  76,000  tons  of  un-  . 9^3^  I02.40i.90i  2,862,470* 

delivered  Canadian  paper.  The  greater 
number  of  these  are  short-term  con¬ 

tracts  expiring  before  1921. 

_  ,  ,  J  r  Remodelled  for  Efficiency 

cto  r  mport*  an  xpo  Providence,  R.  I. — During  the  past  few 

The  weighted  average  market  price  months  alterations  made  in  the  building- 
for  November  of  standard  roll  news  in  of  the  Providence  Journal  have  provided 
carload  lots  f.  o.  b.  mill  based  upon  ^  oity  room,  new  executive  offices 

domestic  purchases  totaling  about  6,5(W  and  composing  room.  Changes  yet  to 
tons  was  $9,148  per  100  pounds.  This  5^  made>  involve  the  installation  of  a  new 
weighted  average  may  be  less  than  mar-  photo-engraving  plant  and  an  enlarged 
ket  quotations  on  account  of  contract  business  department.  The  city  room  has 


Fire  Damage*  Smiley’*  Home 

Philadelphia. — The  home  of  David 
E.  Smiley,  editor-in-chief  of  the  Even¬ 
ing  ■  Public  Ledger,  in  Oak  Lane,  a  sub¬ 
urban  section,  was  badly  damaged  by  fire 
and  water  early  in  the  morning  of  De¬ 
cember  22.  Mr.  Smiley  was  awakened 
by  the  smoke  and  aroused  Mr.  Smiley 
and  together  they  not  only  succeeded  in 
getting  their  three  children  safely  out 
of  the  house,  but  also  rescued  some  of 
their  personal  belongings. 


CAMDEN  COURIER  IN  NEW  HOME 


Building  and  Plant  Reprecent  Invect- 
ment  of  $250,000,  Publi*her  State* 

(Special  to  Editor  &  Publisher) 

Camden,  N.  j'. — The  Camden  Daily 
Courier  will  move  into  its  new  plant 
January  3,  with  new  press  room  and 
composing  room  installed  in  a  steel  and  vertising  Club  of  New  York  danced  the 
concrete  fireproof  addition  to  its  present  old  year  out  and  the  New  Year  in  at  the 
home  on  Third  and  Arch  streets.  The  club  house  on  December  31.  An  excel- 
old  building  will  be  used  for  office  pur-  lent  orchestra  rendered  music  and  pre¬ 
poses  only,  with  the  business  office  on  ceding  the  dance  a  dinner  was  served. 

the  first  floor,  the  editorial  department  - 

on  the  second,  adjoining  the  composing  Paul  Block  Staff  in  Convention 
room,  and  the  third  floor  devoted  to  Solicitors  of  the  staff  of  Paul  Block, 
lunch  and  rest  rooms  for  employes.  Inc.,  from  offices  throughout  the  country 

All  steel  furniture  has  been  installed  were  in  convention  at  the  New  York 
in  the  composing  room,  which  is  now  headquarters  all  this  week. 


NOVEMBER  LINEAGE  99,539,431 


Rochester 
Democrat 
and  Chronicle 


The  best  judge  of  the 
pulling  power  of  any 
newspaper  is  the  local 
merchant. 

Invariably  when  the 
choice  of  a  newspaper  for 
publicity  in  Rochester  is 
left  to  the  local  dealer, 
the  ROCHESTER 
DEMOCRAT  AND 
CHRONICLE  gets  the 
contract. 

Recently,  the  space 
buyer  for  a  well  known 
agency  picked  another 
paper  in  Rochester  for  a 
National  advertiser.  The 
local  dealer  when  he 
heard  of  this  wrote  a 
polite  letter  stating  that 
he  had  no  personal  inter¬ 
est  in  the  matter  beyond 
wishing  the  goods  to  sell, 
and  ended  with  “but  it  is 
my  opinion  that  the 
DEMOCRAT  AND 
CHRONICLE  is  the 
logical  newspaper  for 
your  advertising,  because 
it  reaches  the  homes  of 
the  consumers.” 

People  who  know 
Rochester  best,  know  that 
the  DEMOCRAT  AND 
CHRONICLE  has  prac¬ 
tically  no  street  sales  and 
that  it  produces  the  best 
results. 

Serial  Adv.  No.  24 


NIGEL  CHOLMELEY. 
JONES 


Nigel  Cholmeley- Jones 
needs  no  introduction  to 
the  advertising  fraternity, 
because  of  his  excellent 
record  with  Current 
Opinion  and  McClure’s 
Magazine  during  the  ten 
years  he  was  as.sociated 
there. 

He  has  not  been  with 
me  very  long,  but  he  is 
already  a  very  valued 
member  of  our  organiza¬ 
tion. 


+Gain. 
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What  will  1921  bring  to  Newspapers? 

|HO  can  say?  For  us  it 
will  bring  opportunity  to 
give  OUT  Publishers  inten¬ 
sive  service  possible  only 
because  of  thorough  knowledge  of 
local  conditions. 

More  work,  harder  work,  more  men, 
more  hours  on  the  road,  closer  contact 
with  our  Publishers  will  bring  at  least 
a  larger  share  of  such  business  as  is 
placed. 

Nineteen  twenty-one  promises  to  be  a 
year  for  earnest,  intelligent,  efficient, 
tireless  application. 

We  are  ready. 

E.  Katz  Special  Advertising  Agency 


CHICAGO 
KANSAS  CITY 


Established  1888 
Publishers’  Representatives 

NEW  YORK 


ATLANTA 
SAN  FRANCISCO 
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s  the  Greatest  Writer^ 
Detective  Stories  ?  QS 

I  is  the  Greatest  Detecti 
in  Fiction  ? 


Beginning  Monday,  Fi 
Thirty  Weeks  o 


TITLES  OF  STORIES  Word.| 

a.  Adventure  of  the  Three  Students .  7,500 

b. A  Case  of  Identity .  6,300 

a.  Adventure  of  the  Blue  Carbuncle .  7,200 

b. The  Stock-Broker’s  Clerk .  6,300 

a.  The  Reigate  Puzzle .  7,100 

b. The  Final  Problem .  6,3O0| 

a .  The  Resident  Patient .  7,000'; 

b.  Adventure  of  Charles  Augustus  Milverton  6,SOOk 

a.  The  Five  Orange  Pips .  7,000| 

b. The  Yellow  Face .  6,5O0t 

a.  The  “Gloria  Scott” .  ^>^1 

b. The  Crooked  Man .  6,3O0[ 

a.  The  Musgrave  Ritual .  6,700; 

b. The  Greek  Interpreter .  6,600 

.  .  Adventure  of  the  Priory  School .  12,000 

..The  Naval  Treaty . 12,000 

.  .Adventure  of  the  Dancing  Men.  . . 10,501 

.  .Adventure  of  the  Dying  Detective . 10,000 

.  .Adventure  of  the  Norwood  Builder .  9,500 

.  .Adventure  of  the  Golden  Pince  Nez .  9,300 

.  .Adventure  of  the  Second  Stain.  . .  9,300 

..  .Silver  Blaze .  9,000 

.  .  Adventure  of  the  Speckled  Band .......  8,800 

.  .Adventure  of  the  Abbey  Grange .  8,600 

.  .Adventure  of  the  Missing  Three-Quarter  8,500 

.  .The  Boscombe  Valley  Mystery .  8,500 

.  .Adventure  of  the  Empty  House .  8,500 

.  .Adventure  of  Black  Peter .  8,501 

.  .Adventure  of  the  Six  Napoleons .  8,500 

.  .The  Man  W^th  The  Twisted  Lip .  8,500 

.  .The  Red- Headed  League .  8,300 

.  .Adventure  of  the  Beryl  Coronet .  8,300 

.  .Adventure  of  the  Copper  Beeches .  8,300 

.  .Adventure  of  ^e  Solitary  Cyclist .  8,  ooo| 

.  .A  Scandal 


2d  Week 


3d  Week 


7th  Week 


8th  Week , 
9th  Week . 
10th  Week. 
11th  Week. 
12th  Week. 
13th  Week. 
14th  Week 
15th  Week. 
16th  Week 
17th  Week . 
18th  Week 
19th  Week. 
20th  Week . 
21st  Week. 
22d  Week 
23d  Week 
24th  Week . 
25th  Week 
26th  Week . 
27th  Week 
28th  Week . 
29th  Week. 
30th  Week . 


in  Bohemia . 

Adventure  of  the  Engineer’s  Thumb 
Adventure  of  the  Noble  Bachelor.  . 


The  One  and 
Only  Sherlock 
Holmes,  Whose 
Name  is  a  House- 
hold  Word 
Throughout  the 
English  -  Speak¬ 
ing  World. 


released  for  daily  use  you  may,  if  preferred,  publish  eack 
your  daily 


While  the  above  stories  are 
story  in  a  single  instalment  in 


or  Sunday  issue. 

The  Demand  for  This  Feature  Is  Certain  to  Be  Overwhelming 
Reserve  Your  Territory  at  Once 


Secure  by  Wire  the  Cutstanding 


FOR  FULL  PARTICULARS,  PRICE,  ETC.,  WIRE  THE  McCL< 
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CONAN  DOYLE 
SHERLOCK  HOLMES 

f 

ary  7,  We  will  Release  for  Daily  Use 
e  Sherlock  Holmes  Masterpieces 

Your  readers  will  weleome  voeiferously  this  Sherloek  Holmes  revival. 

They  all  know  him — they  ean  all  talk  about  the  king  of  detectives — 
but  they  don’t  remember  the  individual  stories. 

They  will  “eat  up”  the  ones  they  almost  remember  as  eagerly  as  those 
jthey  are  reading  for  the  first  time. 

^e  younger  generation,  to  whom  Sherlock  Holmes  is  a  name  to  con- 
ure  with,  will  leap  at  this  opportunity  to  find  him  in  their  local  paper. 


S 


MASTERPIECES  NEVER  GROW  OLD 

very  year  finds  a  new  audience  just  arrived  at  an  age  to  enjoy  them  and  an  old  audience 
hose  enthusiasm  for  the  best  never  wanes. 

MYSTERY  DETECTIVE  STORIES 

ave  no  competitor  in.  popular  favor — they  appeal  to  all  sorts,  conditions  and  ages  as 
oes  no  other  fiction. 

nd  the  biggest  public  of  all  has  been  won  by  Sir  Arthur  Conan  Doyle  for  his  mysterious 
herlock  Holmes  and  inimitable  Dr.  Watson.. 

spaper  Fiction  Feature  of  1921 

WSPAPER  SYNDICATE,  373  FOURTH  AVENUE,  NEW  YORK 
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This  page  is  a  regular 
Wealdy  Feature  of 
Editor  Sk,  Publisher, 
deToted  exclusively 
to  the  interests  of 
the  newspaper  ad> 
▼ertising  manager. 


THE  ROUND  TABLE 


[Conducted  under  the  auspices  of  the  National  Association  of  Newspaper  Executives, 
the  newspaper  department  of  the  A.  A.  C.  of  W.] 


Criticism  of  any  ar¬ 
ticle  or  contributions 
should  be  sent  Fred 
Millis,  News  Build¬ 
ing,  Lidianapolis. 


NEWSPAPER  SPECIAL  PAGES  IN  SAME  CLASS  WITH 
AGENCY  THAT  SHOOTS  ALL  IN  THIRTEEN 
PUFFS  WITH  NO  DISTRIBUTION 


An  example  of  almost  unprincipled  distribution.  The  first  newspaper  was 


’advertising  agency  practice  has  just 
come  to  the  attention  of  the  depart¬ 
ment. 

In  a  certain  mid-western  city  there 
is  a  manufacturer  of  toilet  prepara¬ 
tions  who  after  a  career  of  ups  and 
downs  has  finally  secured  good  distri¬ 
bution  and  remarkable  sales  in  about 
twenty  market  centers,  despite  the 
fact  that  he  has  always  been  poorly 
financed.  This  distribution  has  been 
effected  through  newspaper  advertis¬ 
ing  and  of  course  the  resultant  con¬ 
sumer  demand  in  these  centers  has 
maintained  the  distribution. 

Six  months  ago  this  manufacturer 
W'as  able  to  get  some  new  capital  in¬ 
terested.  Not  much,  but  enough  to 
clean  up  his  debts.  Then  the  “Flash 
in  the  Pan”  .Advertising  .Agency,  hear¬ 
ing  that  he  had  a  little  new  money, 
got  a  hold  of  him.  Now  comes  the 
announcement  that  pages  in  color  will 
start  soon  in  the  more  than  two 
million. 

This  manufacturer  does  not  have 
distribution  in  more  than  three  states 
and  at  that  it  is  very  spotted.  He 
does  not  have  a  selling  organization 
to  take  national  advertising  and  turn 
it  into  distribution.  He  does  not  have 
the  finance  nor  the  capacity  to  create 
such  an  organization.  Nothing  could 
be  more  illogical  than  the  course  that 
this  man  has  been  influenced  to  follow. 

No  better  case  could  be  brought  out 
to  illustrate  the  fact  that  newspapers 
are  the  logical  national  advertising 
media  as  has  been  preached  so  often 
by  Frank  Webb  and  other  keen  think¬ 
ers  in  the  newspaper  business. 

Newspaper  men  over  the  country 
should  take  special  pains  to  jump  into 
a  situation  such  as  this  whenever  they 
.find  it.  This  might  not  result  in  space 
for  that  particular  newspaper  man  but 
if  the  thousands  of  newspaper  adver¬ 
tising  men  will  become  an  active  cru¬ 
sading  force  to  drive  from  business 
such  agencies  that  follow  such  meth¬ 
ods  as  these,  advertising  business  and 
newspaper  business  in  particular  will 
be  better.  It’s  refreshing  to  know  that 
there  are  not  many  of  this  kind,  but 
there’s  still  a  few  left. 

But  along  this  line  newspapers 
should  clean  house  too.  The  news¬ 
paper  that  does  not  appreciate  its  re¬ 
sponsibility  to  see  inasmuch  as  it  is 
humanly  possibly  that  advertising  car¬ 
ried  in  its  columns  has  a  decent 
chance  of  producing  is  as  much  a 
business  bandit  as  the  agency  that 
shoots  the  appropriation  in  thirteen 
puffs  because  it’s  easier  to  get  theirs 
that  way. 

A  newspaper  recently  sent  in  a  re¬ 
port  to  an  agency  that  a  certain  prod¬ 
uct  had  only  20  per  cent  distribution 
in  that  city.  The  newspaper  was  not 
getting  the  schedule  that  was  running 
in  another  paper.  A  careful  check 
showed  that  there  was  a  75  per  cent 


either  guilty  of  the  grossest  careless¬ 
ness  or  inefficiency  or  has  very  poor 
business  ethics. 

Newspapers  have  so  much  to  gain 
by  keeping  their  business  on  the 
highest  ethical  planes  that  it  is  a 
crime  to  have  their  reputation  for 
good  business  practices  spoiled  by 
such  incidents  as  these,  just  as  it  is 
a  crime  for  the  agencies  to  have  one 
of  their  number  guilty  of  breach  of 
trust.  Newspapers  are  without  ques¬ 
tion  the  logical  advertising  medium. 
But  by  an  inability  to  bring  selling 
and  publishing  methods  up  to  a  de¬ 
cent  basis  they  have  let  other  me¬ 
diums  secure  millions  of  dollars  of 
business  which  should  come  their 
way. 

There’s  another  newspaper  in  an¬ 
other  town  that  is  now  spending 
about  all  the  time  and  selling  energy 
of  its  entire  staff  in  putting  on  special 
pages.  It  is  getting  a  fair  share  of 
the  local  display  business  in  that  city. 
Instead  of  trying  to  build  its  business 
by  working  with  the  merchants,  it  is 
trying  to  force  special  pages. 

The  writer  of  tfiis  article  overheard 
a  solicitation  made  by  the  advertising 
manager  of  the  paper  himself  on  a 


merchant  who  had  repeatedly  refused 
to  go  in  on  a  co-operative  music  page. 

“I  am  spending  twice  as  much  as  I 
ever  have  on  phonographs  this  year 
with  you,^  said  the  merchant. 

“That’s  all  right,  but  I  need  you  to 
fill  up  the  space,”  was  the  rejoinder 
from  this  “brilliant”  advertising  man¬ 
ager. 

“But  I  must  have  direct  returns. 
You  know  that  this  won’t  give  me  the 
returns  that  I  get  from  my  own  space. 
You  know  I  won’t  hear  from  it  at 
all,”  said  the  merchant. 

“You’re  right.  You  probably  won’t 
hear  from  it,  but -  etc.”  This  ad¬ 

mission  on  the  part  of  the  advertis¬ 
ing  manager  shows  that  he  is  not  in 
the  least  bit  interested  in  seeing  that 
his  advertisers  get  results.  This  mer¬ 
chant  was  doubling  his  space  in  order 
to  force  business,  yet  the  poor  boob 
of  an  advertising  manager  lost  all  caste 
with  that  business  man  by  trying  to 
force  him  to  buy  space  which  he  him¬ 
self  admitted  would  not  bring  any  re¬ 
sults. 

.A  standard  merchandising  practice  is 
being  worked  out  by  the  National  As¬ 
sociation  of  Newspaper  Executives  in 
co-operation  with  the  American  Asso¬ 
ciation  of  Advertising  .Agencies. 

Some  one  should  start  a  standard  of 
practice  for  selling  local  display  adver¬ 
tising  right  along  the  same  line. 

The  first  prohibition  should  be : 
“Thou  shalt  not  put  in  a  special  page  or 
any  other  sort  of  a  hold-up  graft  and 
the  first  boob  advertising  manager  who 


NEW  YORK  EVENING  JOURNAL  AWARDED  THIRD 
PLACE  IN  “RETAILER”  CONTEST 


NOVEMBER  1919 


NEW  YORK  EVENING  JOURNAL 


TRADE  NEWS 


«  hr  akMUadWRt  9 


EDITION 


IMQfi  BACKING  FOOD  SHOW 


Advertised  Goods  BringMoth  Turn-Over  and  Profif 

llllfNEillilllE'lllllISFlIISTPillSP®'”* 


GOODS  mils 
SHOOUEG:  EAST  UNO 
SELLING  I  WEST 
flllBDEN 


{Prize  IVinners  in  Trade  News] 
I  Window  Conizst 


KRYSTILIIK 
COMES  TO 
RESCUE 


(11)111  ITT  IR:s? 


sinks  so  low  as  to  depart  from  straight 
business  methods  to  steal  his  space  shall 
be  turned  over  to  those  few  adver¬ 
tising  agencies  that  try  to  get  their’s 
in  thirteen  shots.” 


ECONOMY  IN  REACHING  DEALERS 


^HIRD  place  in  the  symposium  on  retail  publications,  made  by  a  secret 
committee  from  the  National  Association  of  Newspaper  Executives  has  been 


ECONOMY  in  printing,  paper  and 
-■-^milling  cost  is  a  feature  of  a  broad¬ 
side  recently  sent  out  to  retail  grocers  by 
the  King  Food  Products  Company  set¬ 
ting  forth  and  illustrating  the  company’s 
1920-1921  newspaper  advertising  cam¬ 
paign.  The  usual  plan  of  sending  out 
follow-up  material  reproducing  in  actual 
size  the  advertisements  entailed  prohibi¬ 
tive  expense,  Carl  J.  Eastman,  advertis¬ 
ing  manager,  said,  and  the  company  in¬ 
stead  made  up  a  miniature  newspaper, 
the  “Efaily  News  Criterion,”  showing 
the  King  copy  in  the  positions  it  would 
occupy  in  the  media  on  the  advertising 
list. 


The  newspaper,  of  12  pages,  was  at¬ 
tached  to  a  large  coated-paper  sheet,  on 
which  was  printed  the  copy  of  the  open¬ 
ing  advertisement  of  the  campaign  and 
with  schedules  of  copy-sizes  for  cities 
of  various  populations.  Included  on  the 
large  sheet  was  an  offer  of  window  dis¬ 
plays  and  the  other  usual  forms  of 
dealer  helps.  The  advertising  is  handled 
through  the  Hall  &  Emory,  Inc.,  agency 
of  Portland,  under  the  direction  of  Mr. 
Eiastman  and  of  Louis  W.  Pennington,  L 
vice-president  and  general  sales  man^  ' 
ager. 


UP  COMES  PUBLICITY  AGAIN 


awarded  to  the  New  York  Evening  Journal  for  its  Trade  News. 

Trade  News  in  New  York  is  issued  monthly  by  the  merchandising  serv¬ 
ice  department.  Each  edition  features  some  line  of  business,  for  instance, 
grocery  edition,  hardware  edition,  drug  store  edition,  ready-to-wear  edition, 
etc. 

Trade  News  is  put  out  in  a  regular  newspaper  size  and  has  the  regular 
Hearst  appearance,  with  8  column  black  head  on  the  first  page  and  photo¬ 
graphs  and  large  heads  inside.  It,  hov>’ever,  is  an  effective  message  for  bet¬ 
ter  merchandising  for  buying  and  selling  methods  in  stores  that  advertise  in 
the  New  York  Evening  Journal.  Very  adroitly  the  grocer’s  interest  is  played 
up,  the  Journal  itself  is  aw'ay  in  the  background.  Window  contests  run  by 
the  Journal  are  featured  in  the  Trade  New's. 

These  W'ere  the  things  taken  into  consideration  by  the  secret  committee 
which  gave  Trade  News  its  high  ranking  in  the  contest. 


CONSIDERABLE  interest  is  being 
'^manifested  by  advertising  men  in 
the  interpretation  of  the  act  covering 
advertising  and  editing  matter  in  the 
new.spapers  as  prepared  by  Assistant 
Postmaster  General. 

.According  to  the  new  ruling,  a 
newspaper  cannot  run  a  news  item 
mentioning  any  article  or  product 
when  that  same  article  or  product  is 
advertised  in  the  same  issue  of  the 
publication. 

Book  reviews  also  come  under  the 
ban  but  for  some  reason  unbeknownst 
the  old  guff  about  movies  and  legits 
can  sail  along  under  its  false  colors 
unchecked  by  the  postal  authorities. 

Next  to  the  old  automobile  publicity 
evil,  the  free  write-ups  given  the 
theatres  was  the  worst  example  of 
something  for  nothing  in  the  publish¬ 
ing  business. 

Why  the  Post  Office  should  draw  a 
line  on  book  reviews,  which  are  edu¬ 
cational,  and  not  blue-pencil  the  other 
things,  cannot  be  explained  on  any 
sensible  basis. 


PUT  A  CROWN  ON  KATZ 

gOMEBODY  ought  to  give  the 


_^Katz  Special  Advertising  Agency 
crown  of  glory  for  the  promotion  work 
they  are  constantly  doing  for  the  good 
of  newspapers  in  general.  Their  cam¬ 
paign  now  running  in  the  trade  press 
is  well  written,  broad  in  spirit  and  is 
undoubtedly  resulting  in  much  good 
for  newspapers  as  a  whole. 
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23,450,000  Lines 

T  N  1920  The  New  York  Times  published 
23,450,000  agate  lines  of  advertising,  not¬ 
withstanding  the  omission  of  millions  of  lines 
because  of  lack  of  space  and  because  of  the 
rigid  rules  of  The  Times  regarding  the  char¬ 
acter  of  advertisements  accepted. 

'Y'HIS  represents  the  greatest  volume  of  cen¬ 
sored,  high-class  advertisements  that  has 
ever  appeared  in  one  year  in  any  newspaper  in 
the  world. 


‘All  the  news  tholes  fit  to  prints 


An  All-Star  Staff  fort 

t 

is  the  latest  wire  service  offered  bjil 

to  the  newspapers 


The  day  has  passed  when  the  Sunday  newspaper  can  be  effectively 

made  up  with  the  material  left  over  from  the  various  news  reports  of  ^ 
the  week. 

Eight  special  correspondents  who  concentrate  on  their  dispatches  for 
Sunday  and  write  them  on  the  day  the  copy  is  actually  telegraphed  can 
unquestionably  furnish  a  service  superior  in  every  way  to  the  old-fashioned 
product  written  many  days  in  advance  for  mail  distribution  with  an  obvious 
avoidance  of  timely  topics. 

Moreover,  the  stars  who  contribute  to  the  Consolidated  Press  Associa¬ 
tion  service  are  absolutely  independent  of  any  single  newspaper.  They  are 
not  obliged  to  follow  the  editorial  policy  of  one  controlling  newspaper  or 
to  supply  news  of  interest  to  the  people  of  a  single  metropolis.  Instead  they 
become  the  staff  correspondents  of  all  the  newspapers  taking  the  service  and 
the  latter  are  not  required  to  carry  the  credit  lines  of  any  newspaper  or  press 
association  or  syndicate.  Copyrights  are  in  the  name  of  the  individual  news- 
gaper  purchasing  the  service.  : 


Robert  T.  Small — Lawrence  Pen 
Elizabeth  Miner  King-=William  1 


Since  announcement  of  our  Sunday  service  was  recently  made  we  have  receiwa 

telegraplion 

I 

ROBERT  B.  McCLe|  B 

Consolidated 


EXCCU 

Commercial  Bank 


JAY  JEROME  WILLIAMS,  Eastern  Superintendent 
Eleventh  Floor,  World  Building,  New  York 


'IC 
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the  Sunday  Newspaper 

bjthe  Consolidated  Press  Association 
'  8||lving  to  be  distinctive 

,  But  the  biggest  advantage  of  all  is  economy.  You  couldn’t  buy  the  work 

^  of  any  one  of  these  eight  correspondents  and  get  the  material  by  telegraph 
for  the  same  price  that  you  can  obtain  the  entire  service  of  the  eight. 
Our  rates  for  service  and  distribution  are  in  most  cases  less  than  would  be 
the  cost  of  telegraph  tolls  on  one  or  two  features. 

And  the  Sunday  service  of  the  Consolidated  Press  Association  is  of  higher 
quality  than  anything  that  has  yet  been  offered.  The  writers  were  selected 
for  their  intellectual  straight-forward  ness  as  well  as  their  power  of  expres¬ 
sion.  Their  dispatches  will  attract  attention  not  merely  because  the  names 
of  the  authors  are  widely  known  but  because  the  service  will  be  well-written, 
well-edited,  bright,  newsy  and  national  in  scope. 

Every  department  of  a  newspaper  will  be  covered  including  national 
affairs  at  Washington,  the  activities  of  President-elect  Harding;  news  of  the 
i  world  of  business,  agriculture,  industry  and  labor;  the  financial  outlook;  the 
European  political  situation;  professional  and  amateur  sports,  and  the  events 
of  striking  news  interest  in  the  woman’s  world.  Among  the  contributors  are: 

jrrl-Harden  Colfax — Walter  Camp 
1  ll — Clara  Savage — Stuart  P.  West 

jceiwany  orders.  To  ascertain  if  exclusive  rights  in  your  territoty  are  still  open 
rapkionce  to  .  i 

!IL£l|  Business  Manager 

Ffess  Association 


Ufljp^CES: 

Washington,  D.  C. 


HORACE  EPES,  Westeni  Superintendent 
Fourth  Floor,  Daily  News  Building,  Chicago 


i 
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NEWS  AND  VIEWS  FROM  THE  NATIONAL  FIELD 

By  JOHN  SULLIVAN 

Secretary-Treasurer,  Association  of  National  Adyertisera,  Inc. 


WASTE  NOT 

ONLY  IN  ADVERTISING 


1 


T  has  often  been  said — and  truly — that 
the  force  of  advertising  is  original 
and  fundamental;  even  as  is  the  force 
we  call  electricity.  Moreover,  the  latter 
force  is,  without  a  doubt,  used  less  ef¬ 
fectively  today  than  it  will  be  five,  ten 
years  hence;  although  today  it  is  cer¬ 
tainly  being  used  more  effectively  than 
five,  ten  years  ago.  So  with  the  adver¬ 
tising  force.  We  are  certainly  using  it 
more  effectively — which  also  means,  more 
economically — than  five,  ten  years  ago; 
and  five,  ten  years  hence,  we  will  as¬ 
suredly  have  less  waste  than  even  now. 

The  American  Society  of  Safety  Eng;i- 
neers  and  the  N'ew  York  Section  of  the 
Illuminating  Engineering  Society  had  a 
meeting  last  week,  and  it  was  brought 
out  thereat  that  out  of  an  annual  eco¬ 
nomic  waste  of  $2,000,000,000  caused  by 
accidents,  fifteen  per  cent.,  or  $300,000,- 
000,  is  due  to  defective  illumination.  By 
defective  illumination  is  meant  any  zio- 
lation  of  the  principles  of  good  lighting, 
which  definition  covers  more  than  non- 
jllumination  of  stairways,  passageways 
and  storage  space. 

.\t  this  meeting,  one  man  said  it  is  not 
{)ossib1c  at  the  present  time  to  define 
good  industrial  lighting.  Really!  But 
one  would  think,  to  hear  some  production 
men  talk  about  advertising,  that  just 
about  everything  that  passed  through 
their  hands  was  the  product  of  an  exact 
science.  Yet  here  it  is  confessed  that  at 
the  present  time  it  is  not  possible  to 
.say  what  constitutes  good  industrial 
lighting ! 

Two  or  three  years  ago  an  advertising 
manager  was  asked  by  some  production 
managers  whether  he  knew  beforehand 
what  results  he  would  obtain  from  this 
or  that  advertisement.  .\nd,  on  admit¬ 
ting  that  he  could  not,  he  was  twitted 
with  his  living  in  a  guess-world,  with 
a  veil  between  himself  and  what  he  was 
expected  to  accomplish.  Whereas,  they 
— the  production  managers — knew  what 
they  would  obtain  when  they  mixed  this 
ingredient  with  that.  They  operated  in 
a  world  of  certainties. 

The  advertising  man  accepted  the  dis¬ 
paragement  for  the  time  being. 


NOT  SO  SCIENTIFIC¬ 
ALLY  SURE,  AFTER  ALL 

(COME  months  later,  with  the  produc- 
■  tion  men,  the  advertising  manager 
attended  a  convention  of  production  ex- 
'perts.  To  his  wonderment  he  heard 
these  men  express  themselves  as  uncer¬ 
tain  whether,  after  having  combined  one 
substance  with  another,  submitted  the 
combination  to  certain  processes,  they 
could  always  count  on  getting  a  product 
that  would  act  uniformly  under  similar 
conditions,  similar  strains,  similar  ten¬ 
sions.  The  ingredients,  one  or  the  other 
of  them,  would  act  contrary,  or  there 
would  be  variation  in  the  processes  em¬ 
ployed.  or  the  producing  machinery 
wouldn’t  behave  itself. 

Yet,  it  was  entirely  necessary  that  these 
uncertainties  be  eliminated,  for  the  in¬ 
dustry  was  one  in  which  a  flaw  in  the 
product  might  result  in  disaster  and  the 
loss  of  many  lives.  Still,  the  production 
men  were  never  sure  what  a  mixing 
might  bring  forth. 

On  returning  to  the  factory,  the  ad¬ 
vertising  manager  had  his  merry  time 
with  the  production  wiseacres. 


“ADVERTISING 
COSTS  NOTHING” 

CUPPOSE  we  get  that  sentence  actu- 

ally  correct.  It  should  read,  “Ad¬ 
vertising  space  costs  nothing.”  Stanley 
Latshaw,  at  the  Sphinx  Club  dinner  on 
December  14,  said  truly  that  the  greatest 
theory  is  that  advertising  space  costs 
nothing,  that  is,  to  produce.  But  1  have 
never  heard  an  advertiser  enunciate  that 
theory,  even  though  some  advertisers — 
the  smaller  variety — sometimes  seem  to 
act  as  though  they  unconsciously  ac¬ 
cepted  it. 

It  is — or  it  was — the  publisher  who  is, 
or  was,  chiefly  responsible  for  the  state 
of  mind  that  looked  upon  revenue  from 
selling  advertising  space  as  “velvet.” 
Even  today  I  meet  publishers  who,  on 
being  told  that  they  are  actually  manu¬ 
facturers.  become  sapicntly  pensive,  as 
though  they  had  just  grasped  a  new  and 
mighty  truth.  And  I  still  meet  publish¬ 
ers  who  energetically  protest  should  their 
white  space  be  called  a  manufactured 
commodity. 

Raw  Material.  Yet,  if  in  the  process 
of  publishing  a  newspaper  or  a  period¬ 
ical,  they  are  manufacturers,  surely  they 
produce  a  manufactured  commodity, 
which  commodity  is  known  technically  as 
white  space.  When  this  space  is  offered 
for  sale,  there  is  nothing  in  it,  noth¬ 
ing  on  it,  nothing  that  the  eye  does 
not  see.  Verily,  it  is  a  raw  material 
which  the  publisher  seeks  to  sell  to  the 
advertiser ;  a  raw  material  with  the  aid 
of  which  the  advertiser  will  seek  to  pro¬ 
duce  an  advertisement,  a  commercial 
message. 

One  of  the  speakers  at  the  Sphinx 
Club  dinner  (which  I  venture  again  to 
mention)  objected  to  publication  space 
being  designated  “raw  material.”  He 
said  that  was  “a  new  one”  to  him. 
What  the  publisher  sold  was  a  form  of 
service. 

Two  years  ago  there  was  a  contro¬ 
versy  on  this  matter  in  this  Editor  & 
Publisher  page,  and  it  is  apropos  to 
quote  from  what  was  written  then,  just 
as  true  today  as  then.  The  Court  of 
.Appeals  of  New  York  State,  in  a  case 
involving  compensation  to  a  publisher 
from  an  advertiser  who  had  cancelled 
a  contract,  said  the  publishing  of  an 
advertisement  in  a  publication  involved 
the  investment  of  no  additional  capital 
or  the  use  of  any  material  other  than 
the  ink  used  and  the  paper  upon  which 
it  was  printed,  “and  these  articles  are 
of  such  trivial  value  as  not  in  our  judg¬ 
ment  to  change  the  character  of  the  con¬ 
tract  from  one  for  services  to  be  ren¬ 
dered.” 

The  publishers’  representative  chor¬ 
tled  over  this  statement  from  mere 
judges,  who,  like  the  judge  who  said 
some  months  ago  that  advertising  in¬ 
creases  the  prices  of  goods  without  add¬ 
ing  to  their  merits,  probably  know  little 
about  business  in  general,  let  alone  that 
business  function  which  is  called  adver¬ 
tising, 

•At  any  rate,  the  publishers’  associa¬ 
tion  representative  quoted  the  decision 
with  approval,  considering  that  it  dis¬ 
posed  of  “further  contention  that  ad¬ 
vertising  is  a  commodity,  and  that  a 
contract  for  advertising  is  a  contract  for 
goods  or  merchandise.” 

Here  is  the  reply  to  the  chortle.  If 
I  remember  rightly,  there  was  no  reply 
at  the  time  to  this  reply;  but  it  is  never 
too  late  to  reply: 


“ADVERTISING 
NOT  A  COMMODITY 

“But  White  Space  is — It’s  a  Practical, 
Not  a  Legal,  Question. 

“Of  course,  advertising  is  not  a  com¬ 
modity.  But  white  paper,  or,  as  adver¬ 
tising  men  call  it,  ‘white  space,’  is.  The 
matter  is  being  disputed,  following  what 
was  written  in  this  page  on  December 
28.  And  the  Court  of  Appeals  and  the 
.Appellate  Division  of  the  State  of  New 
York  are  being  dragged  in  to  disprove 
something  that  never  was  said.  More¬ 
over,  there  appears  to  be  satisfaction  in 
the  fact  that  the  Appellate  Division  de¬ 
cided  that  the  publishing  of  an  adver¬ 
tisement  in  a  periodical  involves  the  in¬ 
vestment  of  no  additional  capital,  and 
only  the  use  of  some  ink  and  some 
paper. 

“I  have  a  far  greater  respect  for  and 
sense  of  the  value  of  the  result  of  a 
publisher’s  enterprise  than  the  publish¬ 
ers’  proponent  seems  to  have.  If  this 
view  is  so  accepted,  no  wonder  that  cer¬ 
tain  Congressmen  were  aghast  at  a 
periodical  charging  $5,(X)0  per  page  space 
in  view  of  the  fact  that  that  page  space 
represented  no  additional  investment  of 
capital.  Some  weeks  this  particular 
periodical  is  bulky,  some  weeks  not  so 
bulky.  When  it  is  bulky  there  is  a 
large  Volume  of  space  on  which  adver¬ 
tising  appears.  In  the  lean  weeks,  are 
those  pages  included?  They  are  not. 
Sufficient  unto  the  bulk  of  the  periodical 
is  the  advertising  space  thereof. 

“In  other  words,  when  there  is  little 
advertising  to  be  inserted,  the  publisher 
wisely  does  not  make  an  additional  in¬ 
vestment  of  paper,  either  for  editorial 
letter-press  or  for  the  subscriber’s  kids 
to  scribble  upon. 

*  *  * 

“AS  TO  COURT  OPINIONS 

to  court  opinions;  In  Toronto 
there  was  once  a  judge  named 
Morson.  Before  him  one  day  appeared 
a  young  lawyer  to  plead  a  case.  Judge 
Morson  gave  a  decision  to  which  the 
young  lawryer  objected.  He  proceeded  to 
quote  from  his  law  books.  Said  the 
judge,  ‘Young  man,  put  away  those 
books;  they  don’t  go  here;  there  is  a 
common-sense  court.’ 

“It  is  obvious  that  the  publishing  of 
an  advertisement  in  a  periodical  or  a 
newspaper  involves  the  investment  of  ad¬ 
ditional  capital ;  our  publications  would 
not  require  the  use  of  so  much  paper 
and  ink  as  they  do  but  for  the  advertis¬ 
ing.  That  seems  to  be  the  common- 
sense  way  of  regarding  the  matter.  In 
any  event,  the  court  case  to  which  refer¬ 
ence  is  made  involved  the  violation  of 
a  contract.  .Apparently  no  advertising 
appeared.  No  actual  value,  therefore, 
was  given.  But  the  publisher,  by  reason 
of  cancellation  of  the  contract,  lost  pros¬ 
pective  revenue,  to  which  he  was  entitled 
l)ecause  his  future  business  plans  w’ere, 
to  all  intents  and  purposes,  built  partially 
upon  that  contract.  .A  contract  is  made 
for  the  advantage  of  both  parties,  and 
the  defendant  had  no  right,  having  sig;ned 
the  contract,  arbitrarily  to  deprive  the 
publisher  of  his  share  of  the  advantage. 

“Quite  obviously  the  Court  of  Appeals 
found  for  the  publisher.  But  no  value 
whatever  had  been  given.  So  the  court 
based  the  award  of  damages  upon  the 
prospective  advantage  mentioned  above. 
.And  the  term  used  was  ‘services  to  be 
rendered.’  That  doesn’t  prove  anything. 


.And  it  certainly  did  not  define  advertis¬ 
ing  as  a  service,  because  the  publisher 
does  not  sell  advertising.  Asked  one 
man  of  another,  ‘Why  do  they  call  that 
an  ichthyosaurus?’  The  other  man  re¬ 
plied,  ‘Well,  what  would  you  call  it?’ 

♦  *  * 

“WHY  BE  ANXIOUS? 

tirrro  repeat  what  was  written  on  De- 
cember  28:  the  publisher  does  not 
sell  advertising.  It  is  the  manufacturer 
who  uses  the  white  space  in  which  to 
print  copy  for  the  purpose  of  advertising. 
The  publisher,  then,  is  under  no  neces¬ 
sity  of  being  interested  in  negatively  de¬ 
fining  advertising  as  not  being  a  com¬ 
modity.  So  why  be  so  anxious  to  assure 
the  advertiser  that  he  isn’t  buying  any¬ 
thing;  that  in  letting  him  place  his  mes¬ 
sage  in  the  periodical  the  publisher  is  not 
involved  in  any  additional  expense  and 
that,  therefore,  revenue  from  selling 
white  space  is  all  ‘velvet?’ 

♦  ♦  ♦ 

“CUI  BONO? 

66TpOR  what  good — to  what  end — is 
this  discussion  and  defining  being 
pursued?  To  fill  a  page?  To  air 
views?  Not  on  your — agate  line!  If 
I  were  a  publisher,  would  I  sell  ‘white 
space,’  or  even  a  ‘service?’  Would  I  al¬ 
low  an  advertising  solicitor  to  do  so? 
Certainly  not.  I  would  sell,  and  have 
a  solicitor  sell,  entrance  to  a  market. 
That  market  existed  before  the  publica¬ 
tion  reached  it.  But  the  publication  de¬ 
fined  it,  brought  it  together,  as  into  an 
auditorium.  Before  the  transcontinental 
railroads  existed  there  were  markets  on 
both  coasts.  But  they  were  reached 
with  extreme  difficulty.  Down  went  the 
tracks,  and  a  commodity  called  trans¬ 
portation  was  created,  for  which  the 
merchandiser  pays.  The  railroad  sells 
transportation,  not  service.  The  tele¬ 
graph  company  sells  transportation  for 
messages,  not  a  service.  Service  is 
something  which  may  be  added  by  the 
railroad,  the  telegraph  company,  the 
publication,  and  it  is  that  service  which, 
other  things  being  equal,  frequently 
‘brings  home  the  bacon.’  ” 


THE  DOCTRINAIRE  IN 
ADVERTISING  AND  PUBLISHING 

T4URING  the  war  we  had  drive  after 
drive — to  sell  Liberty  Bonds,  for  the 
Red  Cross,  and  so  on.  And,  following 
the  war,  the  new  fashion  of  getting 
money  continued,  and  we  began  to  re¬ 
alize  that,  in  addition  to  the  song  leader, 
a  new  profession  had  been  created — the 
“drive”  conductor. 

And  this  gentleman  went  on  his  merry 
way  until  he  went  a  step  too  far  in  his 
peculiar  methods — and  the  Interchurch 
drive  failure  was  the  result. 

The  event  has  an  interest  for  adver¬ 
tising  men  who  are  practicing  advertising 
daily.  The  university  professor  has 
played  his  part  in  introducing  a  kind  of 
theology  into  a  perfectly 'clear  and  com¬ 
mon-sense  business ;  and  the  professional 
“drive”  conductor  has  probably  suc¬ 
ceeded  in  convincing  many  church  people 
that  the  advertising  method  of  raising 
funds  is  of  small  use. 

The  fact  probably  is  that  the  failure 
in  the  Interchurch  “drive”  was  due  to  the 
doctrinaire  make-up  of  the  conductors. 
The  doctrinaire  in  advertising  and  selling 
goes  on  merrily  applying  his  methods  to 
any  and  all  cases,  and  even  when  he 
comes  a  cropper,  there  couldn’t  possibly 
(Continued  on  page  41) 
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UNITED  PRESS 

GREATEST  YEAR  OF  GROWTH 

1920 


During  twelve  months  just  closed  193  new  clients  in  the  United  States 
signed  contracts;  62  for  full  leased  wire  and  131  for  pony  service. 


To  the  already  complete  wire  system  13,984  miles 
of  leased  wire  were  added. 


At  home  and  abroad,  in  Europe  and  South  America,  new  records  for 
development  were  scored  in  clientele,  staff  and  bureaus. 


With  Best  Wishes  For 

1921 


United  Press  Associations 

GENERAL  OFFICES  NEW  YORK  CITY 
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NEW  YORK  BUILDING  PROBE  IS  NEWS 
FOR  EVERY  EDITOR  IN  LAND 


Member  of  State  Senate  Committee  Which  Has  Delved 
Housing  Question  Says  Evils  Disclosed  Must 
Be  Met  Throughput  Country. 


Into 


rVERY  editor  of  a  newspaper  in  the 
United  States  has  a  direct  and 
vital  interest  in  the  disclosures  made 
during  the  past  two  months  by  the 
Lockwood  Housing  Committee  of  the 
New  York  State  Legislature  concern¬ 
ing  conditions  in  the  building  con¬ 
struction  and  building  materials 
trades.  According  to  the  evidence  al¬ 
ready  in  the  hands  of  the  committee, 
there  is  not  a  state  in  the  union  in 
which  combinations  of  manufacturers 
of  materials  and  employers  of  labor 
have  not  extended  roots  and  branches, 
the  sole  end  of  which  is  to  enforce 
extortionate  prices  for  the  construc¬ 
tion  of  homes  and  other  buildings  that 
are  sorely  needed  by  the  people. 

That  is  the  net  of  an  interview 
given  to  Editor  &  Publishes  this 
week  by  Senator  Abraham  Kaplan, 
of  New  York  City,  member  of  the 
committee,  which  began  18  months 
ago  to  find  out  why  rents  in  New 
York  were  rising  to  unheard  of 
heights  and  to  check  rent-profiteering 
wherever  found.  Having  accomplished 
the  passage  of  legislation  towards  this 
end,  the  committee  returned  to  the 
trail  of  combinations  of  building  con¬ 
tractors  and  supply  firms  which  had 
been  discovered  in  the  earlier  exam¬ 
inations. 

N.  Y.  World  Followed  Trail 

Meanwhile,  the  New  York  World 
had  followed  the  “outcrops”  of  appar¬ 
ently  unfair  trade  combinations  turned 
up  by  the  committee  and  while  the 
committee  was  pushing  its  first  task 
to  a  successful  conclusion,  the  World 
printed  story  after  story  of  “building 
trusts”  and  had  raised  public  opinion 
to  such  a  pitch  that,  when  the  com¬ 
mittee  resumed  its  hearings,  the  lead¬ 
ing  topic  of  street  conversation  turned 
round  the  crimes  of  the  state  building 
interests. 

“These  combinations  are  national  in 
scope,”  said  Senator  Kaplan.  “That  is 
why  I  am  asking  Edit(»  &  Pubusher 
to  arouse  every  editor  in  the  country 
to  a  realization  of  what  they  mean 
to  his  community.  Associations  of 
manufacturers  and  jobbers  in  building 
materials  and  of  contractors  doing 
every  kind  of  construction  work,  from 
the  man  who  demolishes  the  old  struc¬ 
ture  through  the  stone  contractor.  Hie 
trim  contractor,  to  the  people  who 
the  trim  contractor,  to  the  people  who 
put  the  roof  on  the  modern  building, 
have  been  found  working  to  eliminate 
competition  in  bidding,  to  estaUish  a 
fixed  price  at  which  work  can  be  done 
by  any  of  their  members,  and  to 
discipline  any  member  who  quotes  a 
price  for  his  work  below  that  associa¬ 
tion  level. 

“These  associations  in  many  cases 
are  tied  together  in  international  or¬ 
ganizations,  the  constitutions  of  which 
embody  codes  of  practice  which  ap¬ 
portion  territory  among  members,  so 
that  a  member  located  in  a  given  sec¬ 
tion  of  the  country  cannot  bid  on 
work  in  another  section.  A  St.  Louis 
or  Chicago  contractor,  for  instance, 
cannot,  under  the  workings  of  these 
codes  of  practice,  offer  to  do  any  kind 
of  construction  work  in  New  York. 
Fixed  selling  prices  are  appointed  for 
their  respective  commodities  and  pen¬ 
alties  are  provided  for  members  who 


fail  to  abide  by  Hie  price  agreement, 
so  drastic  that  no  member  can  stay  in 
business  if  he  violates  the  association’s 
rules. 

In  some  cases  bids  are  sent  in  advance 
to  a  central  bureau  where  they  are  edited 
and  changed  to  higher  figures  and  the 
contractor  who  is  to  get  the  work  is 
desljariated  before  the  bids  are  filed.  All 
fictitious  bids  are  then  filed  and  the 
owner  of  the  building  thinks  he  is  get¬ 
ting  competition.  This  is  known  as  the 
code  of  practice  method. 

“Expulsion  from  such  an  employers’ 
organization  actually  means  that  a  con¬ 
tractor  cannot  stay  in  business. 

“This  condition  is  not  local  to  New 
York — it  is  national.  As  the  repre¬ 
sentative  of  Governor  Smith  at  the 
Governors’  conference  at  Harrisburg, 
Pa.,  December  2,  I  learned  from  the 
chief  executives  of  many  states  that 
they  suffer  from  shortage  of  all  kinds 
of  buildings  and  similar  conditions  of 
combinations  to  fix  prices  and  elimi¬ 
nate  competition.  In  the  records  of 
the  committee  are  filed  most  of  the 
constitutions  and  by-laws  of  the  in¬ 
ternational  associations  I  mentioned 
before  and  they  testify  to  the  truth 
of  what  I  learned. 

“Lack  of  time  and  space  prevent  me 
from  going  into  detail  as  to  these 
combinations — testimony  concerning 
them  fills  10,000  typewritten  pages — ” 
continued  the  Senator,  as  he  pointed 
to  a  pile  of  bound  volumes  of  steno¬ 
graphic  reports  of  the  committee’s 
hearings  up  to  this  week,  “but  the  in¬ 
formation  that  this  committee  has 
gathered  should  be  placed  at  the  dis¬ 
posal  of  every  community  in  the 
United  States.  We  are  powerless  to 
act  on  matters  arising  outside  of  New 
York  State,  and  a  few  jail  terms  and 
fines  here  will  not  stamp  out  this 
abuse  of  the  public. 

Must  Rouse  Local  Sentiment 

“Similar  action  to  New  Ydrk’s  must 
be  taken  throughout  the  country  and 
the  editors  in  every  city  and  town 
have  an  opportunity  for  unparalleled 
public  service  here.  They  can  stir  up 
the  public  and  the  authorities  in  their 
communities  to  secure  the  appoint¬ 
ment  of  a  representative  to  confer 
with  this  committee,  learn  what  part 
of  our  information  has  a  local  bearing 
and  act  upon  it.” 

“What  is  your  suggestion  for  a 
remedy  in  New  York,  Senator?” 
asked  the  interviewer. 

‘T  favor  a  State  Fair  Trade  Com¬ 
mission,  constituted  along  the  lines  of 
the  Federal  Trade  Commission,”  he 
replied.  “Such  a  commission  can  get 
facts  about  unfair  practices  in  any 
trade  or  industry,  can  issue  orders 
against  such  practices,  and  hold  in 
contempt  of  court  all  violators  of  its 
orders.  Necessarily,  such  a  commis¬ 
sion  would  have  to  be  composed  of 
the  highest  calibre  men,  and  I  believe 
such  men  can  be  found.  The  law 
creating  the  commission  should  be 
broad  enough  to  cover  all  unfair  trade 
practices,  with  the  commission  enabled 
to  define  what  constitutes  an  infrac¬ 
tion  of  the  law.  Such  a  statute  must 
have  ‘teeth’  to  be  effective. 

“•■'‘.nother  remedy  I  favor  is  legisla¬ 
tion  compelling  life  insurance  com¬ 
panies  to  invest  a  stated  portion  of 


their  earned  premiums  on  intra-state 
business  in  housing  construction. 
At  present  they  are  buying  low-priced 
bonds,  purely  on  the  cold  basis  of  good 
business,  but  they  are  using  money  that 
belongs  to  the  people  and  it  is  my  con¬ 
viction  that  a  portion  of  it,  for  the  pres¬ 
ent  emergency,  should  go  into  the  build¬ 
ing  of  houses  for  the  people.” 

“What  has  been  the  supreme  ac¬ 
complishment  of  the  committee  to 
date,”  Senator  Kaplan  wao  asked. 

“The  passage  at  the  recent  extraor¬ 
dinary  session  of  the  legislature  of 
laws  designed  to  curb  the  profiteering 
landlord,”  was  the  reply.  The  legis¬ 
lature  suspended  the  right  of  a  land¬ 
lord  to  institute  dispossess  proceed¬ 
ings  to  recover  possession  of  premises 
in  New  York  City  upon  the  ground 
that  leases  of  tenants  have  expired, 
until  November  1,  1922,  except  upon 
one  of  four  grounds: 

"First,  that  the  tenant  holding  over 
is  objectionable,  which  must  be  proved 
to  the  satisfaction  of  the  court. 

"Second,  that  the  landlord  desires  in 
good  faith  the  occupancy  of  the  apart¬ 
ment  for  personal  use  as  a  dwell¬ 
ing. 

"Third,  that  the  landlord  desires  the 
premises,  to  demolish  them  for  the 
purpose  of  constructing  a  new  build¬ 
ing,  in  which  event  he  must  show 
that  plans  have  been  filed  by  him  and 


approved  by  the  proper  civic  authori¬ 
ties. 

"Fourth,  that  the  building,  posses¬ 
sion  of  which  or  part  of  which  is  at¬ 
tempted  to  be  obtained,  has  been  sold 
under  a  proper  co-operative  plan. 

“A  landlord  can  no  longer  raise  the 
rental  of  an  apartment  over  the  ob¬ 
jection  of  a  tenant  without  receiving 
the  sanction  of  the  court.  Under  the 
new  law,  if  a  landlord  desires  to  in¬ 
crease  the  rental  over  what  it  has 
been,  he  must  institute  an  action  to 
recover  the  increased  rental.  In  such 
an  action,  the  law  makes  it  a  legal 
defense  in  this  city  that  the  rent  is 
unjust  and  unreasonable  and  that  the 
agreement  under  which  recovery  is 
sought  is  oppressive.  If  the  tenant 
sets  up  this  defense,  the  landlord 
within  five  days  must  file  a  sworn 
statement  setting  forth  the  gross  in¬ 
come  from  the  building,  the  number 
of  apartments  in  the  building,  the 
number  of  rooms  in  each  apartment, 
the  number  of  stores  in  the  building, 
the  annual  rent  for  each  apartment  or 
store  for  the  past  year,  the  sum  paid 
by  the  landlord  for  the  building,  or 
the  assessed  value  of  the  property, 
the  taxes  for  the  current  year,  annual 
interest  actually  paid  by  him,  operat¬ 
ing  expenses  and  other  facts  that  the 
landlord  claims  affect  his  net  income 
from  the  property.  In  the  absence 
(Continued  on  page  42) 


Evidently  the  real  estate 
dealers  of  Minneapolis 
were  seeking  the  class 
interested  in  home 
ownership — the  people 
who  make  the  best  cus¬ 
tomers  in  every  business 
— when  they  preferred 
Journal  space  last  year  by 
61,743  lines,  or  51,25% 
more  than  they  used  in 
any  other  newspaper. 
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CENTURY 


NEWSPAPER  SERVICE 

Backed  by  Fifty  Years  of  Successful  Book  and  Magazine  Publishing 
Offering  You  Something  New  in  Quality  Features 


For  fifty  years,  the  Century  name  has  stood  for  quality 
in  the  book  and  magazine  field.  The  name  on  a  book  gives 
distinction.  The  Century  Magazine  is  one  of  the  foremost 
of  the  famous  “Quality  Group.” 

Century  Newspaper  Service  carries  this'  Century  ideal 
into  a  new  field,  and  will  make  available  for  newspaper 
syndication  high  class  material  from  writers  of  national  and 
international  fame. 

First  we  test  all  this  material  on  the  ground  of  its  popular 
appeal,  for  we  want  to  live  up  to  the  mark  set  for  us  by  the 
editor  of  a  well-known  metropolitan  newspaper,  who  said: 

"‘Syndicate  material  is  a  knotty  problem.  We’d  like  to  run  mate¬ 
rial  with  more  real  ideas  and  real  information.  But  the  trouble  has 
been  that  as  ideas  and  information  increase  the  readabilty  of  the 
material  decreases.  And  we  have  to  print  things  that  the  man  in 
the  street  can  follow  easily.  Now  if  you  can  produce  features 
packed  and  jammed  with  real  ideas  and  real  information  but  Written 
so  the  man  in  the  street  will  actually  buy  our  papers  to  get  to  read 


them,  editors  will  rise  up  and  call  you  blessed.  You  won’t  need 
salesmen.  We’ll  grab  them  by  mail.” 

Through  the  connections  built  up  by  half  a  century  of 
book  and  magazine  publishing,  we  are  able  to  secure  writers 
unavailable  to  the  ordinary  syndicate,  and  arrange  with 
them  for  special  daily  or  weekly  features  of  unusual  interest 
and  wide,  popular  appeal.  In  the  field  of  serials  and  short 
stories  we  control  not  only  our  own  books  and  short  stories, 
but  have  arranged  with  several  other  publishers  to  handle 
their  fiction. 

Below  are  six  feature  series  for  early  release.  Contracts 
on  each  of  these  have  already  been  closed  with  important 
papers  in  leading  territory.  Look  the  sbc  over.  Then  write 
or  wire  for  actual  sample  stories,  and  particulars  as  to  ex¬ 
clusive  rights  in  your  territory.  It  is  worth  your  while  to 
find  out  what  Century  Service  can  mean  to  you  in  the 
year  1921. 


HERBERT  ADAMS  GIBBONS— 

“Foreign  Relations,  Our  Own  Problems  and  the  New  Administration” 
Twelve  weekly  articles  by  a  world-famous  correspondent  who 
knows  the  inside  of  both  European  and  American  diplomacy.  Time¬ 
ly,  alive,  a  searchlight  on  domestic  and  foreign  affairs  that  will  in¬ 
terest  a  wide  audience.  For  Saturday  afternoon  and  Sunday  release. 
Elach  article  2,000  words. 

GLENN  FRANK— 

“People  Are  Asking — ” 

One  of  the  keenest  minds  in  America,  an  Elditor  of  the  Century 
Magazine,  follows  up  the  news  with  a  short,  snappy,  informational 
daily  story  that  answers  for  your  readers  the  questions  the  news 
raises  in  their  minds — gives  the  fact  back-grounds  of  the  news.  It 
supplements  but  does  not  infringe  on  the  editorial  columns.  Sub¬ 
jects  such  as:  "What  is  Sinn  Fein?”  “The  Middle-Class  Worm 
Fums,”  ’’Is  Obregon  an  Irishman?” 

HELEN  DAVENPORT— 

“Your  Child  and  Mine” 

A  widely  known  author  writes  a  weekly  feature  for  your  wo¬ 
man’s  page  that  is  a  forum  for  mothers  on  the  problems  of  children. 
Any  mother  may  write  Mrs.  Davenport  in  care  of  your  paper,  and 
receive  a  personal  answer. 


ALBERT  EDWARD  WIGGAM— 

“Science  Answers  Why” 

Drawing  on  Biology,  Psychology,  and  the  "living”  sciences,  this 
world-authority  answers  in  a  series  of  popular  daily  stories  such  live 
questions  as  ”Do  You  Marry  Your  Wife's  Ancestors?”,  "Why  Blonds 
Die  in  Cities,”  ”Is  the  Anmrican  Woman  Growing  Ugly?”,  ’’Measur¬ 
ing  the  Mind  with  a  Yard  Stick,”  etc. 

EDWARD  ANTHONY— 

“Merry  Bits  of  News” 

Musical  comedy  librettist  and  star  ’’contrib”  of  the  Conning 
Tower,  Anthony  takes  a  funny  bit  from  the  news  and  puts  it  into 
verse  that  tickles  and  titillates.  Tite  cartoon  headings  by  Rizibilus 
are  good  for  a  sure-fire  laugh.  "Best  verse  feature  in  America,”  said 
one  big  editor. 

HERBERT  D.  WARD— 

“Father  Tells  Vs  How” 

A  bed-time  story  by  the  former  editor  of  the  Youth’s  Companion, 
that  s  different,  lor  each  answers  some  ”How”  from  nature  in  a 
way  that  will  interest  not  only  children  but  the  grown-ups  too. 
"How  the  Katydid  Sings,”  ”How  Ants  Talk,”  ”How  Comets  Keep 
Their  Tails,”  etc.  Picture  heading. 


Other  Features  by  Nationally-Known  Writers  Will  be  Announced 

Soon  for  Early  Release 

WRITE  OR  WIRE 

# 

Century  Newspaper  Service,  The  Century  Co. 
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NEW  YORK  CITY 


him  to  uSe  some  other  method  of  satis¬ 
fying  his  want.  There  was,  of  course, 
no  objection  to  agencies  answering 
blind  advertisements  providing  they  do 
so  in  their  own  envelopes  on  their  own 
stationery  and  make  each  answer  deal 
specifically  with  one  specific  candidate 
available  or  one  specific  opening,  as  the 
case  may  be. 

It  was  also  the  opinion  at  the  meet¬ 
ing  that  the  agencies  would  get  greater 
results  if  they  used  one  advertisement 
for  each  position,  rather  than  larger 
copy  containing  information  concerning 
numerous  openings. 


HAIL  TO  THE  GROOM 


MAKING  CLASSIFIED  PAGES  PAY 


A  weekly  feature  oi  Editor  A  Publisher  conducted  by  C.  L*.  Peridne,  execi)tive 
secretary  ol  the  Association  of  Newspaper  Qaesified  Advertisinf  Mana^rs.  You 
are  invited  to  briny  your  classified  problems  to  this  department  for  discussion. 


- 1  manager  of  the 

Albany  Knicker- 

EMPLOYMENT  were  judged  as  a  whole.  There  are  bocker  Press, 

rS  many  reliable  agencies  in  the  country  was  born  in  New 

i  the  Association  render  a  real  service  to  employer  York  City.  His 

ified  Advertising  employee,  conducting  their  business  newspaper  career 
tee  from  the  Na-  honest  lines.  It  is  this  t>-pe  of  started  as  a  cub 

echnical  Educa-  ^^ency,  suffering  from  the  faults  of  reporter  on  the 

,1  IT others,  that  is  endeavoring  to  raise  the 
al  hmplovment  .  j  -  t  r  •  ,  «  • 

,.1  'Tc  L  standard  oi  the  proiession  and  culti-  m 

centiv.  Ine  ob-  ,  .  .  . 

.  .  u  ^  vate  more  harmonious  relations  with 

vhich  was  sug-  , 

^  ®  the  newspapers, 

nt  agencies,  was  ,, 

ial  relations  be-  During  the  discussion  it  w 
■  that  the  reliable  agencies  in  each  city 

he  agencies.  ^  -.u  • 

,  cooperate  with  the  newspapers  to  elimi- 

gers  coi^ittee  employment  offices  whose  ethics 

ighner,  Qiicago  ^j.g  ^ot  up  to  the  highest  standards. 


The 

WAUSAU  DAILY 
RECORD  -  HERALD 

J.  L.  STURTEVANT,  PUB., 


New  York  World 
1913  and  then 
he  joined  the  ad- 
vertising  staff  of 

as  suggested  the  Philadelphia  James  McGovern 
Public  Ledger. 

-After  trying  out  the  idea  of  “go  West, 
young  man,”  he  returned  to  Philadelphia 
In  and  accepted  a  position  on  the  classified 
Uaily -News;  ax,  St.  Louis  Globe  Chicago  the  Association  of  Commerce  staff  of  the  Philadelphia  Bulletin.  Two 

Democrat,  and  C.  L.  Perkins  of  Editor  preparing  a  set  of  rules  and  regula-  years  later  the  Knickerbocker  Press  need- 
&  Pr  BLisHER.  The  employmein  a^ncics  tions  governing  the  conduct  of  employ-  cd  a  classified  manager  and  selected  Mr. 
were  repr^ted  ^  H.  -M.  ^Bard  of  nient  agencies,  and  it  was  suggested  that  McGovern.  The  result  is  that  its  classi- 

through  the  cooperation  of  the  two  -As-  fied  advertising  space  has  increased  75 
F.  J.  Winslow  and  J.  O.  Craig  of  Chi-  sociations  it  might  be  possible  for  news-  per  cent,  the  number  of  ads  93  per  cent, 
*^*80.  papers  to  accept  advertising  without  dis-  the  rate  100  per  cent— and  Mr.  McGov- 

It  was  pointed  out  that  many  news-  crimination  from  the  agencies  subscrib-  ern  has  recently  joined  the  benedicts. 

papers  refuse  to  accept  classified  adver-  ing  to  these  rules.  Both  organizations  _ ' _ 

tisements  from  employment  agencies,  will  help  in  seeing  that  the  standard 

while  others,  deeming  it  undesirable  of  practice  outlined  in  these  rules  are  advertising,  and,  therefore,  destroys  the 
business,  charge  them  a  higher  rate,  adhered  to.  reader’s  confidence  in  both  the  iiewspa- 

This,  of  course,  does  not  stop  them  from  The  committees  agreed  that  certain  Pcf  and  agency. 

advertising,  but  seems  to  have  a  ten-  standard  methods  of  advertising  should  Another  bad  practice  of  some  employ- 
ease  the  conscience  of  the  pub-  be  adopted,  and  that  certain  abuses  of  ment  agencies  which  has  been  irritating 
lisher  who  considers  the  agencies  un-  the  classified  columns  should  be  stopped,  to  newspapers  is  that  of  answering  all 
desirable.  Some  emolovment  aeencies  advertise  the  blind  emolovment  advertisements  in 


announces 


in  effect  January  1,  1921 


The  increase  is  warranted  by  the 
increase  in  circulation. 

November  Average 


A.  B.  C.  paper,  of  course. 


HAMILTON-DeLISSER,  INC. 
347  Fifth  Ave.,  N.  Y. 

A.  W.  ALLEN 
Peoples  Gas  Bldg,,  Chicago 
RECORDHERALD  CO. 
WAUSAU,  WIS. 
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THE  BETTER  MACHINE 


Intertype  Standardization  and  Competition 


Competitioa  in  the  Newspaper  and  Printing  business 
becomes  more  acute  as  time  passes. 

Intertype  Engineers  and  Designers  developed  Standard¬ 
ized  Intertypes  upon  the  Unit  System  to  enable  Users  to  have 
a  clear  advantage. 

The  simplifications  and  improvements  embodied  in  the 
Inlertype  make  h  the  Profit  Producing  Machine  under  all 
conditions. 


INTERTYPE  CORPORATION 


General  Offices:  50  COURT  ST.,  BROOKLYN,  N.  Y.,  U.  S.  A 

Middle  We«tem  Branch  Southern  Branch  Pacific  Coast  1 

Rand-McNallr  Bntiding,  Chicago.  HI.  160  Madison  Ave.,  Memphis,  Tenn.  86  Third  St.,  San  Frs 
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The  Washington  Times 
The  Atlanta  Georgian -American 
The  Milwaukee  Wisconsin-News 


TAKE  PLEASURE  IN  ANNOUNCING 
THE  APPOINTMENT  OF 

E.  T.  R.  MURFEY 

As  Western  Representative 

With  Offices  in  the  * 

Hearst  Building,  Chicago,  III. 


Effective  January  1st,  1921 


THE  EASTERN  REPRESENTATION  IN 
EACH  CASE  REMAINS  UNCHANGED 
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LOOKING  AHEAD 

X  the  new  era  that  is  upon  us  the  keynote  of  suc- 

-service  to  the 


THE  CONTROLUNG  FACTOR 

There  is  a  good  deal  of  loose  thinking  and  talk- M 
ing  these  transitory  days  with  respect  to  the  n^ 
ccssity  for  a  reduction  in  newspaper  advertising  v 
rates.  | 

Manufacturers,  agents,  and  advertisers  might  far 
more  profitably  employ  their  time  and  talents  in  as  f 
intensive  study  of  their  merchandising,  sales  and  ^ 
advertising  policies. 

As  to  the  justice  of  present  newspaper  rates,  ^ 
Editor  &  Publisher  need  only  call  attention  to  tht-^ 
wage  scales  with  increases  as  between  1914  and  1920 
of  newspaper  crafts  in  36  cities,  presented  in  these  § 
columns  November  6,  1920,  and  the  further  facts* 
with  respect  to  the  newsprint  bill  of  the  Americai.^ 
press  in  1921 — over  $300,000,000 — or  five  times  what|^ 
it  was  in  1914,  to  close  the  case  for  the  publishen|- 
without  further  argument. 

The  controlling  factor,  in  the  last  analysis,  is  r^f| 
suits.  The  English  seem  to  appreciate  this  far  morel 
than  we  do. 

“What  the  advertising  rate  is  does  not  matter,  pro-,K 
tided  the  medium  pays  proportionately  to  the  rate! 
charged,”  is  the  British  view. 

When  American  newspaper  space  is  sold  on  that?:; 
basis,  all  the  specious  arguments  on  “theory”  witb^ 
which  we  are  now  surfeited  will  cease.  Re-educat-^ 
ing  the  .American  advertiser  along  this  line  is  owl 
of  the  important  pieces  of  work  American  newspa-8 
pcrs  should  take  up  at  once.  This  is  the  only  wajB 
a  beginning  can  be  made  in  putting  advertising  alj 
a  sound  basis  where  it  belongs.  S 

It  is  worth  while,  also,  to  note  in  passing,  that  thty 
most  successful  newspaper  perhaps  in  the  world,  noi|| 
only  sells  advertising  on  this  basis,  but  does  not  haitS 
a  man  on  its  sales  staff  to  solicit  “tomorrow  copy.’* 
The  salesmen  of  this  newspaper  are  always  sellinj^ 
three  months  ahead,  they  are  limiting  the  space  tlH(§ 
each  advertiser  can  buy  and  they  will  not  take  one¬ 
time  orders.  The  readers  of  that  newspaper  knoiE 
for  a  certainty  how  many  columns  of  news  and  howS 
many  columns  of  advertisements  are  going  to 
offered  to  them  each  day :  that  newspaper  has  thtl 
highest  advertising  rate  in  the  world  and  the 
who  are  buying  space  in  it  now  for  use  in  March  aR| 
planning  their  advertising  campaigns  just  as  can- 
fully  and  painstakingly  as  they  buy  their  raw  nut 
terials  and  arrange  their  finances. 

Better  still,  the  publisher  of  that  newspaper  knows 
where  he  will  stand  financially  three  months  frow 
now — if  there  are  rocks  ahead,  he  can  scatter  th 
rough  spots  over  a  period  of  time :  if  there  is  bb- 
usually  smooth  business  sailing,  he  can  trim  his  bo» 
to  get  the  benefit  of  the  wind. 

The  advertiser  needs  the  newspapers  more  today 
than  ever  before,  because  newspaper  advertising  is 
direct  and  result  impelling.  The  way  out  of  fist 
present  situation  is  more  careful  buying,  less  gins- 
cracks,  programs  and  such  stuff  and  more  careW 
planning  and  selling.  .All  waste  must  be  eliminate! 


Xcessful  endeavor  is  to  be  of  service- 

nation,  state,  one’s  neighbors,  and  incidentally,  to 
one’s  self.  He  will  profit  most,  we  firmly  believe, 
who  serves  best.  Is  it  too  much  to  hope,  therefore, 
that  in  this  new  era  the  insanely  competitive  days  are 
to  be  forgotten? 

On  this  New  Year’s  Day  the  people  of  America 
should  be  the  happiest  and  most  contented  in  the 
world,  but  they  are  not.  .America  is  the  favored  of 
the  nations,  but  unrest  is  everywhere  in  evidence. 
The  larder  of  America  is  full  to  overflowing;  Amer¬ 
ica  has  the  money  to  buy  and  the  man-power  to  re¬ 
build  the  world,  but  our  very  wealth  and  ability  are 
handicapping  us  in  the  fullest  realization  of  our  great¬ 
est  destiny. 

The  world  looks  to  America  for  leadership  and 
America  must  take  her  place.  To  do  this  there  must 
be  a  return  to  old  ideals  of  fair-play  in  business, 
politics,  home  and  international  affairs,  and  the  put¬ 
ting  into  practice  of  the  greatest  of  Christian  doc¬ 
trines,  “Do  unto  others  as  you  would  have  others  do 
unto  you.” 

The  newspapers  must  do  the  major  work  in  making 
1921  a  happy  new  year  for  America.  Governed  by 
fair-play,  they  can  cure  all  the  evils  that  beset  us  by 
re-establishing  faith  in  our  ideals  and  faith  of  man 
in  man. 

They  must  use  their  columns  to  bring  the  .Ameri¬ 
can  people  into  council  with  know-ii  counselors  that 
are  true  to  the  highest  ideals  of  .Americanism.  They 
must  fight  for  the  supremacy  of  that  doctrine,  “Do 
unto  others  as  you  would  have  others  do  unto  you,” 
among  the  high  and  the  low  ;  the  strong  and  the  weak. 

America,  like  the  rest  of  the  world,  has  just  passed 
through  a  serious  illness.  Therefore,  it  is  only  nat¬ 
ural  that  her  nerves  should  be  bad  and  the  tempera¬ 
ture  of  the  patient  abnormally  high,  and  it  must  be 
remembered  that  there  are  no  short-cuts  to  an  early 
recovery.  Short-cuts  are  the  cures  of  quacks  and  to 
follow  them  would  lead  to  a  sure  relapse. 

The  cure  must  be  applied  by  tried  and  trusted  doc¬ 
tors  and  it  must  proceed  without  fear  or  favor.  The 
patient  is  healthy  and  the  recovery  should  be  com¬ 
plete  and  rapid. 

Lord  Leverhulme,  who  is  thoroughly  acquainted 
with  industrial  conditions  both  in  England  and  the 
United  States — he  has  large  factory  interests  in  both 
countries — ^hit  the  nail  squarely  on  the  head  when  he 
recently  said ; 

“If  the  American  public  would  work  more  for 
prosperity  and  talk  less  about  disaster,  the  whole 
situation  would  right  itself  quickly.  Fundamental 
conditions  are  absolutely  sound  in  this  country.  The 
•  whole  world,  indeed,  has  recovered  from  the  war 
quicker  than  any  one  had  a  right  to  expect.” 

The  prosperity  of  the  press  of  America  is  entirely 
dependent  upon  the  general  prosperity  of  the  country ; 
the  return  to  normal  prosperity  is  largely  dependent 
upon  correcting  the  mental  attitude  of  the  country — 
that  is  within  the  keeping  of  the  press  of  the  country. 

1921  must  be  made  the  happiest  and  most  pros¬ 
perous  year  in  the  history  of  the  nation,  and  the  only 
way  to  do  this  is  to  make  “.America  First”  in  honor, 
truth,  justice  and  fair-play. 


Let  Us  This  Day  Resolve:  To  Teach 
Faith  in  Our  Fellow-Man  and  American 
Ideals  Throughout  1921. 


THE  THINKER 

Back  of  the  beating  hammer  by  which  the  steel  is 
wrought. 

Back  of  the  workshop's  clamor  the  Seeker  may  find 
a  Thought. 

The  Thought  that  is  ever  master  of  iron  and  steam 
and  steel 

That  rises  above  disaster  and  tramples  it  under  heel. 

The  drudge  may  fret  and  tinker  or  labor  with  lusty 
blows. 

But  back  of  him  stands  the  Thinker,  the  clear-eyed 
man  who  knows. 

For  into  each  plow  or  sabre  each  piece  and  part  and 
whole 

Must  go  the  brains  of  tabor  which  git^  the  work  a 
soul. 

Back  of  the  motors’  humming,  back  of  the  bells  that 
ring, 

Qack  of  the  hammers’  drumming,  back  of  the  cranes 
that  swing. 

There  is  the  eye  which  scans  them,  watching  through 
stress  and  strain; 

There  is  the  mind  tvhich  plans  them,  back  of  the 
bratvn,  the  brain. 

Might  of  the  roaring  boiler,  force  of  the  engines’ 
thrust. 

Strength  of  the  sweating  toiler,  greatly  in  these  we 
trust. 

But  back  of  them  stands  the  .schemer — the  Thinker — 
who  drives  things  through. 

Back  of  the  job  the  dreamer  who’s  making  the  dream 
come  true. 

Berton  Braley. 


WHAT  ARE  YOU  DOING  FOR  FORESTRY? 


THE  LAYMEN’S  PRAYER  I 

IT  is  a  rather  significant  and  hopeful  sign  to  fialj 
representative  laymen  appealing  to  the  heart  oij 
.America  through  the  columns  of  the  daily  newsi»'| 
pers  which  every  literate  reads.  1 

Every  reader  of  Editor  &  Publisher  will  readfljj 
agree  that  the  laymen  are  right  in  the  assertion  thatj 
what  this  world  most  needs  is  a  return  to  the  oM-j 
time  religion  and  redcdication  to  the  Gospel  of  thtj 
Golden  Rule.  • 

Few  of  us  ever  really  become  so  cynical  or  blasci 
that  we  lose  sight  of  the  fact  that  an  Over-rulinj 
and  Divine  Providence  has  been  at  the  helm  of  tM 
Ship  of  State  of  this  great  nation  since  it  embarktij 
on  the  Seas  of  Time  under  the  command  of 
immortal  Washington  in  1776. 

Few  of  us  indeed  outgrow  the  faith  of  the  fathefl 
—living  still — that  this  is  the  land  of  equality,  justia 
and  truth,  all  attributes  of  the  Divine. 

.And  with  all  of  us  is  the  sacred  recollection  d 
the  still  small  voice  assuring  us  that  if  as  we  a?' 
proach  the  throne  of  grace  believing  that  we 
ask  and  “we  shall  receive,”  we  may  knock  and  A 
“shall  be  opened  unto  us”  and  if  we  seek  “we  shw 

find.”  I 


BACK  TO  nRST  PRINCIPLES 

A  MINIATURE  facsimile  of  the  first  issue  of  the 
London  Sunday  Times,  dated  London,  Sunday. 
October  20,  1822,  consisting  of  four  pages  of 
five  columns  each  and  containing  two  columns  of 
pci<I  advertising,  was  distributed  this  month  at  the 
International  .Advertising  Show  in  London.  The 
paper  of  1822  sold  at  7  pence,  appro.ximately  14 
cents  in  our  money. 

In  this  connection  it  is  interesting  to  note  that 
the  Sunday  London  Times  now  consists  of  24 
pages,  priced  at  2  pence,  and  averages  about  94 
columns  of  paid  advertising. 

Under  the  title  heading  of  the  Times  for  Oc¬ 
tober  20,  1822,  appeared  the  following  in  quota¬ 
tion  marks  running  all  the  way  across  the  page: 
“Let  it  be  impressed  upon  your  minds,  let  it  be 
instilled  into  ycur  children,  that  the  LIBERTY 
OF  THE  PRESS  is  the  Palladium  of  all  the  Civil, 
Political,  and  Religious  Rights  of  an  English¬ 
man.” 


American  Forestry  Ass'n  Photo. 


T^HE  Norway  Spruce  is  a  tree  that  the  newspajiers 
of  America  should  tell  their  readers  about.  To¬ 
day  it  is  planted  mainly  as  an  ornamental  tree  and  for 
a  windbreak.  Its  vigor,  rapidity  of  growth  and  free¬ 
dom  from  disease  prove  its  value ;  it  is  more  valuable 
for  pulp  than  pine  and  as  useful  as  our  native  spruce ; 
it  makes  beautiful  form.  How  many  Norway  spruce 
will  be  planted  in  your  state  this  v-ear? 
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Toronto  Globe,  has  just  issued  a  volume 
of  verse,  entitled  “The  Beckoning  Sky¬ 
line.” 

William  H.  Rocap,  sporting  editor  of 


FOLKS  WORTH  KNOWING 


poem  writer.  Tlie  wedding  is  to  take 
place  March  16. 

Montagu  Tancock,  reporter  on  the 
Omaha  World-Herald,  has  been  ap- 


- - -  William  n.  Kocap,  sporting  eaitor  oi  .  r-  /■TArK"!  TntTM«;nM  m^mher  i... 

UORMER  Governor  Martin  H.  Glynn,  j^e  Philadelphia  Public  Ledger,  has  A.  Tf  the  UniLd^ws  Service  suff  manager  of  the  Bureau  of  Pub- 


of  the  United  News  Service  staff 
in  London,  recently  increased  his  already 
high  reportorial 


prestige  by  land¬ 
ing  an  exclusive 
interview  with 


Jack  Johnson 


licity  of  the  Omaha  Chamber  of  Com¬ 
merce,  succeeding  Arthur  C.  Thomas, 
who  resigned. 

Herbert  H.  McCormick,  formerly  city 
hall  man  on  the  now  Hartfdrd  (Conn.) 
Queeriophia  of  entered  the  employ  of  the  Trav- 

the  Greeks.  John-  insurance  Company  m  Hartford, 

son  was  assigned  William  J.  Crawford,  formerly  city 
to  King  Constan-  editor  of  the  Hartford  Post,  is  on  the 
tine  when  it  be-  Fairchild  Textile  Pub- 

came  evident  that  hcations  in  New  York, 
that  monarch  was  Hugh  Fullerton  is  now  sports  editor 
to  return  to  of  the  New  York  Evening  Mail. 

Athens,  and  re-  E.  V.  Parrish,  for  many  years  man- 
mount  the  throne,  ager  of  the  Bureau  of  Publicity  of  the 
H  i  s  interview  Omaha  Chamber  of  Commerce,  and  later 
with  the  Queen  educational  secretary  for  the  Nebraska 


*  publisher  and  editor  of  the  Times-  appointed  Pennsylvania’s  represen- 

Union,  gave  an  address  before  the  Capi-  tatjve  at  the  convention  of  the  Army, 
tol  District  Club  6f  Printing  House  Navy  and  Civilian  Board  of  Boxing  Con- 
Craftsmen  at  a  dinner  at  ^the  Hampton  jjj  New  York  this  month. 

hotel.  His  First  Lieutenant  Cornelius  Vanderbilt, 

Printing.”  Hiram  S  erwoo  ,  p  i  ^  York  millionaire,  and  a  member 

of  tbe  Sherwood  Prm  ing  ornpany  Governor  Nathan  L.  Miller’s  military 

New  York,  staff,  will  cover  the  legislature  this  year 

operation”  and  John  Kyle  of  the  Pm-  Yimes. 

torial  Review  on  The  Craftsmen  s 

Club,  Its  Objects  and  Benefits.”  Stanley  W.  Bogert,  for  15  years  re- 

^  ’  ,  ,  ,  u  porter,  editor  and  copy  reader  for  the 

M.  D.  Hunton,  who  for  a  number  of  ^ut  during  the  past  18 

years  has  been  in  c  arge  o  e  eas  ern  correspondent  for  the 

office  of  the  San  Frani^o  Examiner,  Philadelphia  Public  Ledger,  has  been 
Los  Angeles  Examiner,  icago  ^  called  to  the  “home  office,”  to  become 
iner  and  Boston  Adver  iser,  as  resig  e  managing  editor  of  the  Business  Sec- 
from  the  Hearst  organization  and  jomed 

°  i1*”he  vice^r^de'nt  "  The  ^^mily  to  Philadelphia  last  week.  He  came  at  a  time  when  international  atten-  Food  Administration  during  ,the  war, 
whic  .  ®  P  Hunton  &  succeeded  in  Cleveland  by  John  tion  was  centered  on  the  royal  couple  has  recently  gone  to  Kansas  City  with 

be  known  as  Cone,  Hunton  &  ^y.  Love,  industrial  and  other  feature  temporarily  exiled  in  Lucerne  and  was  the  Journal. 

\\r  r  MiVlinl  'Iirnnrietor  of  the  Plain  Dealer  local  staff,  widely  published.  Clayton  Trost,  for  the  last  ten  months 

Walter  C.  Nichol,  proprietor  of  the  Mr.  Love  has  given  much  time  to  indus-  Johnson  took  the  course  in  journal-  ^vith  the  Cedar  Rapids  (la  )  Evening 

Vancouver  Province  has  been  app^^^^^  trial  matters  Another  Qeveland  news-  ism  at  the  University  of  Kansas  and  then  Gazette,  has  resigned,  to  become  man- 

heutenant  governor  of  British  ColumDi^  paper  man  shifting  his  labors  is  “Van”  started  his  newspaper  career,  like  many  ager  of  the  Plaza  Theater  at  Waterloo. 
Henry  Chapin,  a  member  of  the  staff  Caldwell  of  the  Plain  Dealer  local  staff,  newspapermen  who  have  become  well 

of  the  New  York  Evening  Post  and  He  has  looked  after  educational  affairs  known  in  the  press  association  field,  on  - 

Miss  Paula  Van  Dyke,  daughter  of  largely  and  was  formerly  an  instructor  the  Kansas  City  Times.  He  joined  the  THE  BUSINESS  OFFICE 

Henry  Van  Dyke,  diplomat,  author  and  in  Western  Reserve  University.  He  has  United  Press  staff  at  Chicago  about  E.  A.  Bridgman,  foreman  of  the  Se- 
poet,  were  married  December  27^  at  the  joined  the  local  staff  of  the  National  seven  years  ago,  later  returning  to  Kan-  attle  Post-Intelligencer  composing  room, 
home  of  the  bride’s  parents  at  Princeton,  Safety  Council.  sas  City  as  United  Press  bureau  manager  has  been  promoted  to  mechanical  super- 

N.  J.  Mr.  Chapin,  following  his  service  Kent  Watson,  well  known  Southwest-  at  that  point.  intendent.  On  the  occasion  of  his  pro- 

in  the  war,  spent  a  year  at  Oxford  em  newspaperman,  has  succeeded  C.  H.  He  was  taken  to  Washington  during  motion,  the  union  printers  of  the  P.  I. 

University,  before  he  joined  the  staff  of  Oudkirk  as  Fort  Worth  manager  of  the  the  war  where,  on  the  diplomatic  “run”  chapel  presented  him  with  a  gold  watch- 
the  Post.  International  News  Service.  he  scored  some  striking  “beats.”  .^fter  chain,  fob  and  cardcase.  He  is  succeeded 

Fred  L.  Weede,  for  eleven  years  gen-  Mrs.  Edmund  Phillips,  who  conducts  '«“a''ing  the  aviation  service,  in  which  as  foreman  by  Mort  Donaldson, 
eral  manager  of  the  Erie  (Pa.)  Evening  the  society  column  of  the  Toronto  Mail  enlisted  for  a  time,  he  again  QtJs  C.  Williams,  assistant  business 

Herald,  left  recently  for  Miami,  Fla.  He  anj  Empire,  and  J.  C.  Boylen,  secretary  -’^bied  tbe  United  Press  staff  in  New  manager  of  tbe  Worcester  (Mass.) 
was  formerly  connected  with  the  Phila-  to  the  Provincial  Minister  of  Agricul-  ^  when  the  United  News  service  Telegram,  and  Miss  Alice  Bradford 

delphia  Press.  He  has  left  newspaper  ture,  and  formerly  of  the  Toronto  created  eighteen  months  ago  was  Stevens,  aaugnter  of  Mr.  and  Mrs. 

work  and  will  take  a  long  rest  under  Telegram  editorial  staff,  have  been  ap-  drafted  for  service  on  the  New  York  Charles  F.  Stevens,  of  695  Main  street, 
southern  skies.  pointed  to  the  board  of  moving  picture  bureau  of  that  organization. 

Robert  Stead,  director  of  publicity  in  censors  by  the  Ontario  government.  Soon  afterward  he  was  sent  abroad  as 


Tj  AO-  •  ,  a  member  of  the  United  News  London 

Henry  A.  Pierce  assistant  _  editor  of  j^at  time  has  covered 


10Wi| 

frosS 

'  tki 


wspa- 


the  Canadian  Government’s  Department 

of  Immigration,  and  former^  newspaper  Spokane  Daily  Chronicle,  is  a  candi- 
man,  has  written  a  Canadian  bestseller  date  for  the  office  of  Imperial  Outer  ■  p* 
named  “Dennison  Grant."  Tt  is  a  novel  Guard  of  the  Mystic  Shrine,  and  his 
dealing  with  western  Canada.  name  will  be  presented  at  the  imperial 

Bcckles  Willson,  a  well-known  Cana-  session  at  Savannah,  Ga.,  next  May. 


the  leading  international  developments 


Worcester,  were  married  December  18. 

Richard  Whitney  has  resigned  from 
the  advertising  force  of  the  St.  Paul. 
Dispatch-Pioneer  Press,  to  take  up  ad¬ 
vertising  on  his  own  account. 

E.  S.  Foley,  who  has  been  advertising 
solicitor  for  the  South  St.  Paul  Daily 


. . - . --  _  - . .  tbe  bride-to-be.  Each  of  the  friends  Reporter,  has  joined  the'  display  ad- 

dian  journalist  and  author,  has  sailed  jo],n  p  ^Vebb,  copy  reader  on  the  presented  a  copy  of  the  ygrtising  staff  of  the  St.  Paul  Dispatch- 


‘Unite’m,”  a  four-page  miniature  news-  p-p,, 

paper,  the  front  page  of  which  was  de- 


from  England  to  West  Africa  to  conduct  Denver  Rocky  Mountain  News  and  Miss 

a  publicity  campaign  for  the  Governor  Margaret  Gleason  of  St.  Louis,  were  .  »  .  _ _  v..  . .  . . . 

of  West  .\frica  with  a  view  to  promote  married  in  Springfield,  Ill.,  last  week.  ^  anH  of  the  Winterset  (la.)  News,  and  son  of 

Mr.  Webb  was  formerly  telegraph  editor  to  comics  of  married  life  edi-  Arthur  Goshorn,  editor  of  the  same  pub- 

on  the  Illinois  State  Register.  Springfield.  ‘o  o*  married  lite,  edi  - — .dp .f  ru. 


Ro'bert  C.  Goshorn,  business  manager 


athe 


trade. 

THE  EDITORIAL  ROOMS 

Al.  Evans,  feature  and  outdoor  recre¬ 
ation  writer  for  the  St.  Paul  Dispatch- 
Pioneer  Press,  has  been  in  the  hospital 
two  weeks  suffering  from  neuritis. 

Charles  Stewart,  late  of  the  Winnipeg  was  accompanied  by  her  husband,  who 
Free  Press  and  Bulletin,  is  now  rewrite  was  a  copy  reader  on  the  P.  D.  and 
man  for  the  St.  Paul  Daily  News.  will  hold  a  like  position  on  the  Journal. 

Fred  J.  McCormick  has  resigned  from  Mrs.  Boyle  was  connected  with  the 
the  circulation  department  of  the  St.  library  and  reference  departments  of  the 
Paul  Daily  News.  Plain  Dealer,  News  and  Press  for  about 

-Augustus  Bridle,  who  was  editor  of  the  years.  Her  successor  is  Fred  Kings- 
lately  suspended  Canadian  Courier,  is  bury  who  has  been  with  the  Plain  Dealer 
now  in  editorial  charge  of  the  Tomahawk  several  years  in  the  capacity  of  reporter, 
the  initial  number  of  which  has  just  ap-  e®Py  reader  and  assistant  State  editor, 
peared  in  Toronto  as  the  official  publica-  David  Comfort  has  resumed  the 
tion  of  the  projected  Fork  County  Ath-  editorship  of  the  Marietta  (Ga.)  Journal, 
letic  Qub.  G.  C.  Grant,  a  western  newspaper  man, 

Paul  Townsend,  formerly  of  the  city  is  now  on  the  city  copy  desk  of  the 
staff  of  the  Buffalo  Times,  is  now  with  Toronto  Globe.  He  was  formerly  with 
the  Buffalo  Enquirer.  the  defunct  Hamilton  Times. 

P.  D,  Fahnestock  of  the  Buffalo  Com-  Lowell  C.  Pratt  has  become  city  edi- 
mercial  bas  been  appointed  director  of  tor  of  the  Pomona  (Cal.)  Progress, 
publicity  for  the  American  Bowling  Con-  He  was  a  member  of  the  1920  class  of 
gress  tournament,  to  be  held  in  Buffalo  the  Columbia  University  School  of 

February  28  to  March  31.  Journalism,  and  for  several  months  past 

B.  G.  Kaufman,  formerly  of  the  Lon-  bas  been  on  the  staff  of  the  Springfield 
don  (Eng.)  Daily  Mail,  has  joined  the  (Mass.)  Republican, 
editorial  staff  of  the  Ottawa  (Ont.)  Citi-  Donald  H.  Higgins,  city  editor  of  the 
zen.  He  had  a  distinguished  war  record,  New  Orleans  Item,  and  Miss  Ora 

w’inning  the  Order  of  the  British  Em-  Rhodes,  of  this  city,  have  become  en¬ 
tire,  the  p.  F.  C.  and  the  Military  Cross,  gaged.  The  announcement  was  made  in 

1  J.  Lewis  Milligan,  literary  editor  of  the  true  journalistic  style  at  the  home  of 


torial  comment  on  the  city  editor’s 


Mrs.  Elsie  Boyle,  who  has  been  in  romance,  and  poems  by  the  Item’s  star 
charge  of  the  Cleveland  Plain  Dealer  • 

Library  for  nearly  two  years,  has  re¬ 
signed  and  gone  to  Minneapolis,  in  a 
similar  situation  with  the  Journal.  She 


lication,  and  Miss  Lenore  Rhyno,  of  Des 
(Conrinued  on  page  39) 


The  free  Information 
Service  conducted  by 

FREDERIC  J.  HASKIN, 

from  Washington,  dis¬ 
tributed  35,024  pieces 
of  educational  litera¬ 
ture  among  the  read¬ 
ers  of  the  Cleveland 
Press  in  one  week. 
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SEAMAN  ALSO  A  BIDDER 
FOR  ONTARIO  TIMBER 


Premier  Drury  Seys  Province  Will  De¬ 
rive  Annual  Revenue  of  $150,000 
from  Lease  of  Wood  Limits 
to  E.  W.  Backus 


{Speciai  to  Editor  &  Publisher) 

Toronto. — In  a  statement  to  the  press, 
relative  to  the  recent  Backus  deal,  the 
Hon.  E.  C.  Drury,  Premier  of  Ontario, 
announced  that  although  it  has  not  been 
the  custom  in  the  past  to  make  public  the 
names  of  unsuccessful  bidders  on  timber 
limits,  he  would,  in  accordance  with  his 
policy  of  absolute  frankness  on  all  public 
matters,  give  the  names  of  those  who 
tendered.  Following  the  successful 
Backus  tender  of  $50,100,  were  two  ten¬ 
ders  of  $25,000  each,  one  by  G.  M.  Sea¬ 
man,  of  New  York,  for  the  Seaman  Pa¬ 
per  Company,  and  the  other  by  F.  R. 
Pendleton,  of  Red  Gap,  B.  C.  The 
fourth  tender  of  $5,000  was  put  in  by 
W,  J.  Kirkpatrick,  of  the  National  Pole 
Company  of  New  York. 

“So  far  as  the  Province  is  concerned,” 
said  the  Premier,  “the  arrangement  with 
Mr.  Backus  will  ensure  to  the  Treasury, 
from  territory  which  is  now  unproduc¬ 
tive,  a  yearly  revenue  varying  from  $150,- 
000  to  $200,000,  and  eventually  from  the 
timber  now  standing  an  aggregate 
amount  of  from  $8,000,000  to  $10,000,000. 
This  estimate  is  based  upon  the  existing 
dues,  which  undoubtedly  will  be  largely 
increased  in  years  to  come.  The  action 
of  the  department  w’ill  help  materially 
to  relieve  the  employment  situation  and 
it  will  contribute  for.  many  years  to  the 
prosperity  of  the  whole  Province  of 
Ontario.” 


that  they  were  discriminated  against 
with  respect  to  amount  of  bonus  being 
paid  them  by  the  local  papers,  and  de¬ 
clared  they  would  strike  if  the  amount 
was  not  increased.  Their  principal  com¬ 
plaint  was  that  they  were  not  getting  as 
much  above  the  scale  as  compositors. 


FORM  CANADIAN  1.  P.  CO, 


BLAME  SPORT  PAGES  FOR  SLUMP 

Readers  Missetl  Meaning  of  General 
News,  Says  Canadian  Professor 

(.Special  to  Editor  &  Publisher) 
Toronto. — In  an  address  before  the 
Open  Forum  here  December  26,  Prof. 
Gilbert  j'ackson,  of  the  department  of 
political  economy.  University  of  To¬ 
ronto,  and  a  member  of  the  Royal  Com¬ 
mission  on  Unemployment,  asserted  that 
to  a  certain  extent  the  sporting  pages- 
of  the  daily  papers  were  responsible  for 
the  condition  of  affairs  today.  Too 
much  time,  in  his  opinion,  is  devoted  by 
readers  to  the  contents  of  the  sporting 
page,  which  could  more  profitably  be 
spent  in  reading  the  general  news  items. 
As  a  result  of  this  so-called  misspent 
time,  the  people  were  unprepared  for  the 
conditions  which  had  loudly  heralded 
their  approach.  The  subject  of  his  dis¬ 
course  was  “The  Cause  and  Cure  of 
Unemployment.” 


Montreal  Herald  President  Dead 

Montreal. — .-Mfred  Leithhead,  aged  50, 
president  of  the  Montreal  Herald  Pub¬ 
lishing  Company,  Ltd.,  passed  away  at 
Outremont,  Que.,  last  week.  Mr.  Leith¬ 
head  was  for  many  years  connectea  with 
the  business  sections  of  newspapers  here, 
having  been  cashier  of  the  Montreal 
Daily  Star  for  many  years.  He  was  at 
one  time  the  manager  for  the  Montreal 
Standard,  and  had  been  president  of  the 
Herald  for  two  years  at  the  time  of  his 
death. 


Airplane  to  Cover  Bank  Raid 

Winnipeg. — When  the  Union  Bank  of 
Canada  at  Winkler,  Man.,  was  held  up 
by  bandits  a  few  days  ago  and  $15,000 
taken,  the  Winnipeg  Free  Fress  rushed 
a  reporter  to  the  scene  of  the  crime  in 
an  airplane.  The  45-mile  journey  was 
made  in  half  an  hour  by  Cecil  Lamont, 
Free  Press  reporter,  who  made  a  quick 
round-up  of  the  details,  took  pictures  of 
the  bank  building  and  persons  involved 
in  the  case,  and  rushed  back  to  the  city 
again. 


Mill  Doubles  Output 

Montreal,  Que. — Robert  Sweeney,  di¬ 
rector  of  the  Western  Canada  Pulp  &  Pa¬ 
per  Co.,  which  is  the  reorganized  Rainy 
River  Pulp  &  Paper  Company,  an¬ 
nounces  that  the  output  of  the  Howe 
Sound  plant  will  be  doubled  to  make  it 
40  tons  of  kraft  paper  per  day.  He  also 
hinted  that  he  might  m  the  near  future 
launch  another  pulp  project  in  British 
Columbia. 


Dominion  Standardises  Publicity 

Ottawa,  Ont. — Plans  for  co-ordinat¬ 
ing  the  advertising  and  propaganda  work 
of  the  Department  of  Immigration’s  pub¬ 
licity  department  were  recently  perfected 
*at  a  conference  here  by  Dominion  and 
provincial  government  delegates. 


Canadian  Paper  Capital  $264,581,300 

Toronto. — .According  to  returns  com¬ 
piled  by  the  Bureau  of  Statistics  at 
Ottawa,  the  capital  invested  in  the  pulp 
and  paper  industry  in  Canada,  amounts 
to  $264,581,300.  The  returns  cover  the 
operations  of  99  plants. 


NEWSPRINT 


Best  References  among 
Publishers 

Maine  Pulp  &  Paper  Co. 

Skowhegan,  Maine 


Ottawa  Pressmen  Drop  Strike  Threat 

Ottawa,  Ont. — .K  threatened  strike  of 
pressmen  on  the  local  papers  has  been 
averted  by  the  men  “backing  down”  fol¬ 
lowing  realization  of  the  fact  that  the 
international  union  would  not  sanction 
“red”  tactics.  The  pressmen  believed 


Sole  Selling  Agents 

INVINCIBLE  PAPER  &  PULP 
CORPORATION 

135  Broadway,  New  York  City 
Phone  Rector  MS7-8-t 


Capitalized  In  Quebec  for  $20,000,000 

to  Make  and  Deal  in  Paper 

(Special  to  Editor  &  Publisher) 

Montreal. — Letters  patent  have  just 
been  issued  by  the  Quebec  Government 
to  the  Canadian  International  Paper 
Company  of  Three  Rivers,  with  a  capital 
of  $20,000,000.  The  new  company  pos¬ 
sesses  huge  buildings  in  Three  Rivers, 
where  it  has  begun  to  manufacture  sul¬ 
phite.  The  manufacture  of  paper  will 
begin  next  Summer.  The  company  has 
lumber  limits  in  the  St.  Maurice  district 
said  to  be  sufficient  for  all  needs  during 
the  next  hundred  years. 

The  temporary  directors  are:  Philip 
T.  Dodge,  president  of  the  International 
Paper  Company  of  New  York;  Robert 
F.  Grant,  manager  of  the  St.  Maurice 
Lumber  Company,  Three  Riven;;  Hon. 
Jacques  Bureau,  K.  C.,  M.  P. ;  P.  Bique, 
K.  C. ;  Hon.  Wilfrid  Gariepy,  K.  C.,  of 
Three  Rivers.  The  company  has  the 
right  to  manufacture  and  deal  in  all 
kinds  of  wood,  pulp  and  paper. 


his  position,  of  police  magistrate  for  al 
leged  laxity  in  enforcing  Ontario  liquoi 
statutes.  A  full  inquiry  into  the  charges 
was  promised. 


Toronto. — The  Ontario  Government 
has  appointed  John  A.  Paterson,  K.  C., 
to  conduct  an  inquiry  into  the  suspen¬ 
sion  of  David  Hastings,  police  magis¬ 
trate  of  Dunnville  and  editor  and  pub¬ 
lisher  of  the  Dunnville  Gazette.  Mr. 
Hastings  was  recently  removed  from 
office  by  Attorney  General  Raney  be¬ 
cause  of  an  alleged  maladministration  of 
the  Ontario  Temperance  Act. 


Will  Probe  Cherge  Against  Editor 

Toronto. — W.  A.  Fry,  editor  and  pub¬ 
lisher  of  the  Dunnville  (Ont.)  Chronicle, 
was  one  of  a  delegation  of  Dunnville  citi¬ 
zens  who  called  upon  the  Provincial  At¬ 
torney-General  here  recently  to  protest 
against  the  suspension  of  David  Hastings, 
publisher  of  the  Dunnville  Gazette,  from 


For  "Soldier-Labor-Farmer”  Group 

Toronto. — It  is  reported  that  plans  are 
under  way  for  a  soldier-labor-farmer 
weekly  to  be  published  here.  According 
to  J.  Harry  Flynn,  vice-president  of  the 
Grand  Army  of  United  Veterans,  nego¬ 
tiations  are  in  progress  with  two  papers, 
one  a  well-known  weekly,  to  add  a  sup¬ 
plement  of  eight  pages,  which  will  con¬ 
tain  the  news  and  views  of  the  G.  A. 
U.  V, 


Three  Ontario  Weeklies  Go  to  $2 

Toronto. — The  number  of  weekly 
newspapers  in  Ontario  which  have  ad¬ 
vanced  their  subscription  rates  to  $2  is 
stei^dily  growing.  Among  hte  latest  to 
take  the  step  are  the  publishers  of  the 
Oakville  Star,  the  Simcoe  Reformer,  and 
the  Waterford  Star. 


Three  times  a  day — 
three  hundred  and 
sixty-five  days  a  year 
more  than  half  a  million  ap¬ 
petites  must  he  satisfied  in 
Record  reading  families. 

Perhaps  that  is  why  the 
women  of  these  families  have 
such  confidence  in  The  Record’s 
Food  Pages — they  help  to  vary 
these  myriad  menus. 

Ask  the  grocer. 

THE 

PHILADELPHIA 

RECORD 

Always  Reliable 

Foreign  Advertising  Sepresentatives 

STORY,  BROOKS  &  FINLEY 


Mattagami  Will  Cut  Wages 

Toronto. — The  plant  of  the  Matta¬ 
gami  Pulp  &  Paper  Company  at  Smooth 
Rock  Falls,  Ont.,  is  closed  down.  All 
operations  there  have  been  suspended 
until  after  the  New  Year.  According  to 
reliable  reports  wages  for  bushmen  will 
be  cut  to  $40  a  month  and  board. 


Marion  Chronicle  Hai  $10,000  Fire 

Marion,  Ind. — Fire  did  nearly  $10,000 
damage  to  newsprint  and  machinery  in 
the  office  of  the  Marion  Chronicle  De¬ 
cember  26.  The  alarm  was  turned  in 
by  newsboys  of  the  Morning  Leader- 
Tribune  who  were  delivering  their  Sun¬ 
day  papers.  The  presses  of  the  Leader- 
Tribune  were  used  by  the  Chronicle  on 
December  27,  after  which  it  returned  to 
its  own  plant. 


CHICAGO 
Peoples  Gat  Bldg 
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(Pbituary 


^  James  P.  McCarthy,  of  the  New 
■i  York  Evening  Telegram  editorial  staff, 
and  a  newspaper  man  for  33  years,  died 
in  New  York  December  26,  aged  49 
t  years.  He  was  at  one  time  city  editor 
*  of  the  Worcester  (Mass.)  Telegram  and 
for  several  years  was  with  the  Brooklyn 
Standard  Union,  later  becoming  Brook- 
^  lyn  manager  for  the  New  York  Herald. 
He  was  the  author  of  “The  Newspaper 
Worker,”  a  textbook  used  in  some 
schools  of  journalism. 

W.  J.  Hosford,  aged  58,  at  one  time 
part  owner  and  manager  of  the  Lim- 
»  erick  (Ireland)  Chronicle,  died  recently 
2  at  Portland,  Ore. 

Mrs.  John  H.  Tennant,  wife  of  the 
managing  editor  of  the  New  York  Even¬ 
ing  World,  died  December  30. 

Michael  James  Whitty,  editor  of 
the  Azoth  Magazine,  devoted  to  astro¬ 
logical  and  theosophical  matters,  died  in 
Los  Angeles  December  27. 

William  Parks,  a  Brooklyn  Daily 
Times  printer,  died  in  Brooklyn  Decem¬ 
ber  26,  aged  65  years. 

'.'■0  Rev.  J'ames  Griswold  Merrill,  father 
of  C.  B.  Merrill,  treasurer  of  the  New 
York  Advertising  Club,  died  last  week, 
aged  80.  He  was  formerly  president  of 
Fisk  University. 

William  S.  Organ,  aged  47,  presi¬ 
dent  of  the  Sharon  (Pa.)  Herald  Com¬ 
pany,  died  in  Pittsburgh  December  24 
(i  of  a  fractured  skull,  received  when  he 
'  was  struck  by  a  freight  train  in  Pitts¬ 
burgh. 

^  Auguste  Charbennier,  formerly  con- 
nected  with  La  Presse,  Monde  Illustre, 
and  La  Maison  Moderne,  Montreal,  died 
on  Christmas  Day  in  Montreal.  He  was 
well  known  as  an  essayist  and  the  writer 

f  of  several  books. 

>• 


Guy  T.  Kercheson,  aged  36,  publisher 
of  the  Pacilic  Drug  Review  and  Foun¬ 
tain  Profits,  died  December  20  in  Port¬ 
land,  Ore.  He  had  been  ill  only  ten  days. 

Frank  Ernest  Bishell,  a  commercial 
artist  who  has  contributed  to  Vanity 
Fair  and  Sunday  newspapers,  died  De¬ 
cember  23  in  Brooklyn,  aged  46  years. 

Herbert  Grisson,  aged  44,  an  execu¬ 
tive  connected  with  the  Kansas  City  of¬ 
fice  of  the  Ferry-Hanley  Advertising 
Agency,  died  recently  of  heart  disease 
in  Kansas  City.  He  was  a  member  of 
the  Kansas  City  Star  staff  for  12  years. 

CoL.  Jim  Tom  Story,  aged  80,  said  to 
have  been  the  oldest  active  newspaper 
man  in  the  South,  died  in  Mineral  Wells, 
Tex.  He  was  owner  of  the  Bokchito 
(Okla.)  News. 


Mrs.  Roscoe  S.  Chapman  Dead 

Rockford,  111. — Mrs.  Mae  Chapman, 
wife  of  Roscoe  S.  Chapman,  publisher 
of  the  Rockford  Morning  Star,  died 
last  week  after  a  brief  attack  of  heart 
trouble.  She  was  born  in  Illinois  in 
1868  and  her  marriage  with  Mr.  Chap¬ 
man  took  place  in  1890.  She  is  survived 
by  a  son,  Russell,  who  is  associated  with 
his  father  in  the  management  of  the 
Star,  and  a  daughter,  Mrs.  Eugene  Hall. 


Death  of  Edgar  J.  Gibson 

Washington,  D.  C. — Edgar  J.  Gibson, 
aged  70,  former  newspaper  man  and 
writer  on  tariff  matters,  died  December 
29  in  this  city.  Before  retiring  from 
newspaper  work,  he  was  connected  with 
a  number  of  newspapers,  having  served 
as  managing  editor  of  the  Baltimore 
News,  editorial  writer  and  Washing¬ 
ton  correspondent  ol  the  New  York 
Tribune,  and  the  Philadelphia  Press,  edi¬ 
tor  of  the  Oswego  (N.  Y’.)  Times  and 


busine.ss  manager  of  the  Wheeling  (W. 
V^i.)  Standard.  Since  1911,  he  has  been 
with  the  United  States  Census  Bureau. 


Albert  B.  Elliott  Dead 

Albert  Benton  Elliott,  aged  28,  well 
known  magazine  and  newspaper  writer, 
died  December  28  at  Summit,  N.  J.,  of 
pneumonia.  Mr.  Elliott  had  been  on  the 
staff  of  Good  Housekeeping  Magazine 
and  in  the  editorial  management  of 
the  United  War  Work  campaign  of 
1918. 


Samuel  Ritchie  Killed  by  Car 

Springfield,  Ill. — Samuel  Ritchie, 
many  years  the  editor  of  the  Warrens- 
burg  (Ill.)  Times,  is  dead  from  in¬ 
juries  received  w’hen  he  was  struck  by 
a  street  car  in  Decatur  last  week.  Mr. 
Ritchie  was  80  years  old  but  was  still 
active  as  editor  and  publisher  of  the 
Warrensburg  Times. 


Truck  Killed  WoUtan  Dixey 

Philadelphia. — Wolstan  Dixey,  well- 
known  advertising  man,  was  killed  here 
December  22  by  a  motor  truck.  He  at 
one  time  was  editor  of  Printers’  Ink 
and  was  one  of  the  founders  of  the 
Sphinx  Club,  New  York.  He  had  been 
associated  with  several  large  corpora¬ 
tions  as  advertising  manager. 


John  F.  Lindtiey  Dead 

Plainfield,  N.  J. — John  F.  Lindsley, 
aged  65  years,  former  owner  of  the 
Morristown  (N.  J.)  Chronicle,  died  De¬ 
cember  29  in  Plainfield. 


Colonel  Ashley  W.  Cole  Dead 

West  Pittston,  Pa. — Colonel  Ashley 
W.  Cole,  one-time  executive  of  the  New 
York  Herald,  died  here  December  24, 
aged  80.  In  1866,  Colonel  Cole  joined 


the  staff  of  the  New  York  Herald  and 
in  two  years  was  made  city  editor. 


Mrs.  Wil  V.  Tufford  Dead 

•Clinton,  la. — Ida  A.  Tufford,  wife  of 
Wil  V.  Tufford,  secretary  of  the  Inland 
Daily  Press  Association,  died  here  re¬ 
cently  after  a  brief  illness. 


Death  of  Smith  F.  Pearsall 

Freei’ort,  L.  I. — Smith  F.  Pearsall, 
former  publisher  and  editor  of  the  Nas¬ 
sau  County  Review,  a  weekly  newspaper, 
died  December  29  of  pneumonia.  • 


The  Atlanta  Jonraal 

ATLANTA,  GA. 

Subscriptions  for  the  capital  stock  of 
the  Federal  International  Banking  Co. 
were  announced  by  states  at  New  Or¬ 
leans,  Dec.  18,  as  follows: 


CaorgU  . 

. $1.5M,M*.M 

Texas  . 

. 

LouUaiai  . 

.  n*,72S.N 

TenneuM  . 

.  (Z2,SM.N 

Alabcona  . 

.  S42.<7$.M 

Arkansas  . 

.  427,IMJ« 

Mississippi  . . 

.  3M,»M.N 

Soudi  Carolina. . . 

Florida  . 

. 

This  “Edge  Law”  bank  will  aid  greatly 
the  export  of  cotton  at  fair  prices. 


Georgia  Leads  the  South 
And  The  Journal  Leads  Georgia. 


i 
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BUFFALO 

BIG  BUSY  BUYING 

The  Dunlop  Tire  Company  made  careful,  expert  analysis  of 
possible  locations  for  its  American  plant 

In  every  branch  of  this  exacting  test  Buffalo  topped  the  list. 

Diversified  industry  makes  Buffalo  exempt  from  “hard  times.” 
The  city  produces  58%  of  all  lines  of  goods  recognized  by  the  U.  S. 
Census  Bureau. 

Buffalo  and  its  rich  suburban  and  rural  fields.  READ  and 
BELIEVE  the 

Buffalo  Express 


J.  J.  SMITH  BUYS -TRADE  PAPER 

Former  Birminghem  Publisher  Pur¬ 
chases  Dry  Goods  A  Apparel 

James  J.  Smith,  formerly  publisher  of 
the  Birmingham  (Ala.)  Ledger  and  one 
of  the  best  known  newspaper  men  in  the 
south,  has  purchased  outri^t  the  Coldry 
Publishing  Corporation,  publishers  of 
Dry  Ck>ods  &  Apparel,  one  of  the  lead¬ 
ing  international  publications  in  that 
field. 

Dry  Goods  &  Apparel  is  a  New  York 
monthly  that  was  established  in  1899. 
TJie  price  paid  by  Mr.  Smith  was  not 
announced  but  the  Coldry  Corporation 
is  incorporated  for  $100,000.  The  sale 
was  handled  by  J.  B.  Shale.  The  deal 
was  closed  last  week  and  Mr.  Smith 
took  charge  immediately,  all  of  the  mem¬ 
bers  of  the  Colbry  Company  retiring. 

J.  W.  Stanley,  editor  of  Dry  Goods 
&  .\pparel  for  the  last  ten  years,  re¬ 
mains  with  the  publication  in  the  same 
capacity. 

Florida  DaOy  Sold 

L.^keland,  Fla. — Harry  R.  Brown, 
editor  of  the  St.  Augustine  Record,  on 
December  1.  purchased  the  Lakeland 
Evening  Telegram  from  M.  F.  Heather- 
ington.  He  will  dispose  of  his  interests 
in  St.  Augustine. 

Fight  Printing  Award  to  Legal  Daily 

Buffalo. — Franklin  R.  Brown,  attor¬ 
ney  for  the  Buffalo  Commercial,  has  ob¬ 
tained  a  temporary  injunction  restrain¬ 
ing  the  award  of  the  contract  for  city 
printing  to  the  Legal  Daily,  a  publica¬ 
tion  which  submitted  low  bid  tor  this 
work  in  1921.  The  courts  will  be  asked 
to  pass  upon  the  question  of  whether  a 
publication  with  a  circulation  of  300,  as 
admitted  by  the  owners  of  the  Legal 
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Daily,  and  reaching  few  save  the  legal 
fraternity,  can  be  classed  as  a  newspaper 
and  as  such  receive  contracts  for  publi¬ 
cation  of  legal  notices.  The  Commer¬ 
cial’s  attorney  charges  such  publications 
are  “in  reality  handbills.” 

Maj.  Williams  Dies 

Major  George  F.  Williams,  veteran 
New  York  newspaper  man,  died  Decem¬ 
ber  29,  in  New  York  City.  He  was  at 
one  time  managing  editor  of  the  Times 
and  served  in  the  same  capacity  on  the 
World.  He  was  the  author  of  “Half  a 
Century,”  “New  York  Newspaper  Life” 
and  other  books.  Major  Williams  was 
born  in  1837. 

Pierson  Goes  Abroad 

Jo.seph  Pierson,  of  the  Chicago  Trib¬ 
une,  has  sailed  for  Europe  as  the  repre¬ 
sentative  of  American  press  wire  asso¬ 
ciations  and  publishers  interested  in  in¬ 
ternational  wire  and  radio  communica¬ 
tions.  The  next  meeting  with  govern¬ 
ment  officials  for  the  purpose  of  discuss¬ 
ing  radio  communications  will  be  held 
at  Washington,  January  4. 

Georgia  Press  Meeting,  Jan.  10 

Atlanta. — J.  Kelly  Simmons,  editor 
and  proprietor  of  the  Telfair  Enterprise 
and  president  of  the  Georgia  Press  As¬ 
sociation,  has  called  a  special  meeting 
of  the  association  at  the  Hotel  Lanier, 
Macon,  about  January  10. 

Moves  Into  New  Home 

(liy  Telegraph  to  Editor  &  Publisher.) 

Chattanooga,  Tenn.,  Dec.  31. — The 
News  issued  a  special  house-warming 
edition  today  in  celebration  of  the  occu¬ 
pancy  of  its  new  home.  A  public  recep¬ 
tion  will  be  held  in  the  new  building  to¬ 
morrow. 


Bureau  of 
Canadian 
Information 


•^HE  Canadian  Pacific 

- -  Railway,  through  its 

Bureau  of  Canadian  Infor¬ 
mation,  will  furnish  you  with  the  latest  reliable  in¬ 
formation  on  every  phase  of  industrial  and  agricul¬ 
tural  development  in  Canada.  In  the  Reference 
Libraries  maintained  at  Chicago,  New  York  and 
Montreal  are  complete  data  on  natural  resources, 
climate,  labor  transportation,  business  openings,  etc., 
in  Canada.  Additional  data  is  constantly  being 
added. 

No  charge  or  obligation  attaches  to  this  service. 
Business  organizations  are  invited  to  make  use  of  it. 

Canadian  Pacific  Railway 

Department  of  Colonization 
and  Development 


168  E.  Ontario  St. 
Chicago 


335  lAnachor  Station 
Montreal 


1270  Broadway 
New  York 


MERELY  A  MATTER  OF  MILLIONS 

Millions  of  people  growing 

Millions  of  bushels  of  wheat 
Millions  of  bushels  of  oats 

Millions  of  bushels  of  com 

Millions  of  head  of  cattle 
Millions  of  head  of  sheep 
Millions  of  head  of  hogs 

All  of  which  are  turned  into 

MILLIONS  OF  DOLLARS 

Indiana  people  believe  in  co-operation.  They 
buy  of  Indiana  people.  As  a  result — Indiana  of¬ 
fers  exceptional  opportunity  through  this  list  of 
her  dominating  newspapers  to  National  Advertisers 
seeking  new  outlets  for  their  wares  and  new  trade 
connections  with  Indiana’s  progressive  merchants. 

Give  Indiana  intensive,  eo-operative  cultivation. 

These  Indiana  daily  newspapers  can  do  a  great 
service  for  yon.  Put  them  to  work. 


t~'  ■  " 

Circu- 

Rate  for 

latioit 

5,000  lines 

♦Crawfordsville  Review  . 

. (M)  4,003 

.02 

Decatur  Democrat . . 

.02 

♦Elkhart  Truth . 

. (E)  9,311 

.04 

Evansville  Courier  . 

. (M)  22,271 

.05 

Evansville  Courier  . 

.05 

♦Fort  Wayne  Journal-Gazette _ 

.07 

♦Fort  Wayne  Journal- Gazette . 

. (S)  . 

.07 

tFort  Wayne  News  and  Sentinel.. 

.08 

♦Gary  Evening  Post . 

.035 

Goshen  News-Times . 

. (E)  3,073 

.015 

♦Huntington  Press  . 

.025 

♦Huntington  Press . 

.025 

tfLafayette  Journal-Courier  . 

. (M&E)  18,402 

.05 

LaPorte  Herald  . 

.025 

Richmond  Palladium  . 

.05 

South  Bend  News-Times  . 

South  Bend  News-Times  . 

.05 

South  Bend  Tribune  . 

.05 

Government  Statements,  October  1st,  1920. 

•A.  B.  C.  Publishers’  Statement,  October  1st,  1920. 

1  tPublishers’  Statement 

ttGovernment  Stateyients,  April  1st,  1920. 

♦♦A.  B.  C.  Publishers’  Statement,  April  1st,  1920. 

These  products  are  being  pro-  one  branch  of  industry  can  put 
duced  by  the  people  of  Penn-  the  state  out  of  the  running  as  a 
sylvania:  commercial  prospect. 

235,000,000,000  tons  of  coal.  National  advertisers  using 
65,000,000  pounds  of  tobacco,  local  daily  newspapers  in  Penn- 
61,000,000  bushels  of  corn.  sylvania  will  keep  right  in  the 
36,000,000  bushels  of  oats.  front  rank  of  interest. 
29,000,000  bushels  of  pota¬ 


toes. 

22,000,000  bushels  of  wheat. 

7,000,000  bushels  of  buck¬ 
wheat. 

5,000,000  bushels  of  rye. 

4,000,000  tons  of  hay. 

These  products  are  alone  stu¬ 
pendous  enough  to  make  any 
state  a  great  state.  They  all  go 
into  a  receptive  market,  a  market 
where  prices  are  high  and  a  de¬ 
mand  brisk. 

Pennsylvania,  industrially,  is 
a  veritable  keystone  state,  and  no 


Circu- 

2,500 

10,000 

lation 

Lines 

Lines 

*  Allentown  Call  (M)  Item..... 

....(E) 

31,255 

.10 

.10 

*Altoona  Mirror  . 

....® 

22,530 

.06 

.06 

Altoona  Times  Tribune  . 

....(M) 

15,049 

.05 

.05 

Beaver  Falls  Tribune  . 

....(E) 

5,413 

.025 

.025 

Bethlehem  Globe  . 

....(E 

7',295 

.04 

.04 

*Chester  Times  and  Republican  (MftE) 

15,216 

.065 

.05 

Coatesville  Record  . 

....(E) 

5,267 

.021- 

.021 

ConneUsville  Courier  . 

....® 

5,182 

.0179 

.0179 

*Easton  Express . 

....® 

11,556 

.04 

.04 

Easton  Free'  Press . 

....(E 

13,648 

.05 

.05 

Erie  Dispatch  (M)  Herald  (E)  (M&E 

17,667 

.065 

.065 

Erie  Dispatch-Herald  . 

. (S 

12,518 

.07 

.07 

Franklin  News-Herald  . 

....(E 

6,650 

.045 

.04 

*Harrisbure  Telegraph  . 

....(E)  32,558 

.095 

.095 

Johnstown  Democrat  . 

....(M)  10,990 

.0425 

.0425 

^Lancaster  Intelligencer  and 

News- 

Journal  . 

(Mft^ 

26,266 

.10 

.10 

Lebanon  Daily  News . 

....(E 

8,511 

.035 

.035 

New  Castle  News  . 

....(^ 

12,349 

.0357 

.0357 

Oil  City  Derrick  . 

6,467 

.04 

.035 

Philadelphia  Record  . 

....(m! 

109,573 

.25 

.25 

Philadelphia  Record  . 

. (s: 

117,132 

.25 

.25 

^Pittsburgh  Dispatch  . 

56,178 

.17 

.15 

^Pittsburgh  Dispatch  . 

. (S 

70,382 

J22 

.18 

Pottsville  Republican  . 

....(E 

11,357 

J055 

.045 

Scranton  Republican  . 

....(M 

31,153 

.12 

.10 

Scranton  Times  . 

....(E 

34,001 

.12 

.10 

t+Sharon  Telegraph  . 

....(El 

5,554 

.03 

.03 

Warren  Mirror  . 

....(e; 

3,211 

.0179 

.0179 

^Washington  Observer  & 

Reporter  . . 

.(MftE; 

14,959 

.06 

.05 

West  Chester  Daily  Local  News. .  .(E. 

12,264 

.03 

.03 

Wilkes-Barre  Times-Leader  . . 

18,037 

.05 

.05 

York  Gazette  ft  Daily . 

....(V 

15,014 

.045 

.045 

Government  Statements,  October  1st,  1920. 

*A.  B.  C.  Publisher's  Statement,  Octobw  1st,  1920. 
ttGovemment  Statements,  April  Ist,  1920. 

**A.  B.  C.  Report,  Ai»il  let,  1920. 
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TIPS  FOR  AD  MANAGERS 


Dauchy  A  Co.,  9  Murray  street.  New  York. 
Planning^  newsjwiper  campaign^  for  “Jello,*' 
heretofore  placed  exclusively  in  magazines. 

A.  R.  Elliott,  Inc.,  63  West  Broadway,  New 
York.  Planning  SO  line,  2-column  series  of 
newspaper  advertisements  for  Lea  &  Perrins 
“Worcestershire  Sauce.” 

Crazner-Krasselt  Company,  Inc.,  354  Mil¬ 
waukee  avenue,  Milwaukee.  Will  use  news¬ 
papers  and  farm  pwers  in  campai^  being 
planed  for  the  Eftron-Kushner  Company, 
Cedar  Rapids,  Iowa.  Will  use  newspapers 
and  other  media  tor  Campbell  Heating  Com¬ 
pany,  Des  Moines,  la. 

Alfred  J.  Silberstein,  18  West  34th  street. 
New  York.  Using  metropolitan  newspapers 
for  Freedberger  &  Kosch,  retail  furniture 
business. 

N.  W.  Ayer  A  Sot»,  300  Chestnut  street, 
Philadelphia.  Handling  advertising  for  the 
Class  Container  Association  of  America. 

P.  F.  O’Keefe  Advertising  Agency,  45  Brom- 
field  street,  Boston.  Handling  advertising  for 
the  Direct  Importing  Company  of  Boston. 

George  F.  Eberhard  Company,  San  Fran¬ 
cisco.  Will  handle  a  national  campaign,  fea¬ 
turing  “Biturine,”  protective  bituminous  coat¬ 
ings  manufactured  by  Hill,  Hubbel  &  Co.,  San 
Francisco.  * 

Mitchell-Faust  Advertising  Company,  7 
South  Dearborn  street,  Chicago.  Will  use 
newspapers  for  the  Prairie  Metal  Craftsmen, 
Inc.,  Eureka,  Ill.,  manu.acturer  of  the  “Prairie 
Window”  ventilator. 

Betting-Thompaon-Madden,  Inc.,  Pioneer 
Bldg.,  St.  Paul.  Will  use  space  in  one  general 
medium,  various  papers  and  some  export 
journals  for  the  Minnesota  Mining  and  Man- 
facturing  Company  of  St.  Paul.  Sand  paper 
will  be  the  product  advertised.  Also  using 
farm  and  business  journals  for  the  Parker 
Safety  Hitch  Company,  advertising  patented 
hitches  for  tractors. 

Blackmaa  Company,  116  W’est  42nd  street. 
New  York.  Handling  advertising  for  Colo¬ 
nial  Chemical  Corporation,  Reading,  Pa., 
manufacturer  of  “Flyosan,”  an  insect  ex¬ 
terminator. 

John  Buchanan  Advertising  ^ency.  Globe 
Bldg.,  Boston.  Handling  advertising  for  “Fair 
Oaks”  chocolate,  Howe  Confectionery  Com¬ 
pany,  Cambridge,  Mass. 

Stavrum  A  Shalcr,  Inc.,  14  East  Jackson 
boulevard.  Chicago.  Handling  advertising 
for  the  Redmanol  Chemical  Products  Com¬ 
pany,  moulding  material,  and  the  Jaffe 
Radiator  Company,  automobile  radiators,  both 
of  Chicago. 

Fidelity  Advertising  Agency,  Garfield  Bldg.. 
Chicago.  Handling  advertising  for  Russell 
&  Co.,  tractors  and  threshers,  Massillon, 
Ohio,  and  the  Ohio  Bed  Spring  Company, 
Cleveland,  Ohio. 

Fred  M.  RsndMl  Company,  Lytton  Bldg., 
Chicago.  Handling  advertising  for  Interna¬ 
tional  Tag  Company,  Chicago,  and  the  Killen 
Chemical  Compaiiy,  Lansing,  Mich. 

Greig  A  Ward,  Inc.,  Monroe  Bldg.,  Chicago. 
Handling  advertising  for  the  Hi-San  Mfg.  Co., 
“Bozo,”  a  kitchen  cleaner.  A  national  news¬ 
paper  campaign  will  be  started  in  the  early 
spring. 

Russel  M.  Seeds  Compuy,  Inc.,  330  Uni¬ 
versity  square,  Indianap^is.  Making  yearly 
contracts  with  newspapers  for  the  Pinex 
Company. 

Critchlield  A  Co.,  Brooks  Bldg.,  Chicago. 
Making  10,000-line  contracts  with  newspapers 
for  Firestone  Tire  &  Rubber  Company. 

Charles  H.  Fuller  Company,  Inc.,  623  fkmth 
W'abash  avenue,  Chicago.  Making  2,500-line 
contracts  with  newspapers  for  F.  A.  Stuart 
Company;  making  S.OOO-line  contracts  for 
Brooks  Rupture  Appliance  Company. 

L-'berty  Advertiaing  Agency,  149  5th  avenue. 
New  York.  Making  lO.IHKMine  contracts  with 
newspapers  for  C.  W.  Post  &  Postum  Cereal. 

Frank  ^-”-**1  Inc.,  470  4th  avenue.  New 
York.  Making  yearly  contracts  with  news¬ 
papers  lor  Studebaker  Corporation. 

Owl  AdvertWng  AgesKy,  Terre  Haute,  Ind. 
Making  J.OOO-line  contracts  with  newspapers 
for  P.  D.  Q.  &  Plex. 

Scott  A  Scott,  Inc.,  220  West  42nd  street. 
New  York.  Making  10,000-line  contracts  with 
newspapers  for  Korein  Company. 

C.  Brewer  Smith,  Boston,  Mass.  Making 
yearly  contracts  with  newspapers  for  Leonard 
e.ar  Uil. 

H.  E.  Laaan  Advertiaing  Agency,  Inc.,  440 
4th  avenue.  New  York.  Making  yearly  con¬ 
tracts  with  newspapers  for  United  States 
Light  and  Heat  Company. 

H.  H.  Good  Advertising  Compatty,  45  Mur¬ 
ray  street.  New  York.  Making  yearly  con¬ 
tracts  with  newspapers  for  Carter  Medicine 
Company  and  Dr.  Tutt. 

Picard  A  Co.,  Inc.,  50  East  42nd  street.  New 
York.  Making  2,800-line  contracts  with  news¬ 
papers  for  Pathe’s  Exchange,  Inc. 

Matteson-Fogarty-J'irdan  Company,  140 
North  Dearborn  street,  Chicago.  Making 
10,000-line  contracts  with  newspapers  for 
Luzianne  Coffee  Company. 

Critchlieid  A  Co.,  BVooks  Bldg.,  Cbicaro. 
Making  yearly  contracts  with  newspapers  for 
American  Radiator  Company. 

Albert  P.  Hill  Cotnpony,  Inc.,  233  Oliver 
street,  Pittsburgh.  Making  4,000-line  yejuly 
contracts  with  newspapers  foe  Beech  Cnem- 
ical  Company. 

Gardner  Ad  Company,  Inc.,  1627  Locust 
street,  St.  Louis.  Making  yearly  contracts 
with  farm  papers  for  J.  F.  Gregory. 


Brooke,  SmiA  A  French,  Inc.,  Kresge  Bldg., 
Detroit.  Making  1,000-line  yearly  contracts 
with  newspapers  for  Lincoln  Motor  Company. 

Jacobs  A  Co.,  Qinton,  S.  C.  Making  yearly- 
contracts  with  farm  papers  for  Piedmont 
Plant  Company. 

Ferry-Hanly  Coanpnny,  Inc.,  1120  Walnut 
street,  Kans:u  City.  Making  5,000-line  yearly 
contracts  with  newspapers  for  Ever-Ready 
Hot  Bottle  Company. 

George  Batten  Company,  Inc.,  Fourth 
Avenue  Bldg.,  New  York.  Making  yearly 
contracts  with  newspapers  for  Electric  Stor¬ 
age  Battery. 

O.  J.  McClure  Advertising  Agency,  10 

South  LaSalle  street,  Chicago.  Sending  out 
30  line  orders  to  run  30  times  in  Southern 
newspapers  for  Kriebel  &  Co. 

Frank  Preabrey  Company,  lac.,  456  4th 
avenue,  New  York.  Sending  out  228-line  con¬ 
tracts  to  run  43  times  in  a  selected  list  of 
newspapers  for*  Shredded  Wheat,  Niagara 
Falls,  N.  Y. 

Erwin,  Wasey  A  Co.,  58  East  Washington 
street,  Chicago.  Renewing  contracts  for 
Goodyear  Tire  &  Rubber  Company. 

George  L.  Dyer  Company,  Inc.,  42  Broadway, 
New  \ork.  Making  lO.CSXl-line  contracts  with 
newspapers  for  United  States  Tire  Company, 
New  York. 

Cbarlee  F.  W.  Nichols,  Inc.,  20  East  Jack- 
■son  Blvd.,  Chicago.  Making  5,000-line  con¬ 
tracts  with  newspapers  in  middle  western 
cities  for  Canadian  Pacific  Railroad. 

F.  Wallis  Armstrong,  N.  American  Bldg., 
Philadelphia.  Making' 2,tX)0-line  contracts  with 
Pacific  coast  papers  tor  Gerard  cigars. 

Beers  Advertising  Agency,  Havana,  and  152 
4th  avenue.  New  York.  Placing  advertising 
in  the  New  York  Herald  for  leading  Cuban 
and  Spanish  Hotels  m  Havana.  Also  placing 
some  of  tlie  Cuban  Hotel  advertising  in  the 
Miami  Metropolis  and  the  Palm  Be.ach  Daily 
News  to  run  for  the  entire  season. 

Saxe  Advertising  Agency,  319  Washington 
street,  Boston.  Placing  40-inch,  four-time 
orders  with  some  Pennsylvania  newspapers 
for  Government  Army  Shoe  Co.,  Boston, 
Mass. 

Smith  Endicott  Company,  141  Milk  street, 
Boston,  Mass.  Placing  orders  with  news¬ 
papers  for  Stone  Sc  Webster  Construction 
Service,  147  Milk  street,  Boston,  Chicago,  New 
York,  Cleveland,  Pittsburgh,  San  Francisco. 

J.  Walter  Thompson  Company,  242  Madison 
avenue.  New  York.  Placing  copy  with  news¬ 
papers  for  Tide  Water  Oil  Company,  “Tydol” 
and  “Veedol,”  New  V’ork. 

Mejunkin  Advertising  Company,  5  S. 
Wabash  avenue,  Chicago.  Reported  will  make 
list  during  this  month  for  Acme  Motor  Truck 
Company,  Cadillac,  Mich. 

Harry  C.  Michaels,  113  Lexington  avenue. 
New  York.  Placing  orders  with  newspapers 
for  H.  P.  Co.  -Automatic  Toy  Pistol,  Midland, 
Mich. 

Mitchell-Faust  Advertising  Company,  7  S. 
Dearborn  street,  Chicago.  Reported  will  make 
up  list  of  farm  papers,  etc.,  during  the  next 
sixty  days  for  H,  B.  Glover  Company, 
Brighton  Carlsbad  SleepingwMr,  etc.,  Du¬ 
buque,  la. ;  placing  orders  with  newspapers 
for  .\merican  Ironing  Machine  Company, 
“Simplex  Ironer,”  168  N.  Michigan  avenue, 
Chicago,  and  70  W.  45th  street,  New  York. 

B.  G.  Moon  Company,  Proctor  Bldg.,  Troy, 
N.  Y.  Making  contracts  with  Southern  news¬ 
papers  for  Patent  Cereal  Company,  “Sunset” 
cereals,  Utica,  N.  'Y. 

Peck  Advertising  Agency,  347  5th  avenue. 
New  York.  Reported  will  start  a  newspaper 
campaign  for  Royal  Easy  Chair  Company, 
Sturgis,  Mich. 

Harry  D.  Phillips,  75  W.  35th  street.  New 
York.  Reported  to  be  considering  rotogra¬ 
vure  sections  for  next  year  for  Glenby  Hair 
Net  Company,  15  E.  22d  street.  New  York. 

Harry  Porter  Company,  15  W.  44th  street. 
New  York.  Handling  advertising  for  Derf 
Mfg.  Co.,  spark  plug,  9  Walker  street.  New 
York. 

Phillip  Ritter  Company,  Inc.,  185  Madison 
avenue.  New  York.  Will  shortly  start  an  ex¬ 
tensive  newspaper  campaign,  particularly 
through  the  South  and  Pennsylvania  for 
Young  &  Griffin  Coffee  Company.  Advertising 
in  newspapers  in  large  eastern  cities  for  the 
Furness  Bermuda  Line.  Sending  out  copy 
to  magazines  for  “Vivaudou.”  Using  news¬ 
papers,  magazines  and  sporting  magazines 
for  Francis  Bannerman.  Handling  advertis¬ 
ing  for  Webster’s  dictionary. 

Cowen  Agency,  50  Union  square.  New  York. 
Renewing  contracts  for  P.  Lorilland  Com¬ 
pany. 

Morton  Advertising  Service,  23  Irving  place, 
New  York.  Placing  advertising  in  cities  where 
sales  warrant  it,  for  “Nemo”  corsets. 

Murray  Howe  A  Co.,  30  E.  42d  street.  New 
York.  One  advertisement  announcing  cut  in 
price  of  “Prest-o-Lite.” 

Wylie  B.  Jones  Ad  Agency,  Inc.,  107  Chen¬ 
ango  street,  Binghamton,  New  York.  Send¬ 
ing  out  copy  orders  and  schedules  for 
“Parmint” 


Will  Quit  Ship  Board 

Sacramento,  Cal. — Chester  H.  Rowell, 
of  Fresno,  Cal.,  recently  appointed  by 
President  Wilson  to  be  a  member  of 
the  United  States  Shipping  Board,  has 
announced  that  he  soon  would  give  up 
his  work  on  that  body  to  become  a 
member  of  California’s  State  Railway 
Commission. 


ive,  a  record  unrivalled  by 
any  other  equal  area  of 
land  in  the  world. 


Land  area,  acres . .35,575,040 

Acres  in  farms  of  10  acres  or  more.  .  .32,951,056 
Number  of  farms .  200,000 

With  the  fact  in  mind  that  there  are  approxi¬ 
mately  200,000  farms  being  operated  in  Iowa,  the 
following  figure  will  permit  you  to  prove  the  state¬ 
ment  that  the  field  crop  value  for  1919  w^as 

$950,056,002 

Food  is  the  greatest  essential  in  life.  It  is  the 
source  of  Iowa’s  wonderful  prosperity,  conse¬ 
quently  here  in  Iowa  agriculture  is  well  balanced 
and  highly  developed. 

With  prompt  and  easy  distribution  assured  in 
all  sections  of  the  state  with  immense  wealth  at  her 
disposal,  Iowa  is  an  exceptionally  profitable  Ad¬ 
vertising  Centre  for  National  Manufacturers. 

USE  THESE  DAILY  NEWSPAPERS 


Circu- 

Rate  for 

lation 

5,000  lines 

Burlington  Hawk-Eye  . 

. (M) 

10,371 

.035 

Burlington  Hawk-Eye  . 

. (S) 

12,510 

.035 

*Cedar  Rapids  Gazette . . 

17,567 

.055 

Council  Bluffs  Nonpareil  . 

....(E&S) 

14,998 

.01 

Davenport  Democrat  &  Leader . 

. (E) 

15,363 

.05 

Davenport  Democrat  &  Leader . 

. (S) 

16,959 

.05 

♦Davenport  Times . . 

. (E) 

23,626 

.07 

Des  Moines  Capital . . 

53,850 

.14 

Des  Moines  Sunday  Capital. . 

. (S) 

37,935 

.14 

Des  Moines  Register  and  Tribune . . . 

. . .  (M&E) 

109,523 

.20 

Des  Moines  Sunday  Register . 

. (S) 

82,046 

.20 

flows  City  Press-Citizen . 

. (E) 

7,397 

.035 

♦Mason  City  Globe  Gazette . 

. (E) 

9,516 

.035 

Muscatine  Journal  . 

. (E) 

8,057 

.035 

Ottumwa  Courier  . 

. (E) 

12,056 

.05 

Sioux  City  Journal  . 

...(MAE) 

52,808 

.11 

Sioux  City  Journal  . 

. (S) 

32,226 

.11 

♦♦Waterloo  Evening  Courier . 

. (E) 

15,577 

.05 

♦♦Waterloo  Times-Tribune  . 

. (M) 

10,898 

.035 

♦♦Waterloo  Times-Tribune  . 

. (S) 

11,389 

.035 

Government  Statements,  October  1st,  1920. 

*A.  B.  C.  Publisher’s  Statement,  October  1st,  1920. 
**A.  B.  C.  Audit  October  1st,  1920. 
fPublishers’  Statement. 
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WOULDN’T  IT  BE  GREAT? 


To  Be  Able  to 

The  name  of  the  managing  editor  or  business 
manager  of  any  one  of  over  2,000  daily  news¬ 
papers  in  the  United  States  and  Canada. 

This  feature  includes  the  names  of  editors,  manaffin^  editors, 
publishers,  general  managers,  business  managers,  advertising 
managers  and  circulation  managers,  etc.,  etc. 

The  net  paid  circulation  of  any  one  of  over 
2,000  daily  and  Sunday  newspapers,  as  filed 
with  the  Government  and  the  “A.  B.  C.” 


Tell  Instantly — 

The  5,000-line  advertising  rate  or  the  mini¬ 
mum  advertising  rate  of  over  2,000  news¬ 
papers — morning,  evening  and  Sundays — 
published  in  the  United  States  and  Canada. 

The  city,  country,  suburban  net  paid  and  ser¬ 
vice  circulation  of  every  Audit  Bureau  of  Cir¬ 
culations  newspaper  in  the  country. 


rr  WOULD  BE  SIMPLY  GREAT,  WE’LL  SAY! 

To  Have  At  Your  Right  Hand  in  1921 


The  names  and  addresses  of  the  Washington 
correspondents  and  the  papers  they  represent. 

The  names  and  addresses  of  all  foreign  corre¬ 
spondents  in  the  United  States  with  the  papers 
they  represent. 

The  complete  list  of  American  newspaper 
associations  both  State  and  national. 


The  complete  list  of  newspaper  associations  of 
the  principal  countries  of  Europe. 

A  complete  list  of  the  daily  newspapers  of 
Cuba. 

A  complete  list  of  the  daily  newspapers  of 
Mexico. 

A  complete  list  of  the  recognized  advertising 
agencies  of  the  world. 


ALL  OF  THESE  VITAL  FACTS  AND  100  OTHERS ! ! 

including  first  complete  roster  of  press  gallery  of  League  of  Nations  at  Geneva;  Directory  and  detailed  in¬ 
formation  of  every  university  of  Journalism  of  the  world;  Details  of  production,  consumption  and  price  of 
newsprint  in  every  country;  Details  of  wire  news  services  of  the  world;  Detailed  information  of  communi¬ 
cation  by  telegraph  and  cable,  including  routes  and  rates;  Legal  decisions  of  1920,  both  news  and  advertising, 
and  more  and  more  will  be  told  in  a  big  way  in — 

EDROR  &  PUBLISHER’S  IMRNATIONAL  YEAR  ROOK 

To  Be  Issued  Saturday,  January  22,  1921 

FORKS  CLOSE  WESNESDAT,  JANTTABT  19,  1991. 

P.  8.  The  stories  of  newspaper  achfevements  in  1920  will  be  told  In  display  advertising..  If  you  have  not  made  your  reservation  for  spaoe  we  would  advisa  yeu  to  wire  it 
at  once.  ^ 

Syndicate  managers  will  do  well  to  present  their  feature  programs  in  this  issue  because  it  will  have  a  long  life. 

EViuipment  and  supply  people  have  in  this  regular  Issue  an  exceptional  opportunity  to  tell  of  new  inventions  and  developments  of  the  year  that  la  gone. 
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WHAT  THE  NEW  YEAR  HOLDS 

(Continued  from  page  S) 

rejecting  any  suggestion  of  a  decrease 
in  service  charges  as  impossible  in  view 
of  increases  in  production  costs.  A  gen¬ 
eral  optimistic  spirit  prevails  in  all 
lines.  Anticipating  a  speedy  settlement 
of  conditions  on  a  basis  of  general  good 
times. 

“Consolidations  and  suspensions  under 
strained  conditions  of  the  past  three 
years  have  eliminated  much  inefficient 
price  cutting  competition.  Publishers 
should  emphasize  service  in  both  news 
and  advertising,  increase  development 
activities  and  maintain  rate  schedules 
that  will  carry  them  through  the  unset¬ 
tled  period.” 

Charlie  Miller,  president  National 
Association  Newspaper  Executives: 

“A  canvass  of  a  majority  of  the  mem¬ 
bers  of  the  National  Association  of 
Newspaper  Executives  developes  the 
fact  that  in  spite  of  the  present  rather 
blue  outlook,  due  principally  to  the 
seemingly  never-ending  increase  in  the 
cost  of  white  paper  and  labor,  the  opin¬ 
ion  prevails  that  1921  will  be  a  big 
newspaper  year.  .-Mthough  increasing 
rates  may  curtail  the  volume  from  pres¬ 
ent  advertisers,  a  majority  of  the  mem¬ 
bers  of  our  association — over  500  lead¬ 
ing  daily  newspapers— -expect  to  see  in 
1921  a  big*  increase  in  the  number  of 
foreign  advertisers. 

“This  will  be  brought  about  by  the 
changing  business  conditions.  National 
advertisers  will  concentrate  on  certain 
territor>'  where  their  products  can  be 
sold  profitably  and  quickly,  and  they 
will  naturally  turn  to  the  newspapers  in 
those  section  in  which  they  are  inten¬ 
sively  pushing  their  products. 

“Advertisers,  national  as  well  as  local, 
will  have  to  select  their  advertising  me¬ 
diums  more  carefully  and  guard  against 
buying  duplicated  circulation,  for  as 
the  rates  go  up  they  will  either  use  a 
smaller  amount  of  space  or  fewer  me¬ 
diums  and  where  in  the  past  they  were 
not  particular  whether  the  media  dupli¬ 
cated  with  each  other— because  it  wasn't 
a  question  of  selling  anything  but  merely 
a  question  of  keeping  their  names  be¬ 
fore  the  public — it  is  going  to  be  a  ques¬ 
tion  in  1921  of  selling,  and  selling  to 
more  people  than  ever  before.  In  order 
to  do  this  they  will  have  to  use  every 
possible  medium  that  can  reach  the  con¬ 
sumer  quickly — when  the  consumer  is  in 
a  buying  mind — and  there  is  no  better 
way  to  spread  a  selling  message  than 
through  the  newspapers. 

“I  believe  that  the  advertising  mana- 


The  Mount  Vernon,  N.  Y. 

DAILY  ARGUS 

carries  more  display  ad¬ 
vertising  than  any  other 
newspaper  in  Westchester 
County. 

This  is  an  acknowledg¬ 
ment  of  its  power  that  the 
advertiser  should  heed,  if 
desirous  of  reaching  the 
people  of  Mount  Vernon. 

GEO.  B.  DAVID  &  CO. 

Foraifa  RapraMntativc 

171  MxdUoa  Av«.  NEW  YORK 


gers,  as  well  as  the  advertising  agencies 
handling  advertising  for  national  adver¬ 
tisers,  should  make  a  more  careful  in¬ 
vestigation  and  analysis  of  the  circula¬ 
tion  of  the  various  media  that  they  will 
buy  than  ever  before  and  not  permit 
themselves  to  be  influenced  too  greatly 
by  their  age,  prestige  or  tradition,  for 
the  advertisers  will  have  to  reach  new 
people  in  order  to  obtain  the  additional 
units  they  must  have  to  bring  their 
volume  in  dollars  and  cents  up  to  the 
mark  they  set  in  1919  and  1920. 

“National  advertisers  who  have  been 
selling  more  of  their  goods  than  they 
could  make  will  now  find  the  shoe  on 
the  other  foot.  They  will  have  to  work 
their  market  more  intensively  than  ever 
before,  and  the  sure.st  way  of  intensively 
working  any  particular  market  is  to 
secure  the  co-operation,  the  service  and 
support  of  the  newspapers  that  reach  the 
masses  in  each  community  they  go  into. 

“I  sincerely  hope  that  national  adver¬ 
tisers  will  make  their  advertising  help 
the  local  dealers  by  listing  the  names 
and  addresses  of  the  local  dealers  in 
their  newspaper  copy,  or  if  they  do  not 
do  that,  insist  that  the  newspaper  they 
use  co-operate  with  them  by  getting 
dealers  to  tie  up  with  copy.  For  in¬ 
stance.  I  have  before  me  an  advertise- 
me:it  from  a  national  advertiser 
who  heretofore  has  practically  used 
nothing  but  full  pages  in  a  national 
weekly,  but  this  year  turned  to  news¬ 
papers  and  on  the  Sunday  that  his  ad¬ 
vertisement  appeared  in  the  Sunday 
American  we  carried  nearly  enough  tie- 
ups  from  local  dealers  of  the  product  to 
make  a  full  page,  although  the  manufac¬ 
turer  through  his  ad  paid  for  only  about 
one-third  of  the  page.  Last  year,  when 
he  depended  solely  upon  national  pub¬ 
lications  to  cover  Atlanta,  we  were  able 
to  secure  but  a  very  few  inches  of  copy 
from  the  local  dealers  because  they  could 
not  place  their  message  next  to  the 
manufacturer's  own  copy  and  in  that 
way  cash  in  on  the  selling  talk  that  the 
agency  has  placed  in  the  manufacturer’s 
message. 

“The  local  advertisers,  too,  will  have 
to  study  their  own  cities  more  closely, 
pick  such  mediums  as  do  not  duplicate 
with  each  other,  and  make  their  copy 
of  particular  appeal  to  the  masses  rather 
than  the  classes,  for  in  their  case,  too, 
they  will  have  to  reach  more  people  to 


<lhe  PLAIN  DEALEI^MARi^ 

is  all  of  N.  Ohio 

The  Plain  Dealer 


Cleveland 


NEW  YORK 
EVENING 

JOURNAL 

has  the  largest 
circulation  of 
any  daily  news¬ 
paper  in  Amer¬ 
ica 


sell  more  units  than  they  sold  during  the 
past  two  years. 

“While  the  newspaper  will  probably 
not  make  anywhere  near  the  same  per¬ 
centage  of  profit  that  they  made  last 
year,  due  to  the  rising  cost  of  paper  and 
labor,  yet,  as  I  said  in  the  beginning,  I 
feel  quite  sure  that  1921  will  be  a  real 
newspapers’  year,  due  to  the  many  na¬ 
tional  advertisers  who  will  go  into  the 
newspapers  for  the  first  time.  It  is 
hardly  necessary  to  add  that  no  national 
advertiser  who  tries  out  newspapers, 
with  their  real  service  and  co-operation, 
ever  drops  that  form  of  advertising,  but 
on  the  contrary  usually  increases  his 
appropriation  on  the  newspapers.” 

Will  Wilke,  president  National  Edi¬ 
torial  Association  of  the  United  States: 

“Newspapers  must  meet  1921  condi¬ 
tions  with  encouragement  for  the  re¬ 
organization  of  disorganized  industries. 
One  thing  is  certain — neither  America 
nor  the  rest  of  the  world  can  be  put  in 
order  until  all  great  countries  get  back 
to  relatively  normal  production.  Mean¬ 
while,  the  United  States  must  produce 
goods  and  extend  long  credits  for  the 
purpose  of  keeping  American  industries 
from  the  spell  of  lagging  foreign  de¬ 
mand. 

“.Adjustment  will  come  only  after  dis¬ 
trust  about  the  cost  of  production  has 
been  cast  aside.  Tampering  with  labor 
costs  is  hardly  a  remedy  for  business 
tension  in  America,  as  frozen  foreign 
credits  are  now  the  strongest  factor  in 
retarding  relief,  while  purchasers  are 
awaiting  lower  prices  and  longer  credits. 

“Publishers  must  figure,  too,  on  the 
danger  of  foreign  monop'oly  on  news¬ 
print  under  the  proposed  national  tariff. 


Circulation  sells  in  New' 
York  for  50%  more 
Dailj  and  100%  more 
Sunday  than  any  other 
New  York  Morning 
newspaper. 


World  Wide 

ADVERTISING  CORPORATION 

Advertising  Counsel 

One  We«t  34th  St..  New  Yorik 


Cabl*  Addreaas 
SCHOLZEM,  NEW  YORK 


BRIDGEPORT, 

CONNECTICUT 


Post-T  elegram 


a  copy  hat  more  than  tix  timet  the 
combined  circulation  of  itt  two  con- 
temporariet  telling  at  2  centt  a  copy. 

What  is  tutk  m  ma- 
Hum  worth  to  youf 


The  needs  of  the  buying  public 
make  1921  a  year  of  sellers’  acti 
with  every  assurance  of  increased 
vertising  voluhie.  1921  prospects  are 
better  business  for  American  publisht 
with  a  promise  of  greater  revenm 
Costs  may  be  slightly  reduced  and  li^ 
deflation  is  necessary  in  the  newspa 
business  to  readjust  it  to  the  levels  ( 
other  business.” 


Buffalo  Evtning  Ntwa  Loadt  in 
Natiooal  Advertiaing 

For  6  Day  Newspapers 

The  August  issue  of  the  Advertising 
Age  and  mail  order  Journal  shows  in 
its  tabulated  comparison  The  Buifslo 
Evening  News  printed  more  Nations! 
advertising  than  any  other  six-day 
publication  (morning  or  evening)  in 
the  United  States. 

Total  lines  at  national  advertising 

1,S33,S35— GAIN  OF  53% 

KELLY-SMITH  COMPANY 

Representatives 

47  W.  S4tli  St,  Lyttoo  Bldg, 

New  York  Qty'  Chicago,  IIL 


The  Meridian,  Miss.,  Dispatd 

Under  its  new  management  the  Dispatch  s 
rapidly  forging  to  the  front. 

The  most  progressive  paper  of  Meridia 
(the  first  city  in  Mississippi),  and  is  gain 
ing  advertising  and  circulation  every  day. 

The  Dispatch  is  published  every  momiig 
and  maintains  an  excellent  service  depait 
ment,  offering  real  co  operation  to  Natioiul 
.\dvertisers. 

The  Dispatch  is  the  paper  you  should  un 
in  Meridian. 

REPRESENTED  BY 

FROST,  LANDIS  &  KOHN 

Chicago  New  York  Atlanta 


The  Value  of  any  newspaper  it  best  re 
fleeted  by  the  confidence  of  its  Advertisen 

THE  HOUSTON  CHRONICU 

LED  the  entire  State  in  total  Advertii- 
mg  during  1919.  Led  the  entire  Sent) 
in  National  Advertising.  Carries  nun 
Classified  Ads  than  the  other  two  Hoai. 
ton  papers  combined. 

IN  TEXAS 

Ifa 

THE  CHRONICLE 

Represantativea  in 

New  Yoik  „  Chicaa 

St.  Louis  Kansas  Qtjr  Atlsnli 

John  M.  Branham  Company 


LEADS 

all  other  Boston  erenini 
newspapers  in 

Department  Store 

ADVER'nSING 

4  sufficient  reeommmidation  M 
ANY  space  buyer. 


The 

Pittsburgh 

has  the  second 

largest  mom- 

ing  and  Sunday  circulatiol 

in  Pittsburgh. 
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PERSONAL 

(Continued  from  page  31) 

Moines,  were  married  on  December  11. 

James  G.  Wilson,  for  the  past  thirteen 
years  superintendent  of  the  Toronto 
Saturday  Night,  and  prior  to  that  of  the 
Galt  (Ont.)  Reporter,  has  resigned  to 
go  into  business  for  himself. 

M.  H.  Rowzee,  of  the  S.  C.  Beckwith 
I  Special  Agency  of  New  York,  is  in 
j  Texas,  combining  a  business  and  pleas¬ 
ure  trip  during  the  holiday  season. 

I  S.  Solod,  recently  with  the  advertising 
[  department  of  the  Newark  (N.  J.) 
Ledger,  has  joined  the  advertising  staff 
of  the  Worcester  (Mass.)  Telegram. 

Edmund  H.  Hillis  has  been  added  to 
the  advertising  staff  of  the  Columbia 
(S.  C.)  Record.  He  was  formerly  with 
the  Fort  Worth  Record  and  the  Savan¬ 
nah  Morning  News. 

E.  T.  R.  Murfey  has  been  appointed 
Western  representative  of  the  Washing¬ 
ton  Times,  Atlanta  Georgian-American 
and  Milwaukee  Wisconsin-News,  with 
headquarters  in  the  Hearst  Buijding, 
Chicago. 

Don  Cameron,  who  has  been  local  ad¬ 
vertising  manager  of  the  Ottawa  Citizen 
since  October,  1918,  has  left  to  assume 
charge  of  sales  for  the  Standard  Adver¬ 
tising  Company,  of  Chicago,  in  Ontario, 
western  New  York,  and  part  of  Michi¬ 
gan.  During  his  connection  with  the 
Citizen,  Mr.  Cameron  has  made  a  splen¬ 
did  showing,  greatly  increasing  the  line¬ 
age  by  his  salesmanship  and  effective 
liandling  of  the  local  staff. 

WITH  THE  AD  FOLKS 

F.  H.  Bradshaw,  formerly  assistant  ad¬ 
vertising  manager  of  the  Standard  Oil 
Company  of  Indiana  and  T.  P.  Scanlon, 
formerly  of  the  Chicago  office  of  the  Mc¬ 
Graw-Hill  Company,  have  been  added  to 
the  advertising  staff  of  the  National 
Safety  News,  official  publication  of  the 
National  Safety  Council. 

Leon  Barrett,  formerly  vice-president 
and  general  manager  of  Woodwards, 
Inc.,  Chicago,  has  established  an  adver¬ 
tising  agency  in  Chicago. 

John  Coleman,  Jr.,  and  Maurice  H. 
Meedham  have  become  associated  with 
the  advertising  agency  of  Husband  & 
Thomas,  Inc.,  Chicago.  Mr.  Meedham 
was  formerly  advertising  and  sales  man¬ 
ager  of  the  MacWhyte  Company  of 
Kenosha,  Wis. 

J.  P.  Garvey  has  joined  the  Nichols- 
Moore  Company,  advertising  agency, 
Cleveland.  Mr.  Garvey  was  formerly 
with  Procter  &'  Collier,  Inc.,  Cincinnati. 


Frederick  W.  Baumann,  formerly  of 
the  Farm  Implement  News,  Chicago,  has 
joined  the  copy  staff  of  Klau-Van  Pieter- 
som-Dunlap,  Inc.,  Milwaukee  advertis¬ 
ing  agency. 

Randall  Sweeney,  formerly  with  the 
advertising  staff  of  the  St.  Paul  Dispatch 
and  Pioneer  Press,  is  now  advertising 
manager  of  Field  Schlick  &  Co.,  St.  Paul 
department  store. 

Paul  A.  Yawitz,  formerly  of  the  edi¬ 
torial  staff  of  the  St.  Louis  Post-Dispatch 
and  the  Times,  has  resigned  from  the 
advertising  department  of  the  Campbell 
Paint  &  Glass  Co.  to  become  correspond¬ 
ent  in  St.  Louis  for  a  group  of  trade 
papers. 

Tim  Thrift,  of  the  American  Multi¬ 
graph  Sales  Company,  of  Cleveland, 
Ohio,  will  be  the  speaker  at  luncheon 
January  5th  at  the  Advertising  Club  of 
New  York. 

Harrison  Hollander,  until  recently  ad¬ 
vertising  matiager  of  the  Boston  Music 
Company,  has  joined  the  advertising  de¬ 
partment  of  Wooster,  Thomas  &  Co., 
New  York  brokers. 


Home  of  the  Hartford  Time* 

Concentrate  Your 
Advertising 

It’s  good  policy  to  advertise  in  a 
community  that  holds  some  prom¬ 
ise  of  doing  business  with  yon, 
isn’t  it? 

at  this  Mrriting,  is  one 
of  the  most  prosperous  cities  in  the 
country! 


RECORD  MEN  WIN  PRIZES 

Christmas  Day  Issue  Carried  Fiction  by 
Philadelphia  Staff  Writers 

(Special  to  Eoitos  &  Publishes) 

Philadelphia. — The  winners  in  the 
annual  Christmas  story  contest  of  the 
Philadelphia  Record  for  the  members  o1 
that  paper’s  news  and  editorial  staffs, 
were  announced  on  Christmas  morning. 
Following  the  regular  custom,  the  Rec¬ 
ord  printed  the  nine  prize-winning  stories 
in  its  Christmas  Day  issue,  the  yarns, 
with  illustrations,  filling  two  full  pages. 

These  Christmas  stories  by  members 
of  the  staff  have  come  to  be  quite  a 
feature  in  the  Christmas  Day  issue  of 
the  Record.  The  management  has  been 
giving  the  prizes  for  a  number  of  years 
and  there  is  not  only  keen  competition 
among  Record  men  to  win  honors  in 
this  story-writing  contest,  but  the  pa¬ 
per’s  readers,  too,  look  forward  to  these 
stories  each  year  with  a  great  deal  of 
interest. 

The  prize-winners,  the  prizes  and  the 
title  of  the  stories  follow: 

First,  $20,  Alexander  Gaddess,  Jr., 
local  room,  “The  Beggar  Guest” ;  sec- 


Remember  Perth  Amboy  end  the 


Evening  News 

In  making  up  your  lists. 

F.  R.  NORTHRUP 

Foreign  Reprssmtative 

303  Fifth  Ave.,  New  York  City 


ond,  $17.50,  Thomas  P.  O’Neil,  local 
room,  “The  Coward’s  Christmas” ;  third, 
$15,  Francis  Hill,  Sunday  department, 
“Charles  D.  and  the  Copy  Cutter” ; 
fourth,  $12,50,  Mary  Agnes  Carr,  bio¬ 
graphical  department,  “A  Yank’s  Christ¬ 
mas”;  fifth,  $10,  William  H.  Page,  local 
room,  “A  Midwinter  Night’s  Thle”; 
sixth,  $7.50,  M.  J.  Lafferty,  local  room, 
“A  True  Christmas  Story”;  seventh,  $5, 
Frank  E.  O’Sullivan,  local  room,  “The 
Christmas  Hymn”;  eighth,  $5,  William 
E.  Johnson,  Sunday  department,  “A 
Safe  Christmas  Adventure”;  ninth,  $5, 
A.  H.  Jaeger,  local  room,  “A  Christmas 
Cadence.” 

OLD  PHILA.  PRESS  HOME  SOLD 

Unknown  Buyer  Gets  Six  Story  Struc¬ 
ture  Valued  at  $100,000 

(Special  to  Eoitos  &  Publisher) 
Philadelphia.  —  The  original  Press 
building  at  the  southwest  corner  of  Sev¬ 
enth  and  Chestnut  streets,  has  been  sold 
by  the  estate  of  Calvin  Wells  to  an  un¬ 
known  client  of  Albert  H.  Laberman,  a 
local  real  estate  broker.  The  property 
is  a  six-.story  structure  with  a  frontage 
of  49  feet  on  Chestnut  street  and  running 
back  140  feet  on  Seventh  street.  It  has 
an  assessed  valuation  of  $160,000.  It 
was  in  this  old  Press  building  that  Col. 
John  W.  Forney  started  the  Press  a  few 
years  before  the  Civil  War.  For  many 
years  all  the  Press  departments  had  their 
headquarters  in  this  building  and  it  was 
in  the  old  local  room  that  Richard  Hard¬ 
ing  Davis  did  his  first  newspaper  work. 
It  was  here,  too,  that  the  late  Stephen 
Crane  worked  as  an  obscure  young  re¬ 
porter. 


Brooklyn  Eagle  Has  Psuty 

Fvmployees  of  the  Brooklyn  (N.  Y.) 
Daily  Eagle  enjoyed  a  Christmas  party, 
December  27  in  the  assembly  room  of 
the  Eagle  building.  About  one  hundred 
and  fifty  guests  were  present. 

Pleny  Munsey  Bought  Seattle  “P-1” 

Reports  from  the  Pacific  Coast  that 
Frank  A.  Munsey  had  purchased  the 
Seattle  Post-InteWigencer  or  was  nego¬ 
tiating  for  the  purchase  of  that  paper 
were  denied  by  Qark  Nettleton,  pub¬ 
lisher  of  the  Post-Intelligencer,  and  at 
Mr.  Munsey’s  office  in  New  York. 


The  North  Jersey  Shore  draws  its  in¬ 
come  from  widely  divergent  activities. 
Thus,  this  section  enjoys  nnifonn  pros¬ 
perity,  unaffected  by  business  depression 
that  spells  havoc  in  localities  dependent 
on  one  industry. 

Asbury  Park  Press 

thoroughly  covers  this  territory  and 
through  It  the  advertiser  is  always  as¬ 
sured  of  a  highly  responsive  audience. 


Standard  Rate  Card 


Member  A.  B.  C. 


Frank  R.  Northnip,  Special  Representative 
sn  Fifth  Avenue,  New  York  City 
Assodation  Bldg.,  Chicago,'  III. 

J.  LYLE  KINMONTH,  Publishsr 
Asbury  Park,  N.  J. 


“The  African  World’ 


“Cape-to-Cairo  Elxpreu” 

Published  every  Saturday  in 
London. 

SOLE  AGENTS  FOR  UNITED 
STATES 

The  World-Wide  Advertising 
Corporation  (Inc.), 

No.  1  West  Thirty-fourth  St., 
NEW  YORK  CITY 


The  Personal  Contact 

Few  Advertising  mediums  where  read¬ 
ers  take  a  personal  interest  in  all  the 
news  and  advertising  excel 

PiifstmrQ  Stspaich 

Pittsburg’s  Best  Advertising  Medimn. 

Braack  OAcaai 

Wallace  G.  Brooke, 
Brunswick  Building,  New  York 
The  Ford-Parsons  Co., 
Marquette  Building,  Chicago,  lU. 


OF  THE  SHAFFER  GROUP 


The  Indianapolis  Star  had  the  larg¬ 
est  gain  in  local,  foreign  and  classi¬ 
fied  advertising  during  the  first  ten 
months  of  1920,  of  any  Indianapdis 
newspaper. 

THE 

INDIANAPOLIS 

STAR 

Largest  Montiiig  and  Sunday 
Circulatlan  in  Indlssin 


OF  NEWSPAPERS 


FIRST  IN  1000 
NEWSPAPERS 

A  National  Advertiser  with  30 
years’  experience  recently  sUted 
that  hit  records  show  that  for 
the  money  expended  tiie  results 
produced  by  tiie  Washington 
Star  placed  it  FIRST  IN 
AMERICA  among  a  thousand 
newspapers. 

Western  Representative,  J.  B.  Luts, 
First  Nst"!  Bank  Bldg.,  Chicago,  Ill. 
Easlem  Representative.  Dan  A.  Carroll. 
Tribune  Bldg..  New  York,  N.  Y. 


Famous  Wits  of 
History 

A  short  magazine  page  feature 
twice  a  week. 

NEWSPAPER  FEATURE 
SERVICE 

241  W.  SBth  ST.,  NEW  YORK 


FIRST 

in  national  advertising 

The  Newt  led  ell  tie  dey  cvetung  in  U.  Jw 

in  1919  in  volume  of  nedooel  edvettieing.  This 
wee  despite  the  £sct  thee  rigid  ceneorehip  eeduded 
ncerly  e  million  lines  of 
I  ofiered  edvectiMiig. 

T  v*  CarroU, 

ll  I|L’¥A/ ^  York  RepfemnUUho 

{  Chicago  Repremuetivt 

_ Uen  Nowepepore  oa  3  Yanr  Bneie 


LOS  ANGELES 

IT  IS  THE 


CnvamaMcit  OrculatiesB  SUtsanssst 
Aprff  L  ms 

134,686 

Dominates  the  Metropolis 
of  the  West 

MEMBER  A.  B.  C. 


t  POPULAnON  «MB» 
XUKM.  I  An  ideal  manufacturhis  cky  il 
PA.  I  ideal  homes  and  labor  oondb 
HnmwiiMj  Uont. 

“Tea'd  like  to  live  in  York** 


TlieYorU 


York's  only  Evaniad  Pagw 
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SWITCH  IN  UNITED  PRESS 


Bickel  Hea<ls  New*  Department;  Eam- 
i*t  Goe*  to  Buiineti  Office 

Karl  A.  Bickel  has  been  appointed  gen¬ 
eral  news  manager  of  the  United  Press 
Associations,  and  L.  C.  Earnist  has  been 
appointed  business  manager.  The  change 
is  effective  today,  according  to  the  an¬ 
nouncement  made  by  W.  W’.  Hawkins, 
the  president. 

Both  Bickel  and  Earnist  are  vice- 
presidents  of  the  United  Press.  The 
former  has  been  business  manager  and 
Mr.  Earnist  has  been  news  manager, 
making  it  a  trade  of  official  duties. 


Broadbrooks  with  Huber  Co. 

Rochester,  N.  Y. — Willis  G.  Broad- 
brooks,  a  member  of  the  Rochester  Her¬ 
ald  staff  for  the  last  eight  years,  has  be¬ 
come  associated  with  the  Huber  Publish¬ 
ing  Company,  of  Rochester,  N.  Y.,  as 
foreign  advertising  representative  and 
manager  of  the  publicity  department. 
After  January  1,  he  will  also  undertake 
the  development  and  supervision  of 
branch  advertising  offices  of  the  company 
in  Buffalo  and  New  York. 


Hutchinson  Gazette  Issues  “Sowekan” 

Hutchinson,  Kan. — “Sowekan”  is  the 
title  of  a  new  booklet  just  issued  by  the 
Hutchinson  Gazette  describing  the  re¬ 
sources  and  wealth  of  Southwestern 
Kansas  and  the  Gazette’s  relation  thereto. 


Nellist  Honolulu  Editor 

Pc«TLAND,  Ore. — George  F.  Nellist, 
formerly  telegraph  editor  of  the  Port¬ 
land  Telegram,  has  been  made  editor  of 
the  Honolulu  Star-Bulletin,  according  to 
word  received  here.  Mr.  Nellist  went 


to  Honolulu  three  years  ago  as  director 
(  f  the  Hawaii  bureau  of  the  Associated 
Press.  For  some  time  now  he  has  bee.i 
an  editorial  writer  on  the  Star-Bulletin. 


P.  J.  Hooper  Sentenced 

Dublin. — P.  J.  Hooper,  editor  of  the 
Freeman’s  Journal,  has  been  sentenced 
to  a  year’s  imprisonment  and  a  tine  of 
£3,000  has  been  imposed  on  the  Free¬ 
man’s  Journal  because  of  the  publication 
of  an  article  alleging  ill-treatment  of  a 
prisoner  in  the  Portobello  Barracks. 
Hamilton  Eidwards  and  Martin  Fitzger¬ 
ald,  directors  of  the  paper,  also  were 
sentenced  to  a  year  in  prison  on  the 
same  charge. 


Ad  Clubs  to  Meet  at  Fort  Dodge 

The  Associated  .Advertising  Clubs  of 
Iowa  will  hold  their  1921  convention  at 
Fort  Dodge,  la.  The  date  has  not  been 
definitely  set,  but  it  will  be  some  time 
in  September.  A  committee  composed 
of  T.  W.  LeQuatte  and  Frank  Arm¬ 
strong  has  been  appointed  to  revise  the 
constitution. 


Hillman  Joins  Paris  Bureau 

Paris. — William  Hillman,  formerly  on 
the  New  York  staff  of  Universal  Service, 
has  joined  the  Paris  news  force. 


Women’s  Press  Club  Raises  $1,500 

The  New  York  Women’s  Press  Club 
held  a  festival  benefit  December  28  at 
the  Waldorf-Astoria  for  the  purpose  of 
raising  funds  to  maintain  a  scholarship 
for  women  in  the  Pulitzer  School  of 
Journalism  and  to  provide  for  aged  and 
needy  women  journalists.  It  was  esti¬ 
mated  that  about  $1,500  was  realized. 
Half  of  this  sum  will  be  given  U)  Mrs. 


- - GOSS - 

The  name  that  stands  for 

SPEED,  DEPENDABILITY, 
SERVICE 


THE  GOSS 

High  Speed  “Straightline”  Press 

Used  in  the  largest  newspaper  plants 
in  U.  B.  A.  and  Europe. 

THE  GOSS 

High  Speed  “Unit  Type”  Press 

BnUt  with  all  Units  on  floor  or  with 
Units  snperimpoeed. 

THE  GOSS 

Rotary  Magazine  Printing  and  Folding  Machine 

SpeciallT  designed  for  Catalogue 
and  Magazine  Work. 

GOSS  STEREOTYPE  MACHINERY 

A  oomplete  line  for  easting  and  flnishing 
flat  or  curved  plates. 


DESCRIPTIVE  LITERATURE  CHEERFULLY  FURNISHED 


THE  GOSS  PRINTING  PRESS  CO. 

Main  Office  and  Works:  New  York  Office: 

1535  So.  Paulina  SL,  Chicago  220  W.  Forty-second  St. 


Phoebe  Hanaford,  93  years  old,  one-time 
president  of  the  club,  and  the  other  half 
will  be  devoted  to  the  club’s  scholarship 
fund  at  Columbia  University.  .Among 
the  speakers  were  Mrs.  Haryot  Holt 
Dey,  president  of  the  club,  and  Fdward 
Percy  Howard,  president  of  the  New 
York  Press  Club.  Cornelius  Vanderbilt, 
Jr.,  New  York  Times  reporter,  sent  his 
regrets — he  had  an  assignment — and  in¬ 
closed  a  check  for  $100. 


Katz  Agency  Annual  Conference 

Salesmen  from  all  of  the  branch  of¬ 
fices  of  the  E.  Katz  Special  .Advertising 
.Agency  are  holding  their  annual  confer¬ 
ence  in  the  New  York  office  this  week. 
Those  present  include:  S.  L.  Katz,  R.  R. 


Black,  C.  E.  Emery,  V.  M.  Smith  and 
W.  J.  Doyle,  of  Chicago ;  W.  D.  Shank 
and  W.  E.  Anderson,  of  Kansas  City; 
G.  H.  Gunst,  of  Atlanta. 


Fake  Press  Solicitor  Get*  $1,400 

Buffalo. — Claiming,  it  is  said,  to  bt 
a  representative  of  the  Buffalo  Preis^ 
Club,  a  solicitor  working  among  busi¬ 
ness  houses  during  the  holiday  seasoi 
is  reported  to  have  obtained  gifu  ,j 
amounting  to  more  than  $1,400.  W.  G. 
Hippier,  president  of  the  Buffalo  Press 
Club,  in  a  statement  to  the  public,  said 
the  club  has  not  authorized  nor  does  it 
contemplate  collection  of  funds  tor  any 
purpose,  and  that  it  has  no  representa¬ 
tive  seeking  gifts  for  any  purpose. 
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SUPPLIES  &  EQUIPMENT 

For  Newspaper  Making 


Advert! 

Six  yeai 
new5])ar 
partmen 
dress  B( 


FOR  SALE 


C-  A  WORD  for  advertiieinents  under  this 
classification.  Cash  with  order. 


For  Sale 

Automatic  steam  table  for  sale.  Duplex 
Mechanical  Compressor  for  two  forms,  oper¬ 
ated  by  small  direct  connected  motor.  No 
compressed  air.  Fastest,  simplest  and  easiest 
operated.  Displaced  by  dry  mats.  Will  sell 
at  half  price  which  is  $1,200  F,  O.  B,  cars. 
First  class  condition.  Derrick  Publishing 
Company,  Oil  City,  Pa. 


TakuItTo 


POWERS 


Open  24  Hours  oat  of  24 
The  Fastest  Engravers  on 
the  Earth 


Powers  Photo  Engraving  Co. 
154  Nasaan  St.,  Tribmia  BUg. 
Naw  York  CHy 


Business  Chicnce 
A  complete  printing  plant  and  bindery  need 
experienced  manager,  with  some  money  or  wiO 
sell  whole  or  in  part.  Diamond  Rinding;  t 
Printing  Co.,  Hagerstown,  Md. 


Circulsl 


Farm  ] 
fine  rec 


Printers*  Outfitters 

Printing  Plants  and  Business  bought  and  sold, 
American  Typefounders*  products,  printers  and 
bookbinders  machinery  of  every  description, 
Conner,  Fendler  ft  Co.,  96  Beekman  St.,  New 
York  City. 


For  Sale 

Our  No.  15  Hand  Shaving  Machine  in  first 
class  condition.  Derrick  Publishing  Company, 
Oil  City,  Pa. 


For  Sale 

Hoe  quad.  32  pp.  straight-line,  color  attachment, 
cutoff  23H  in.,  8  cols.,  12^4  ems  or  7  cols. 
13  ems,  stereo,  equipment  Goss  straight-line 
presxs,  4-6-8-10-12-16  pp.,  8  columns  12^  ems. 
or  7  columns  13  ems,  with  stereotype  nia 
chinery,  page  21  Vi  inches.  Goss  “Clipper** 
newspaper  press.  4  or  8  pp.,  6-7-8  columns 
wide;  length  rf  page  23  inches,  with  stereotype 
machinery.  Scott  six-color  newspaper  press, 
four  4  pp.  comic  supplements,  f^ge  22  inches 
Duplex  newspaper  press,  printing  from  flal 
forms.  4-6-8  pp..  22*4  inches  long.  Goss 
“Comet**  newspaper  press,  printing  from  flat 
forms.  4  or  8  pages.  Raker  Sales  Company, 
200  Fifth  Avenue,  New  York  City. 


For  Sale 

Newspaper  Press,  Stereotype  Equipment  and 
Motors  for  sale  at  a  bargain.  Forty  page 
right  angle  R.  Hoe  Press  in  good  condition, 
equipped  with  Kohler  system  control,  50  and 
7K  H.P.D.C.  Motors. 

Stereotype  outfit  cemsisting  of  2  steam  tables 
with  gas  generator.  One  matrix  rolling  ma¬ 
chine,  3  ton  metal  pot,  pump  gas  burners,  and 
casting  box,  plate  shaver,  tail  cutter,  and 
semi-auto  plate. 

18  D.  C.  Linotype  Motors  with  gears  also 
a  number  of  various  types  D.  C.  Motors  from 
V5  to  15  H.P.  Prices  low.  Address  The 
Hartford  Times,  Hartford,  Conn.,  c/o  Business 
Manager  or  Mechanical  Superintendent. 


NEWSPRINT 


Publishers  by  placing  their  or¬ 
ders  with  us  can  rest  assured  of 
satisfaction  in  quality,  shipments 
as  promised  at  prices  that  war¬ 
rant  our  being  favored  with  the 
business. 

Before  contracting  ASK 


J.&J.  SCOTT,  Ltd. 


Pulp  a  Paper 

33  W.  42nd  ST. 

Phone  Vanderbilt  10S7 


For  Prompt  Service 


TYPE 

Printers*  Supplies 
Machinery 


In  Stock  for  Immediate  Shipment  by 
Selling  Houses  conveniently  located 


“American  Type  the  Best  in  Any  Case" 

AMERICAN 
TYPE  FOUNDERS  CO. 


Boston 

New  York 

Philadelphia 

Baltimore 

Richmond 

Atlanta 

Buffalo 


Pittsburgh 

Cleveland 

Detroit 

Chicago 

Cincinnati 

St.  Louis 

Minneapolis 


Kansas  City 

Denver 

Los  Angeles 

San  Franc&co 

Portland 

Spokane 

Winnipeg 


FOR  SALE 


^s*  Strsi^t  Qa^raple  ^oar* 


Deck  TWo-Page  Wide  Press.  PHat* 
4,  6,  t,  10,  U,  14  or  16  page  pMcrs  at 
24,000  per  hour,  20,  24,  2>  or  S  psgl 
papers  st  12,000  per  hoar,  foldad  t* 
half  page  sise.  Length  of  page  22)4*. 


This  Preti  May  Suit  You. 


WALTER  SCOTT  St  COMPANY 
PLAINFIELD.  NEW  JERSEY 
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Announcements  Which  Tell  of  Better 
Positions  and  Better  Men 


SITUATIONS  WANTED  HELP  WANTED 

A  WORD  for  advertiiemenU  under  this  A  WORD  for  advertisement*  under 

?  e>1  ■  Ms  A  »anM  Cjask  wif^k  AnlM*. 


O  A  WUKU  tor  aavenisnnenw  unaer  tiu» 
^  cUsMfication.  Cash  with  order.  For 
those  unemployed  one  imertian  (ndv.  not  to 
exceed  S«  words)  FREE. 

Advertising  S<dicitor 

Eight  years  display  advertising  experience; 
able  to  get  and  hold  business;  have  written  a 
general  fine  of  newspaper  copy  with  papers  of 
about  10,000  circulation;  29  years  old;  em* 
oloy^  rfl  present  but  want  a  larger  field.  Ad¬ 
dress  Box  C-709,  care  of  Editor  &  Publisher. 


Advertising  Solicitor 

Six  years*  successful  experience  on  large  daily 
"newsj^pers.  Capable  of  taking  charge  of  de¬ 
partment.  Age  27.  Excellent  references.  Ad¬ 
dress  Box  C-717.  care  of  Editor  &  Publisher. 


Circulation  Manager 

Farm  Paper  Circulation  Manager,  with  a 
fine  record  for  results,  is  now  open  for  a 
position.  Twenty  years  of  steady  experience 
in  circulation  work.  Best  of  references.  If 
you  need  a  good  man  here  is  your  opportu¬ 
nity.  Address  Box  C-706,  care  Editor  &  Pub¬ 
lisher.  « 


Columnist 

Columnist  wants  staff  connection  with  humor¬ 
ous  publication  or  newspaper,  preferably  in 
west.  Editorial  Writer,  Paragrapher,  Experi- 
1  enced  Executive  on  widely  known  papers.  Ad- 
I  dress  Box  C-723.  care  of  Editor  &  Publisher. 


and  newspa;>er  artist,  feature  work,  thor¬ 
oughly  qualified  with  8  years*  experience  in 
general  art  work  desires  permanent  connec¬ 
tion  with  live  newspaper.  Address  Box  C-713, 
care  Editor  &  Publisher. 


Manager— Maxinuun  Business  Getter 

Competent  to  take  full  charge.  Operate  plant 
economically.  Ad-writer,  develop  circulation, 
publish  snappy  paper,  systematic  office  man.iger 
with  successful  record  that  will  interest  any 
pul)li.<her  wanting  high-grade  man,  able  to  re¬ 
turn  at  least  35  per  cent  of  gross  business  as 
profits.  Experienced  in  cities  up  to  250,000. 
Address  Bex  C-721.  care  of  Editor  &  Publisher. 


All-Round  Ne%v«|>aper  Man 

All-round  newspaper  desk  experience,  of  15 
years.  Position  wanted  on  afternoon  paper, 
or  would  manage  weekly.  Address  C-716, 
care  Editor  &  Publisher. 


this  claMificatiofi..  Cash  with  order. 
Circulation  Manager 

Or  man  who  is  now  holding  position  as  assist 
ant  Circulation  Manager,  who  is  now  making 
ab.'Ut  $40  a  week,  to  take  position  that  will 
pay  $50  to  $75  a  week  on  salary  and  commis¬ 
sion  basis.  Must  have  ability  to  handle  force 
of  house  to  house  canvassers.  Position  is  per¬ 
manent,  good  chance  for  promotion.  State  age, 
experience,  at  present  employed,  whether  mai 
ried  or  not.  Replies  confidential.  Addres.s 
Ibx  C-718,  care  of  Editor  Si  Publisher. 

Wanted 

Experienced  make-up  and  news  editor  on  daily 
newspaper  in  city  of  30,000.  When  writing 
state  salary  expected  and  give  references.  Ad 
dress  Box  C-720.  care  of  Edit(  r  &  Publisher. 

Wanted 

Two  high  class  subscription  solicitors  for 
permanent  positions  to  cover  South  Eastern 
States  for  publishers  of  3  Commercial  Jour¬ 
nals  and  2  Technical  Publications  on  a  sal¬ 
ary,  expense  and  bonus  basis.  Only  producers 
who  can  show  from  past  records  ability  to 
prdduce  business  considered.  Give  full  ex¬ 
perience  and  references  in  first  letter.  Ad¬ 
dress  Box  C-704,  care  Editor  &  Publisher. 


Sporting  Editor 

Sporting  Editor,  thoroughly  experienced,  de¬ 
sires  situation,  afternoon  daily  preferred,  near 
New  York.  Address  C-715,  care  Editor  & 
Publisher- 


HELP  WANTED 

A  WORD  for  advertisements  under 
this  classification.  Cash  with  order. 


Advertising  Salesman 

■or  community  newspaper  by  the  Herald  Pub- 
I'^nmg  Co.,  Kenmore,  Ohio.  Must  be  excep- 
lonally  goc4  ad.  salesman.  Give  experiences, 
ermanent  position. 


Wvertwin,  Solicitor 

iwner  of  chain  cf  live  weekly  newspapers  neai 
ew  terk  wants  advertising  solicitor  who  can 
Ike  lull  charge  of  that  end  of  business.  Grit, 
nowdedge  of  the  business  and  ideas  essential, 
o  the  nght  party  satisfactory  financial  ar 
angement  will  be  made.  A  life  job  with  real 
cwspaper  men  to  the  man  who  can  qualifv. 

'ubHlher”*""’  *•' 


Nperienced  advertising  solicitor.  Steady  posi- 
ration  ^i“n‘d% 


nrninl  manager  by  afternoon  and  Sunday 

inerien?.  j  man  who  hL'^had 

milar  si'.e  ’  department  in  city  of 

U  nface  T^I  “"Kh*  *»  qualify  for 

■tan,  rA™  “'P'f'uce  and  other 

r*  dres,  ^^^."'“"■cations  will  be  confidential, 
dress  C-722.  care  of  Editor  &  Publisher. 


BUSINESS  OPPORTUNITIES 

A  WORD  for  advertisements  under 
this  classification.  CmH  with  order. 

Daily  Newspaper  Wanted 

I  am  in  the  market  for  a  good  daily  in 
Southern  town  of  not  less  than  10,000  pop¬ 
ulation.  Must  be  bargain  and  in  good  held. 
State  all  details  in  first  letter.  Address  Box 
C-70S,  care  Editor  &  Publisher. 

Evening  Paper 

In  growing  Southern  town  under  15,000  popu¬ 
lation  would  be  sold  by  owner  who  has  other 
interests.  Fine  field,  A.  P.  service,  splendid 
plant,  good  quarters,  now  making  money  on 
13  rent  paper.  Has  1921  contract  at  654c. 
Cash  payment  $10,000;  balance  on  convenient 
terms.  Address  C-714,  care  of  Editor  & 
Publisher. 

Weekly  Newspaper 

l^evoted  to  news  relating  to  government  affairs. 
Old  established.  Very  large  field  with  few  in 
it.  (jood  proposition;  very  reasonable.  Ad¬ 
dress  Box  789,  City  Hall  Station,  New  York. 

Publiahcra— Attention ! 

VVe  supply  literary  material  of  all  kinds  for 
newspapers  or  magazines  at  every  reasonable 
rates.  Everything  is  original  and  by  com¬ 
petent  writers.  No  matter  what  you  need, 
we  can  furnish  it.  Will  take  advertising  in 
exchange  for  all  or  part.  Address  Literary 
Bureau,  M  O  J  4,  Hannibal,  Mo. 


LEGAL  NOTICE 

INTERNATIONAL  PAPER  COHPANY 

New  York,  December  20.  1920. 

The  Boanl  of  Diroetors  have  declared  a  reg¬ 
ular  quarterly  dividend  of  one  and  on^-half 
IK*r  cent.  (154%)  on  the  preferred  capital  stock 
of  this  Company,  imyable  January  15th.  1021, 
to  prefern‘d  stockholders  of  record  at  the  close 
<if  business  January  Tth,  1021. 

OWES  SHEPHERD,  Treasurer. 


NEWS  AND  VIEWS  OF  THE 
NATIONAL  FIELD 

(Conliiiued  from  page  24) 

be  anything  wrong  with  his  method. 
Perhaps  not;  the  trouble  was  probably 
with  his  head. 

Years  ago,  a  young  man  became  circu¬ 
lation  manager  of  a  metropolitan  news¬ 
paper.  The  publisher  told  me  he  had 
been  trying  to  get  this  man  for  years  for 
this  job.  lie  had  been  circulation  man¬ 
ager  to  some  pretty  big  publications  in 
New  York  City,  and  the  publisher  be¬ 
gan  to  regard  his  proposition  as  made 
even  before  the  manager  started.  In 
promoting  the  circulation  of  magazines 
the  manager  had  used  boys  and  awarded 
them  ponies — you  know  the  method. 

And  he  just,  so  to  speak,  packed  up 
all  his  magazine  circulation-getting  ma¬ 
chinery  and  set  it  down  in  the  newspaper 


office.  The  circulation  department  staff 
multiplied  many  times  over  night;  vans 
— many  vans — delivered  new  office  fur¬ 
niture  and  equipment;  the  old  publishing 
building  buzzed  with  activity — trembled, 
in  fact;  boys  besieged  the  department — 
for  ponies,  of  course;  up  went  the  paper 
costs,  printing  costs — all  costs,  except 
the  advertising  department  costs;  every¬ 
one  who  was  an  optimist  said  the  old 
paper  was  coming  back.  On  went  the 
drive  for  circulation.  The  boys  got  their 
ponies  and  much  publicity  and  excite¬ 
ment. 

.\nd  three  months  after  it  all  started, 
the  circulation  of  the  newspaper  was 
about  the  same  as  before;  in  five  months 
the  circulation  manager  had  resigned; 
the  advertising  volume  fell  because  the 
circulation  was  falling;  the  advertising 
manager  resigned  when  he  found  out  the 
real  figures  for  the  first  time  in  two 
years;  and  three  months  later  still,  the 
paper  went  out  of  business. 

Just  another  case  of  the  doctrinaire —  . 
the  quack  who  has  one  cure  for  every 
ill. 

Editors  Visit  Portland 

Portland,  Ore. — Charles  E.  Herron, 
owner  and  editor  of  newspapers  in  An¬ 
chorage  and  Juneau,  Alaska,  and  M.  L. 
Boyd,  publisher  of  the  Polk  County 
Itemizer  of  Dallas,  Ore.,  were  visitors 
to  Portland  this  week.  Mr.  Boyd  has 
just  installed  a  new  press,  discarding 
the  old  machine,  which  has  been  in  con¬ 
tinuous  service  for  66  years.  It  was 
brought  around  Cape  Horn  in  1853  for 
a  San  I'rancisco  daily  and  also  was  used 
to  print  the  first  daily  in  Seattle.  A 
junkman  paid  Mr.  Boyd  $54  for  it  a 
short  time  ago. 

Buys  National  Printer-Journalist 

Chic.\go. — Benjamin  S.  Herbert  has 
sold  his  interest  in  the  Ravenswood 
Press,  and  has  acquired  the  ownership 
of  the  National-Printer  Journalist  He 
is  now  first  vice-president  of  the  Illinois 
Press  .Association,  treasurer  of  the  Cook 
County  Press  Club  member  of  the  Sub¬ 
urban  Publishers’  Association,  and  has 
been  closely  identified  with  the  direction 
of  the  National  Editorial  Association. 
He  wrote  the  new  Constitution  and  by¬ 
laws  of  the  latter  which  was  adopted  at 
the  last  convention. 

Change*  In  Bridgeport  Staffs 

Bridgeport,  Conn. — With  the  resigpia- 
nation  of  Alfred  G.  Jackson  as  sporting 
editor  of  the  Bridgeport  Star,  several 
changes  are  expected  on  the  staff  of  that 
paper.  Jackson  will  become  city  editor 
of  the  Bridgeport  Times,  January  1.  Jo¬ 
seph  Hurley,  of  the  Times  .staff,  will  go 
to  the-  Star.  Frank  E.  Nolan,  former 
sporting  editor  of  the  Post,  is  expected 
to  succeed  Jackson,  while  Hurley  will 
exchange  his  police  beat  with  William  J. 
Becker,  who  has  been  assigned  to  the 
city’s  welfare  departments. 

Indianapolis  Printers  Demand  Raise 

Indi.anapolis,  Dec.  28.— Tjixjgraph- 
ical  I’nion  No.  1.  of  this  city,  has  pre¬ 
sented  a  demand  for  an  increase  in  wages 
of  $6  a  week  and  a  reduction  in  hours 
from  eight  to  seven.  This  would  make 
the  scale  $55  night,  $51  day.  Many  of 
the  increases  entering  into  the  present 
scale  were  awarded  voluntarily  by  In¬ 
dianapolis  publishers,  chiefly  to  meet  the 


$2,000  cash  and  $2,500  deferred 
payments  to  suit  buyers’  conveni¬ 
ence  purchases  proqieroas  New 
York  State  weekly.  Returning 
owner  $2,140  a  year  for  personal 
effort  and  investment.  Proposi¬ 
tion  V.  J. 

CHARLES  M.  PALMER 

Newspaper  Properties 

.  225  Fifth  Ave.,  N.  Y. 


THOROUGHLY  POSTED 

During  our  10  years  of  experience  aa 
brokers,  we  have  become  perhaps,  beat 
known  through  the  important  transfera 
and  consolidations  of  daily  newapapera 
we  have  effected. 

While  specializing  in  the  DAILY  field, 
we  are  also  equally  infoamed  on  WEEKLY 
newspapers;  TRADE  and  CLASS  jour¬ 
nals  and  MAGAZINES. 

HARWELL  &  CANNON 

Newspapn-  and  Macaziiia  PiuiMrUas 
Times  Building  New  York 


PRESSES  FOR  SALE 

Dll'*  to  ronfiolidatlon*  *nd  tutallitloo  of  lafiw 
equipment.  Dates  of  dellTenr  noted. 

I  B-p<we  Standard  QQ  Dupin,  $2,500.  Febniary. 

1  S-pace  Goes  Semi-Rotary,  $3,250.  Immediate. 

'  S-pase  Oo»  Comet,  $4  000.  Felittary. 

1  12-pase  Cox  Duplex,  $6,000.  February, 
i  16-paee  Goss  with  Stereotype  Equipment,  $6,500. 
Immediate. 

I  16-pace  Gone  nitli  Stereotype  Equipuent,  $8,150. 
Immediate. 

1  20-pa(e  Hoe.  $3,000.  Imnwdlato. 

1  24-pace  Roe,  $10,500.  ImaedlaU. 

1  32-pace  Hoe.  $15,500.  Immediate 
1  32-pace  Oom,  $12,000.  April. 

Wire  or  Write 

SOUTHERN  PUBUMIERS  EXCHANGE, 
INC. 

12  North  tth  Stroot 
P.  O.  Box  151-  Richmoad,  Va. 


increase  in  the  cost  of  living.  'For  this 
reason,  in  view  of  the  changed  condi¬ 
tions,  the  publishers  believe  they  are  en¬ 
titled  to  a  reduction  and  have  proposed 
a  10  per  cent  decrease  and  no  change  in 
working  conditions.  For  years  six 
hours  has  constituted  a  day  on  several 
holidays.  In  their  new  demand  the 
printers  ask  that  this  be  reduced  to  five 
hours. 

Editors  in  Ohio  Legisinturs 

Cleveland. — Six  newspaper  men  will 
serve  in  the  new  Ohio  Senate,  besides 
the  presiding  officer,  Lieut.  Governor 
Qarence  j'.  Brown,  who  is  publisher  of 
the  Star-Republican  at  Blanchcster. 
Newspaper  men  who  will  serve  as  sena¬ 
tors  are:  C.  C.  Chappealer,  Circleville 
Union-Herald;  James  R.  Hopley,  Bucy- 
rus  Telegraph;  John  F.  Burke,  Elyria 
Chronicle-Telegram;  G.  M.  Kumler, 
Lewisburg;  and  W.  M.  Miller,  former 
publisher  of  the  Springfield  Sun,  the 
Zanesville  Times-Recorder  and  the 
Portsmouth  Blade.  Three  newspaper 
men  to  come  in  the  House  are  Charles 
S.  Kay,  Springfield  Sun;  Philip  Wolfe, 
Mansfield  News,  and  Robert  L.  Rhoe, 
Tiffin  Tribune.  In  addition,  Senator  Ro¬ 
land  G.  Davus  of  Hamilton  is  a  printer. 

Daily  for  Miners  in  Ceeldele 

Hazleton,  Pa. — Thomas  Kennedy, 
president  of  the  United  Mine  Workers 
of  this  district  and  chairman  of  the  gen¬ 
eral  scale  committee,  has  been  elected 
president  of  the  Panther  Creek  News,  a 
new  daily  paper  at  Coaldale.  Miners 
have  subscribed  for  the  stock.  Michael 
Hartneady  of  Nesquehoning,  president  of 
the  mine  workers  of  the  Panther  Creek 
Valley,  is  vice-president,  and  John  Coy¬ 
er,  formerly  of  Philadelphia,  is  editor. 
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Editor  &  Publisher  for  January  1,  1921 


WHAT  OUR  READERS  SAY 


Want*  Newspaper  En(lish  in  High 
Schools 

UmOMTOWK,  Pa..  Dec.  27,  1920. 

To  Editos  &  PusLiiHEs:  Has  it  occurred  to 
▼ou  that  the  teachinft  of  "newspaper  English’* 
in  the  schools,  especially  the  bigh  schools,  of 
the  country  would  be  desirable  from  the  stand¬ 
point  of  brevity,  clearness  of  expression  and 
accuracy  of  punctuation.  Especially  is  this 
true  in  these  days  when  so  much  attention  is 
given  to  superbcial  studies  and  so  little  atten¬ 
tion.  judging  from  results  as  shown  in  college 
entrance  examinations  and  actual  work,  par¬ 
ticularly  in  newspaper  lines,  of  high  school 
graduates.  It  might  be  the  subject  of  an  in¬ 
teresting  article  or  campaign. 

Herr's  another  little  feature.  You  perhaps 
noticed  in  our  advertisement  in  the  Pennsyl¬ 
vania  Survey  of  the  E.  and  P.  that  the  Herald 
and  Genius  place  all  foreign  advertising  con¬ 
tracts  direct  with  the'  advertiser  or  his  ac¬ 
credited  agency.  We  have  no  foreign  adver¬ 
tising  representatives  and  for  what  seems  to 
be  to  us  a  very  good  reason. 

J.  FRED  SHEAN, 

Managing  Editor,  Uniontown  Herald. 


Printer  Spoiled  the  Joke 

Decembes  28,  1920. 

To  Editos  &  Pvsushes:  When  a  man  is 
trying  to  be  funny,  you  might,  once  in  a 
while,  allow  him  to  be  as  funny  as  he  is  trying 
to  be.  Either  the  man  who  edited  the  copy 
for  page  16  in  Editos  &  Publishes  for  De¬ 
cember  25.  or  the  compositor,  apparently  was 
determined  that  I  should  keep  to  the  straight 
and  narrow  path  in  the  matter  of  a  quotation 
instead  of  expanding  that  quotaticn  just  a  little 
bit  to  fit  the  case. 

If  you  will  look  at  the  copy  sent  in  in  con¬ 
nection  with  the  paragraph  "Horton’s  Ice 
Cream— 69  Years  Old”  you  must  see  that  it 
reads; 

“This  is  the  text  of  an  advertise¬ 
ment  running  in  theatre  programs— a 
description  that  didn’t  ‘cut  much  ice’ 
cream  with  a  friend  of  mine  who  read 
it  a  few  days  ago.” 

Someone  in  the  Editos  &  Publishes  left  out 
the  word  “cream.” 

Yours  very  truly, 

JOHN  SULLIVAN. 

Secretary-treastiTer  .Association  of  National 
Advertisera 


Berlin  Tegeblatt’a  U.  S.  Number 

New  Yosk,  December  27.  1920. 

To  Editos  &  Publishes:  As  a  reiwesenta- 
tive  of  the  Berliner  Tageblatt.  I  wish  to  call 
jrour  readers’  attention  to  an  imposition  that 
IS  being  practiced  upon  the  advertising  fra¬ 
ternity.  On  the  21st  day  of  March,  1921,  the 
above-mentioned  paper  will  publish  a  special 
United  States  number,  for  the  purpose  of  pro¬ 
moting  trade  between  this  country  and  Ger¬ 
many.  The  advertising  rates  tor  this  special 
number  is  as  charged  by  the  publishers  12.000 
marks  per  jnge,  which  at  the  present  rate  of 
exchange  is  about  $180. 

It  has  come  to  my  attention  that  some  pnr- 
tieSk  who  are  calling  themselves  as  ‘'special 
reprettatatives,"  and  who  have  all  sorts  rf 
contracts  and  American  printed  dummies,  are 
asking  advertisers  the  sum  of  $1,000  per  pase. 
1  have  been  instrumental  in  preventing  this 
special  representative  from  obtaining  a  full 
page  advertisement  from  a  large  national  ad¬ 
vertiser  at  the  “special  representative’s”  special 
rate  of  $1,000,  and  I  have  accepted  the  adver¬ 
tisement  at  the  publishers’  rate  of  12,000 
marks. 

Trusting  that  you  will  give  this  matter  the 
attention  it  deserves,  as  the  publicitv  afforded 
through  the  medium  of  Editoe  &  Fublisher 
will  be  the  means  of  nipping  this  imposition 
at  the  bod,  I  am. 

Yours  for  Honest  Advextisikc, 

M.  J.  KLEIN. 


Anent  Rotail  Publications 

Philadelphia.  Dec.  23,  1920. 

To  Editor  &  Publisher:  I  must  enter  a 
protest  about  the  caption  under  the  cut  of 
the  San  Antonio  Retailer  on  Page  38  of  the 
December  18  issue  of  Editor  &  Publisher. 
The  caption  in  question  states  that  the  Re¬ 
tailer,  like  the  Philadelphia  Public  Ledger, 
carries  a  nominal  subscription,  price  of  25 


The  amalgamation  ol  the  two  leading 

Rrogrmahre  Jewish  newspapers  of 
lew  York 


THE  DAY 

AND 

THE  WARHEIT 


bring*  into  being  the  most  powerful 
adverlishir  medium  in  the  Jewish  field. 


Ho  Natfoual  Jawiak  Daily 


cents  a  year,  and  that  it  it  similar  to  the  New 
York  World  Retailer.  In  the  first  place,  the 
proper  name  of  the  Philadelphia  Public  Ledger 
publication  is  the  Retail  Public  Ledger.  Sec¬ 
ondly,  the  subscription  price  of  the  Retail  Pub¬ 
lic  Ledger  is  not  25  cents  a  year,  but  $1  a 
year.  Thirdly,  we  do  not  care  to  be  classed 
as  “similar  to  the  New  York  World  Retailer,” 
which,  in  its  way,  is  an  excellent  publication 
but  hardly  comparable  in  the  amount  of  its 
material  or  the  scope  of  its  influence  to  the 
Retail  Public  Ledger. 

W.  N.  TAFT.  Editor, 

Retail  Public  Ledger. 


Wbo’a  Publisbinc  Edson’s  Book 

Lika,  Ohio,  December  22,  1920. 
To  Editor  &  Publisher:  Where  can  I  se¬ 
cure  a  copy  of  C.  L.  Edson’s  new  book,  “The 
Gentle  Art  of  Columning,”  as  I  wish  to  send 
it  to  a  paragrapber  friend?  What  is  the  price? 

W.  J.  GALVIN, 

Business  Manager,  Lima  Republican-Gaxette. 


Answer — Edson's  “The  Gentle  Art  of 
Columning”  is  published  hy  Brentano’s,  225 
Fifth  avenue.  New  York  City,  and  is  $2  per 
copy. 


Wants  More  Fables 

Tarrytown,  N.  Y.,  Dec.  21,  1920. 

To  Editor  &  Publisher:  That  .Astorbilt  Mop 
story  was  clever — great  stuflf  for  the  news¬ 
papers  and  true,  too.  Give  us  more  of  these 
fables;  we  need  them. 

WALLACE  ODELL. 

Managing  Editor,  Tarrytown  Daily  News. 

Campaign  Temporarily  Suspended 

Omaha,  Dec.  28,  1920. 

To  Editor  &  Publisher:  We  just  received 
word  that  you  had  sent  cut  notices  that  we 
were  getting  up  a  schedule  for  newspapers, 
for  our  client  the  Miller  Cereal  Mills  on  their 
prepared  cake  flour.  Jifficake.  We  had  sent 
out  quite  a  few  orders  up  until  a  month  ago, 
at  which  time  certain  conditions  came  up 
which  made  it  necessary  to  suspend  all  orders 
for  this  client.  We  wish  you  would  correct 
your  announcement,  and  simply  say  that  this 
.schedule  will  be  made  up  by  the  Warfield  Ad¬ 
vertising  Company  some  time  in  the  future. 

WARFIELD  ADVERTISING  CO..  INC. 

C.  Coe  Buchanan,  Vice-president. 

Booth  Denies  Worcester  Merger 

Worcester,  Mass. — Reports  early  this 
week  of  the  purchase  of  the  Worcester 
Gazette  by  the  Telegram  were  denied  em¬ 
phatically  by  George  F.  Booth,  publisher 
of  the  Gazette.  The  latter  paper  was  to 
become  the  evening  edition  of  the  Tele¬ 
gram,  according  to  the  story  that 
reached  New  York,  and  the  deal  was  to 
be  announced  this  week.  Mr.  Booth’s 
only  comment  was:  “There  is  no  truth 
in  the  story.” 


Leased  Wire  Service 
Foreign  News  Reports 
“Pony”  Services 
Teletype  Service 
Mat  and  Mail  Services. 

Speed — Reliability — Quality 

International  News 
Service 

loth  floor.  World  Building, 
New  York 


TO  REACH  THE  RICH 
TRADE  OF  KANSAS 

Sailg  Ca|iital 

Sworn  Gtfremment  Report 

for  6  Months  enAag  Oct.  1,  1910 

33,137 

Ita  laleg  ygomotion  department  it 
■t  the  eenriee  ef  edTertigers.  And 
it  reafly  prometet. 

Member  A.  B.  C  PMUhm. 


NEW  YORK  BUILDING  PROBE 
NEWS  FOR  ALL  EDITORS 

(Cotilinued  from  Page  26) 


of  such  a  Statement  by  the  landlord, 
the  court  will  dismiss  his  complaint. 
The  tenant  is  entitled  to  a  jury  trial. 

“Tenants  who  are  now  paying  an 
oppressive  and  unjust  rental  need  not 
continue  to  pay  it.  They  may  tender 
to  the  landlord  what  they  regard  as 
a  fair  and  reasonable  rental  for  the 
premises  and  put  the  burden  on  the 
landlord  of  satisfying  the  court  and 
jury  that  he  is  entitled  to  more  than 
the  tenant  tenders. 

“These  laws  are  not  perfect — they 
had  to  be  passed  to  meet  the  expected 
congestion  of  October  1,  when  many 
leases  expire  but  they  have  worked  out 
to  the  benefit  of  the  tenant  who  had 
be^n  suffering  from  the  practice  of 
rent  profiteering  on  the  part  of  some 
landlords.  It  is  an  excellent  start, 
but  the  roots  of  the  problem  are  in 


Th^fE^Detrolt 


The  Detroit  News. 
SUNDAY  EDITION, 
has  the  largest  exclusive 
circulation  in  Michigan. 
One  of  every  6  Detroit 
people  takes  the  Sun¬ 
day  News. 


We  can  increaae  your  busineM— you 
want  it  increased. 

You  have  thought  of  press  clkipings 
yourself.  But  let  us  tell  you  how 
press  clipping  can  be  made  a  busineas- 
builder  for  you. 

BURRELLE 

145  Lafayette  St.,  N.  Y.  City 

Established  a  Quartsr  of  a  Centuiy 


IN  NEW  ORLEANS 
IT’S - 

THE  NEW 

ORLEANS  ITEM 


Few  Paper*— (if  any) — surpass  the 

TRENTON 
NEW  JERSEY 

AS 


TIMES 


A  Food  Medium 


Even  during  the  past  summer  four  food 
pages — and  more — was  the  sire  of  our 
regular  weekly  Thursday  food  feature— 
a  winner  for  housewives,  retailers  and 
manufacturers. 

Wednesdays  and  Sundays  four  auto  pages. 
Tuesday,  Music  Page. 

Circulation  26,649  Member  A.  B.  C. 

kelly-smith  CO. 

Mashridgo  Bldg.  Lyttoti  Bldg. 

Naw  York  Chicago 


the  costs  of  new  construction.  R^ 
duction  of  these  costs  is  a  nation-widt 
problem  and  must  be  attacked  on  a 
nation-wide  scale. 

The  problem  will  be  solved  permanent¬ 
ly  with  the  erection  of  new  buildingi 
The  committee  estimates  there  are  100,- 
000  fewer  apartments  in  the  city  of  Net 
York  than  families  ready  to  occu^r 
them. 


Ad  Club  Elects  Officers 

Oakland,  Cal. — The  Oakland  Adver¬ 
tising  Club  recently  elected  the  follow-|| 
ing  officers  for  the  coming  year:  Presi-a 
dent,  Harold  C.  Austin,  Hall-Whiti^ 
Company ;  vice-president,  Herman  T  S 
Johnson,  Otis  Elevator  CompanyiH 
treasurer,  Charlie  E.  Thatcher,  EaST 
Bay  Water  Company;  secretary,  Charles  | 
Chace,  Better  Business  Bureau.  .Ij 


Ntirly  ntn  swim  In  Rltkswnf  nafi  Tki 

NEWS-LEADER 

The  NEWS-LEADER’S  drculstlon  in  Rlcbmond 
Is  grester  thso  UiBt  of  nil  the  other  Rkhmood 
ptpers  combined. 

The  NEWS-LEADER’S  clmilsUnn  In  Vlrglnls 
Is  greater  than  any  other  Vlrglnls  newspsper. 

The  sworn  statements  of  the  Richmond  papers 
show  THE  NEWS-LEADER  has  a  dally  elraiU- 
tion  In  Richmond  which  Is  more  than  three  times 
grester  than  its  nearest  conyieUtor. 

Foreign  representaUveB. 

The  Kelly-Smltk  Ct.,  Chlngo.  HI. 

Markridge  Bsildioi.  Kelly-Smitk  Cs 

Brasfwsy  at  34tk  St.  LyttM  BallflBg. 

Nmr  Ytrk  City. 

J.  B.  Kroitk,  Candler  BBlIdlni,  Atlanta,  Gt. 


The 

Pittsburg  Press 

Daily  and  Sunday 

Has  the  Largest 

CIRCULATION 
IN  PITTSBURG 

Member  A.  B.  C. 

Foreign  Advertising  Represents tivss 

Metropolitan  Tower,  People’s  Gas  Bldg. 

I.  A.  KLEIN  JOHN  GLASS, 

New  York  Chicago  ^ 

NEW  HAVEN  REGiSlEII 

largest  circulation  in  Con¬ 
necticut’s  largest  city.  Aver¬ 
age  paid  circulation  ova 

30,000 

Double  the  circulation  of 
any  New  Haven  paper.  It 
covers  the  field. 

Million 
Dollar 
H  e  a  r  s  t 
Features 

The  World's  Greatest  Circulatiw 

Builders  I 


International 
Feature  Service,  Inc. 


New  York 


1. 


Editor  &  Publisher  for  January  1,  1921 


“Ohio  First” 

Ohio  has  everything  to  make  an  ideal  market  as  a  try¬ 
out  proposition.  Ohio  is  one  of  the  best  territories  possible 
to  find  in  the  whole  United  States. 

There  are  six  million  people  in  all — five  per  cent  of 
the  population  of  the  United  States — 85.1%  native  white, 
12.6%  foreign  born,  2.3%  negroes. 

Ohio  farm  products  and  Ohio  manufactured  products 
mount  well  into  the  billions  of  dollars  in  value  annually,  and 
Ohio  daily  newspapers  are  in  strict  keeping  with  the  char¬ 
acter  of  the  state  and  the  people. 

If  you  were  to  buy  space  in  this  list  of  Ohio  daily  news¬ 
papers  as  newspaper  space  pure  and  simple  you  would 
make  a  pretty  good  buy. 

But  you  buy  more  than  that.  You  buy  Ohio  as  a  market 
— a  dandy  market.  You  buy  dealer  influence  and  co-opera¬ 
tion.  You  buy  home  circulation.  You  buy  local  influence. 

You  buy  the  good  will  and  help  of  these  newspapers. 


Circu- 

2,500 

10,000 

Circu- 

2,500 

10,000 

lation 

Lines 

Lines 

lation 

Lines 

Lines 

Akron  Beacon-Journal  . 

..(E) 

34,678 

.085 

.085 

Lima  News  and 

III' 

Akron  Times . . 

..(E) 

23,566 

.06 

.06 

Times-Democrat  . 

..(EftS) 

16,193 

.06 

.05 

Athens  Messenger . 

..(E) 

8,608 

.03 

.03 

**Lima  Republican-Gazette  . 

..(MAS) 

10,114 

.035 

.035 

tfBellaire  Daily  Leader . . 

..(E) 

4,214 

.02 

.015 

ttMiddletown  Journal . 

4,379 

.0143 

.0143 

Bellefontaine  Examiner  . . 

..(E) 

3,756 

.014 

.014 

Newark  American-Tribune  . 

. (E) 

6,300 

.025 

.025 

^Cambridge  Daily  Jeffersonian. 

...(E) 

6,983 

.03 

.03 

ttNew  Philadelphia  Daily  Times. (E) 

4,402 

.0175 

.0175 

Cincinnati  Enquirer,  Sc . 

(M-S) 

66,442 

.17-.35 

.17-.35 

ttPiqua  Call  and 

Cleveland '  Plain  Dealer . 

..(M)  183,187 

.32 

.32 

Press-Dispatch  . 

..(M&S) 

6,187 

.025 

.025 

Cleveland  Plain  Dealer . 

...(S)  214,328 

.37 

.37 

Portsmouth  Times  . 

. (E) 

12,144 

.04 

.04 

Columbus  Dispatch . . . 

...(E) 

79,468 

.15 

.14 

Portsmouth  Times  . 

. (S) 

8,979 

.04 

.04 

Columbus  Dispatch . 

...(S) 

79,949 

.15 

.14 

tfSpringfield  News  . 

. (E) 

15,592 

.04 

.04 

Columbus  (0.)  State  Journal.. 

..(M) 

55,672 

.12 

.11 

ftSpringfield  News  . 

. (S) 

13,027 

.04 

.04 

Columbus  (O.)  State  Journal.. 

.  .  .(S) 

28,603 

.12 

.11 

Toledo  Blade . 

. (E) 

88,490 

.22 

.20 

Dayton  News  . 

...(E) 

38,145 

.10 

.10 

ttWarren  Daily  Chronicle... 

. (E) 

3,525 

.025 

.025 

Dayton  News . 

...(S) 

31,221 

.085 

.085 

Youngstown  Telegram . 

. (E) 

22,418 

.07 

.07 

tDover  Daily  Reporter . 

...(E) 

3,950 

.017 

.017 

Youngstown  Vindicator . 

. (E) 

23,750 

.07 

X)7 

ttironton  Irontonian  . 

..(M) 

3,150 

.014 

.014 

Youngstown  Vindicator  . . . . 

,.....(S) 

23,648 

.07 

.07 

Government  Statements,  October  Ist,  1920.  *A.  B.  C.  Publisher’s  Statement,  October  1st,  1920. 

ttGovemment  Statements,  April  1st,  1920.  tPublisher’s  Statement. 

•*A.  B.  C.  Report,  April  1st,  1920. 


\ 

New  York  Globe 


America  s  Oldest  Existing  Daily 
Newspaper  Now  in  its  128th  Year. 


Offers  the  General  Advertiser 

the  most  modern  and  effective  method  for 
buying  his  space. 


1.  Same  rate  foreign  and  local.  4.  Definite  assurance  of  modifi- 

cation  of  rates  as  manu- 

2.  Flat  rate  on  expiration  of  ex~ 

facturing  costs  go  down. 

isting  contracts. 

3.  A  rate  based  on  definite  costs  5.  Absolute  protection  of  the 

and  reasonable  profit.  advertising  agent. 

• 

The  Globe  is  a  unique  newspaper  in  many  respects.  Made  primarily  for 
the  170,000  to  180,000  people  who  buy  it  every'  day,  it  provides  ihe 
most  responsive  audience  for  advertising  appeal  to  be  found  anywhere. 


Member  *^[150  YOtk  Qobe 


A.  B.  C. 


a  Day. 


JASON  ROGERS,  Publisher 


